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Efforts to induce energy-friendly behaviour from end-users through behavioural interventions are
characterized by a lack of customer personalization (“one-size-fits-all interventions”), a partial
understanding about how different interventions interact with each other and contrasting evidence about
their effectiveness, as a result of poor testing under real world conditions.

NUDGE has been conceived to unleash the potential of behavioural interventions for long-lasting energy
efficiency behaviour changes, paving the way to the generalized use of such interventions as a worthy
addition to the policy-making toolbox. We take a mixed approach to the consumer analysis and intervention
design with tasks combining surveys and field trials. Firmly rooted in behavioural science methods, we will
study individual psychological and contextual variables underlying consumers’ behaviour to tailor the design
of behavioural interventions for them, with a clear bias towards interventions of the nudging type.

The designed interventions are compared against traditional ones in field trials (pilots) in five different EU
states, exhibiting striking diversity in terms of innovative energy usage scenarios (e.g., PV production for EV
charging, DR for natural gas), demographic and socio-economic variables of the involved populations,
mediation platforms for operationalizing the intervention (smart mobile apps, dashboards, web portals,
educational material and intergenerational learning practices).

The project has received funding from the European Union’s Horizon 2020 research and innovation
programme under grant agreement No g57012.
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Communication and dissemination activities are key to ensure the project is known by our target
audiences and engages them, as well as to allow further replication of the results across Europe
and internationally.

The purpose of this deliverable is to provide a comprehensive summary of the communication and
dissemination activities for the whole project life, focusing on statistics. It gathers results as
reported by all project partners or monitored by IEECP. It should be noted that together with this
report, two additional ones provide more results: D6.2 focuses on informational and marketing
material produced so far, and includes visuals, while D6.4 — Scientific booklet, gathers all scientific
publications and event proceedings.

The actions undertaken have increased the project outreach, made our target audiences familiar
with the project and allowed disseminate the research results. This deliverable follows up on the
strategy (D6.1), reporting on its results and checks the KPIs related to the communication and
dissemination activities, presenting the results through links, screenshots and statistics.

The report builds on various inputs:

J Partners’ submissions in the Excel file of monitoring activities,

J On media pieces found online and/or reported by partners,

J On the analytics’ tools of social media accounts and the website,

. The organised activities (various events and meetings), and

. The effort to connect and create synergies with projects focusing on similar topics.

This report is the final update of D6.3, and reports on all actions since the project first day. It

therefore gathers the previous version content (D6.3 interim) and adds to it for a comprehensive
overview of all activities. Note that we therefore only include in the annexes the first version of
D6.3. The actions reported in D6.2, which gathers the graphical reporting (versus here the
analytics) are also not repeated here.

NUDGE D6.3 — Reporting on communication and dissemination activities, final version — November 30, 2023
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Upon starting NUDGE, IEECP prepared (and updated twice) the communication plan/ strategy that
aimed at securing actions to increase dissemination and communication of the project results and
activities and was closely linked to all other project tasks which fed into it. This strategy has guided
IEECP-organised but also partner-organised activities, with various roadmaps and brainstorming
sessions organised to maximise the use of results. Indeed, the main goal of our dissemination
activities was the use and uptake of NUDGE results, therefore maximizing the impact of our
research. Communication activities differ from dissemination as they aim to reach a larger public,
that is not limited to the target groups mentioned later in this document. They have the objective
to promote the project and enhance its visibility, with an audience as broad as possible, making
information about the project and its results easy-to-understand.

Our project-specific objectives were to :

Develop a Communication and Dissemination Plan that identifies target groups, key
messages, communication channels, timelines and responsibilities, in order to set up an
effective communication and dissemination strategy and guarantee a large uptake and
coverage of the project achievements and outputs;

Share best practices and recommendations for policymakers and other stakeholders, for
behaviorally-informed policy decisions, in easy-to-understand formats (posters,
infographics, policy and summary briefings, etc.);

Promote pilot results to increase awareness among consumers and their representatives, in
several languages;

Promote and incentivize the widespread adoption of behaviorally-informed policy
interventions at local, regional, national and EU levels, increase awareness about energy-
related aspects and nudging techniques;

Ensure careful attention is put on following the GDPR;

Create synergies with other projects and initiatives.

This report presents how much we have succeeded in reaching these goals, while the how is
detailed in D6.2.
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WP6 entailed many activities divided into 5 tasks and 5 deliverables: the list below includes links to
the PDFs on the website when available.

Most of the NUDGE deliverables are public and will remain available on the project website for 2
more years, and on the European Commission’s CORDIS website for a longer period of time.

Only one milestone is linked to these activities:

MS 13 - Overall communication, dissemination and exploitation Activities information
available, M36, means of verification: D6.3

The communication and dissemination project deliverables are listed below — the public ones
available at M36 will be uploaded soon on the website knowledge hub:

D6.1 - Dissemination and communication plan/strategy, including project identity, and updates

(M3, , )
D6.2 - Informational and marketing material package (brochure, posters, briefings) ( , M36)

D6.3 - Reporting on all dissemination and communication activities, including media publications
and events reports ( , , M36)

D6.4 - Synthesis of published papers in a scientific NUDGE booklet (M36)

Dé6.5 - Exploitation strategy and plan, and updates (M12, 24, 36) - confidential


https://www.nudgeproject.eu/wp-content/uploads/2021/08/NUDGE_CDPlan_D6.1_2020_IEECP.pdf
https://www.nudgeproject.eu/wp-content/uploads/2022/08/NUDGE_CDPlan_D6.1_Jan22_IEECP-update.pdf
https://www.nudgeproject.eu/wp-content/uploads/2023/11/NUDGE-D6.1-CD-Plan-and-updates_Sept_2022.pdf
https://www.nudgeproject.eu/wp-content/uploads/2023/11/NUDGE_Informationalmarketingpackage_D6.2_PU_IEECP.pdf
https://www.nudgeproject.eu/wp-content/uploads/2023/11/NUDGE_CDMonitoring_D6.3_PU_2021_IEECP.pdf
https://www.nudgeproject.eu/wp-content/uploads/2023/11/NUDGE-D6.3-Reporting-on-Communication-and-Dissemination-activities-Aug2022_compressed.pdf
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This table gathers information from the next chapter and assesses how we reached KPIs in NUDGE,
based on the available data from websites and analytics (please note that these figures could be
even higher due to missing data).

Expected audience KPI Acheved sudience

Website 1000 Unique visitors per 13 0o0o unique vistors in  Google Analytics account set
year the project 39 months up when website launched.
500 downloads per year
An average of 2.5 minstay 1500 report downloads

An average of 2 min stay
E-newsletters 6 items: 150 recipients 4 newsletters, one more MailChimp emailing system
from the web registration planned.
box, 1500 reached with NUDGE audience: 204

partners’ enews contacts.

Social Media channels Reach at the project end: 486 followers on Twitter, Twitter and Facebook own
200 followers on Twitter / and over 20400 analytics, partners’ reporting
100 retweets impressions  of  the
200 likes on Facebook NUDGE posts.
posts, 300 on LinkedIN On LinkedIin, over 45

posts by IEECP and
partners, for over 700
likes.

Facebook was not used.

Videos Get 300 views The first project video, an = Youtube statistics

introduction to  the
project, got 764 views.

A final project video is
planned for December

2023.
Project Brochure 200 downloads per year The brochure was Number of downloads on the
from the website, 700 uploaded on the website and number of
printed copies distributed Knowledge hub page, copies distributed (and
(EN + pilot languages) with versions in EN, PT where) tracked
and HR. That page
generated 235
downloads.
Policy briefings Sentin1o0 targeted emails 5 policy briefs were List of stakeholders targeted

produced and shared by
email as well as online.

. 200 downloads per year Achieved, see website
Infographics and , Number of downloads on the

15 eventsin total wherethe downloads and event ,
posters website and number of

posters are displayed tables.

NUDGE D6.3 — Reporting on communication and dissemination activities, final version — November 30, 2023
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Articles

Digital networking
and clustering
activities with EU
projects
Conferences
Webinars
Workshops (WP5)
Scientific

publications / Booklet

Final conference

Readership expected:

about 5 articles per year
Have our project
referenced online on about
websites and
EU-
and

20 other
referenced to at
projects’ meetings
conferences, at least 2
partnership events

Expected audience of 8o-
100 participants
conference, participation

least 6 EU-wide

per

to at
events

3-4 webinars gathering 5o-
70 participants each

20-30 participants in each

400 downloads from the
website

100-120 participants

A readership / listenership
of over 87 5oo people, 40
articles / blogs / podcasts
reported by partners.

Over 28 ‘sister projects’
referencing the project on
their sites or social media.

Over 7000 attendees
estimated in events where
partners spoke. Over 67

events reported.

First project webinar +

EUSEW event (&
recording) + sister
projects webinar, each
gathering over 100

participants (+ additional
views in the recordings!).
Achieved, see D5.1.

Not uploaded yet.

We reached over
participants on both days,
140 in total. See chapter

on the final event.

100

copies  distributed  (and

where) tracked

Media monitoring performed
regularly.

Copies of the articles shared
on our website.

Digital monitoring

list of
available.

Number and

participants  if
Photos. Minutes. Events link

Statistics from webinar tool

List of participants, minutes

List of places where
uploaded, statistics
Monitoring  file, photos,

presentations and minutes
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The target groups for NUDGE, identified at the project start, are listed below. Each target group
was approached using specific messages which highlighted the relevance of the project and a
possible return of knowledge, with specific channels.

Policymakers at local, Keymessages: Introducing nudging techniques, new policies understanding the different

regional, national & EU behavioural interventions for energy efficiency. Achieving the full energy transition

levels potential calls for a paradigm shift. NUDGE has been conceived to unleash the potential
of behavioural interventions for long-lasting energy efficiency behaviour changes, paving
the way to the generalized use of such interventions as a worthy addition to the policy-
making toolbox.

Channels: Events in pilot countries, exhibitions, WP5 workshops, specific briefings linking
NUDGE to the current policy framework. Final conference. Policy briefs and
recommendations, infographics. Survey results from WP1 will also be turned into
infographics and factsheets, while WP4-5 results will be used to develop generic briefings
and policy briefs, to make them familiar with the concept and nudging techniques
developed, and ensure they use the results. Webinars, clustering activities.

Public authorities Key messages: Achieving the full energy transition potential calls for a paradigm shift.
NUDGE has been conceived to unleash the potential of behavioural interventions for long-
lasting energy efficiency behaviour changes, paving the way to the generalized use of such
interventions as a worthy addition to the policy-making toolbox.

Channels: Events in pilot countries, exhibitions, WP5 workshops; final conference. Other
events in museums / schools / universities or at fairs. Briefs and infographics.
End consumers, such as Key messages: Achieving the full energy transition potential calls for a paradigm shift.
households & schools,  Reducing energy consumption demands behavioural changes, from the way we use our

and their heating, cooling and electric appliances, to the way we cater for (structural) energy
representatives / inefficiencies of our houses. Nudging interventions, without limiting people’s options, can
associations) support their behavioural choices in a predictable manner. Children will be educated on

and understand the impact of everyday life decisions on home energy consumption, with
the support of intergenerational learning among family members and a great replication
potential by transferring lessons learned to parents, family and friends, etc. NUDGE will
impact large audiences in terms of awareness-raising on sensitive issues such as energy
demand, building design, data collection and use as well as nudging techniques.

Channels: Exhibitions, social media, brochures. Trainings and course material from WP3.
Project website. Advertisements / publications in local newspaper and public places, like
metro, buses, etc. Other events in museums [ schools / universities or at fairs. Specific
briefs.

NUDGE D6.3 — Reporting on communication and dissemination activities, final version — November 30, 2023
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Energy agencies

Civil society
organizations

Research & academia

Media

Key messages: Achieving the full energy transition potential calls for a paradigm shift. A
set of five heterogeneous trials (also referred to as pilots) have been carefully selected to
demonstrate effective interventions in various scenarios of energy consumption. NUD GE
will impact large audiences in terms of awareness-raising on sensitive issues such as
energy demand, building design, data collection and use as well as nudging techniques.

Channels: workshops organized in collaboration with WP5, Other events in museums /
schools | universities or at fairs, final conference, infographics, website, newsletter,
brochure, etc. Webinars, clustering activities.

Key messages: Achieving the full energy transition potential calls for a paradigm shift.
Reducing energy consumption demands behavioural changes, from the way we use our
heating and electric appliances, to the way we cater for (structural) energy inefficiencies
of our houses. NUDGE will impact large audiences in terms of awareness-raising on
sensitive issues such as energy demand, building design, data collection and use as well as
nudging techniques.

Channels: workshops organized in collaboration with WP5, other events in museums /
schools [ universities or at fairs, final conference, infographics, website, newsletters,
brochure, poster. Webinars.

Key messages: Efforts to induce energy-friendly behaviour from end-users through
behavioural interventions are characterized by a lack of customer personalization (“one-
size-fits-all interventions”), a partial understanding about how different interventions
interact with each other and contrasting evidence about their effectiveness, as a result of
poor testing under real world conditions. NUDGE takes a mixed approach to the consumer
analysis and intervention design with tasks combining surveys and field trials. Firmly
rooted in behavioural science methods, we will study individual psychological and
contextual variables underlying consumers’ behaviour to tailor the design of behavioural
interventions for them, with a clear bias towards interventions of the nudging type.

Channels: Events & workshops organized in collaboration with WP, scientific papers and
posters, final conference, website. NUDGE scientific booklet. Webinars and clustering
activities.

Key messages: Innovative aspect of the project. Project involving end users, various
groups (children, families, EV users, etc.), delivering recommendations for multiple
stakeholder categories. NUDGE will impact large audiences in terms of awareness-raising
on sensitive issues such as energy demand, building design, data collection and use as well
as nudging techniques.

Channels: press releases, articles, final conference.



Partners had access, from the early days of the project, to an Excel file located on the project
Sharepoint, where to keep track of all the dissemination work they undertook over the project
lifetime: this includes press coverage, specialised journal contributions, events’ presentations,
mentions by relevant stakeholders in different kinds of public files.

Monthly reminders to fill the file were sent to partners. Partners could in addition put crosses next
to the stakeholders their actions allowed reaching. Screenshots from the template are available

below.

£ Search Marine IEECP

lH ' [ ) | K | L M|[N|[ O [ | Q

- This project has received funding from the European Union's Horizon 2020
MONITORING FILE - NUDGE PROJECT research and innovation programme under grant agreement No 857012
This column is very important,

please pay attention to it!

Target audience & reach: for events o news|etters, put figures.
instead of crosses!

Link if any
Activity Name of

hitos://wurs buildup eu/en/ news five-countries-become-field-behay
[1EECP] Website news or pjPromoting project start English | 29/08/2020|NA x x X x Jx lyes efficiency-habits
http ivecitizenship.n s-rights/projects/366-nu
1 | [Cittadi site news or piPromoting project start English | 29/05/2020| please fill yes. efficiency-through-behavioral-science-nudge htm|
htto ivecitizenship net/filesiclippi b articl
12 |[Cittadi site news or piPromoting project start English | 29/05/2020|please fill yes 03 pdf
ht linkedin i i 1
13 |[Spring-Stof] _|Social media post |Promoting project start Dutch | ssssssessy 8078249
Facebook: 1.028 people reached,
14 | [(ze7] Social media post |Promoting project start HR Croatian |19.10.2020. 3shares, 42 |x  |x X X X xx http: facebook 561
Linkedin: 861 impressions, 28
15 |[ze2) social media post |Promoting projectstart __|HR Croatian |19.10.2020/reactions, 1 share, 27 clicks  [x |x x  |x x| |x httos:/ /v |inkedin com/feed /update/ urn: :activity:67238721172:
= T PP, B Per Qe a-T e COrTPv[e sTPerer geTeR e G G Tvar sz
Lcinkovitosti-i-obrouljivaca- 31207 fbelid=lwAR3_4ABSSWOKSEFP Aot
cca 10000 reach (people that on 3. hitps foie. hitzelena-energetska-zadruga-inovativrim-projeklima-varaz:
16 |[ze7) Pressrelease |Promoting projectstart___|HR Croatian |3.11.2020. |daily basis read this papers) _ [x |x x  x e e 4. hitps#akiualno Frizelena-energetska-zadhuga-novim-ce-projekiima-va
Local newspapers in the city of
17 |[zE2) Article [general pull Promoting project start___|HR Croatian |10.11.2020.|Varaidin [ |x x  x e e hitp: presscut hr/Web%205haring%2070N/11-2020/10-11-20
18 [rieece? Website news or pdPromoting prolect start on CAEU English | st [NA x b o x Ix [es. httos://cordis eurona eufarticle/id/423167-five-countries-to-becom

HOW TO FILL THE MONITORING FILE

1. See first line examples

2. Partner and activity can be selected from the drop-down list
3. Target groups and outreach: put per column in question the
number of reached participants (example: column media= 10
people, column policy makers= 150, etc.). If you do not know,
please put crosses to say these targets were reached and put a
Activity ballpark figure in the Outreach column.

4. Proof documents: please write Yes or No, and if Yes, list the
proving document you provided in XXXX, in communication
material > Monitoring files (see screenshot on right side)

5. Upload your proofs on XXX (photos, screenshots,

I page

[IMEC] Auticle [general public]

[Beegy] ebinar presentations, pdf, leaflets, participants list, etc.) with a clear
kil e sozter | N@me and date. For tweets, take screenshots of engagement if

[Cittadinanzattival Scientific article H
[ALUEE] Social media post pOSS ! ble
[Inzqi] hd ;| Dther [please specify in oo -

=T = T T Ll T

The monitoring file was checked constantly during the project to check if we are in line with our
communication KPls.
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The activities that could be reported include:

Newsletter insertion

Website news or page

Article (general public)

Webinar

Oral presentation

Event exhibition or poster
Scientific article

Social media post

Other (please specify in comments)
Brochure dissemination

Video

Press release

Interview

Event organisation (workshop or other)

The following target groups were added in the monitoring file and reached:

e Scientific Community

e End consumers (households, schools & representatives
e Civil Society & NGOs

* Policy makers at local, regio, national & EU levels

e Public authorities

* Media

e Energy agencies
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With now almost all NUDGE results available, interest in the project has grown and the number of
followers and unique visitors on Twitter and the website raised organically and steadily. The
number of downloads and impressions also more than doubled. We present key statistics from
NUDGE digital tools / channels in this first chapter.
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NUDGE D6.3 — Reporting on communication and dissemination activities, final version — November 30, 2023



UDGE

The project website, available from early 2021 (and until end of 2025) was directly managed by
IEECP, allowing to make changes as often as needed. For instance, after a few months the news
and events were split into two separate pages, or a tool developed with WP5 was added in the
navigation, designed by IEECP.

In the years, the website was kept lively, with the following updates:

Material and links were regularly added to our , including posters, podcasts,
videos, policy briefs, reports as they became available.

Event material and recordings were added.

More articles to feed our news section.

Events in the calendar section.

Project newsletters.

Sister projects logos and information.

The website unique visitors have kept growing. As of November 27, 2023, we can report:

13 000 unique visitors.

46 000 page views.

An average engagement time of nearly 2 minutes.

1 500 report downloads, by 836 visitors.

Visitors who most visit the website come from: the US, Belgium, Germany, UK, Portugal,
The Netherlands and France.

The most viewed pages are: the homepage, the information about the project, the
information page about nudging, the knowledge hub, the pilot pages and the newsletters,
with statistics for each ranging from a thousand views to 16 ooo.

The country visitors with more downloads are Germany, Belgium (nearly 200), France, Italy
(over 100), Greece, Portugal and The Netherlands (over 80).

The most downloaded material are the ones hosted on the knowledge hub, the nudges
poster, the final event information, the first policy brief, the profiling report and the
educational booklets.


https://www.nudgeproject.eu/knowledge-hub/

@uoce

PAGE TITLE AND SCREEN .. VIEWS
Nudge * Nudging consumers... 16K
The Project - Nudge 42K
Nudging, a definition - Nudge 3.7K
Knowledge-hub - Nudge 2K
Pilots « Nudge 2K
Support behavioural policies... 1.2K
Newsletter - Nudge 1K

The visitors come from the following countries:

Users~ by Country @ -
COUNTRY USERS
United States 1.4K
Belgium 1.2K
Germany 10K
United Kingdom 71
Portugal 702
. Netherlands 646
France 644

It is worth noting that partners also included information on their websites — we share below links
to the first news about NUDGE, but more were added (to share the survey, add blogs or events,
etc.). These additional news have also generated many visits.

e |EECP: https://ieecp.org/projects/nudge/

e Fraunhofer ISI: https://www.isi.fraunhofer.de/en/competence-center/energiepolitik-

energiemaerkte/projekte/nudge.html

e (ittadinanzattiva: https://www.activecitizenship.net/insights/879
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https://www.activecitizenship.net/insights/879

e AUEB: https://www.aueb.gr/el/content/symmetohi-toy-oikonomikoy-panepistimioy-

athinon-opa-se-ereynitiko-ergo-gia-tin-entharrynsi

e ZEZ: https://www.zez.coop/en/nudge/

e domX: https://mydomx.eu/nudge-h2020-research-project/

e INEGI: http://www.ineqi.pt/en/news/ineqi-joins-european-project-that-uses-behavioral-
science-to-combat-energy-waste/

e |IMEC- UGent: https://www.ugent.be/mict/en/research/projects/2020/nudge-project
e MVV: https://www.mvv.de/journalisten/pressemitteilungen/detail/mvv-entwickelt-
gemeinsam-mit-fraunhofer-isi-anreize-fuer-ein-energieeffizientes-laden-von-

elektroautos
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As could be seen in the two graphics in the introduction of this chapter, NUDGE social media
presence was also notable. With a Twitter account dedicated to the project, and posts made by
partners on other networks (especially LinkedIn), the project has achieved great results.

Posts were made whenever news from the project become available, when useful resources are
spotted by the project communication manager, or when our networks post something interesting
that we then repost (especially sister projects). In terms of voice and message the project uses a
tone and nudges destined to trigger change and action. We vary the content, sharing news,
publications, videos, polls, and adding whenever possible graphs and images as they tend to
increase the reader’s attention. This strategy has proven effective so far, especially on Twitter,
when comparing the project statistics with those of similar projects.

Some material has been developed especially for sharing on social media, as can be seen in the
material deliverable, D6.2 (banners to promote events for instance). IEECP sent an email to
partners each time campaigns were made to share project results, to share the direct links with
them and ease reposting. It is worth noting that the most shared posts were the ones promoting
the survey.

On Linkedln, posts can be spotted by searching for the hashtags #H2020NUDGE and
#NUDGEh2020. Partners have made posts either through their company or personal profiles,
reaching in the past 3 years over 45 posts for 700 likes and over 60 reposts.

On Twitter, 486 followers receive news from NUDGE, with over 20 400 impressions for 417 posts.
Partners also posted with their own accounts.

Some of the partners key posts are reported below:

AUEB on (4900 followers) and (78 5oo followers).

IEECP and employees, with posts on (1367 followers) and (7691 followers).
Beegy on (797 followers).

domX with over 10 posts on (790 followers).

Spring-Stof, with posts on (122 followers).

ZEZ reported 23 posts, on (7900 followers), (2182 followers).
Fraunhofer ISI and employees (Heike Brugger, Sabine Pelka), with posts on

(15000 followers) and (3209 followers).

Cittadinanzattiva reported 55 posts, on (21300 followers) and (889
followers).

Imec, and employees ( , 571 followers), with posts on (96 125

followers) and (22 5oo followers).


https://twitter.com/AUEB/status/1702289321213018317
https://www.linkedin.com/feed/update/urn:li:activity:7108053422649540608/
https://twitter.com/ieecp_org
https://www.linkedin.com/company/ieecp/
https://twitter.com/beegy_team?lang=de
https://www.linkedin.com/feed/update/urn:li:activity:6939255079715655680/
https://www.linkedin.com/company/spring-stof/
https://www.facebook.com/zelenaenergetskazadruga
https://www.linkedin.com/feed/update/urn:li:activity:6723872117290491904/
https://www.linkedin.com/company/fraunhoferisi/
https://twitter.com/FraunhoferISI
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983687265012702
https://twitter.com/activecitnet/status/1398549676048097280
https://twitter.com/peter_conradie
https://www.linkedin.com/company/imec/
https://twitter.com/imec_int
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This is also worth noting that as part of the activities to organise for the awareness-campaign,
IEECP had the idea to create an Instagram account, and start campaigns such as #NUDGE4change
and #NUDGEambassador, sharing tips and good practices on key topics such as water
consumption, and nudging! The campaigns and associated stories are all saved under the Spotlight
function (allowing elements to stay longer than the usual 24h), under the “our projects”, “inspire
and nudge” and “play and learn” highlights. The first "NUDGE-orientated” post, focused on “"What
do you know about nudging?”, shared about the project, our event on the youth and much more.

A second campaign — “The true cost of water” - focused on sharing tips to save water. The post
played also on the concept of "Did you know”, sharing figures about how much such food or clothe
consumes to be produced. In another post, we focus on wildfires, and how our actions can have an
impact on them. Finally, another caroussel presented the teaching material from NUDGE, with the
goal to reach a maximum of teachers on the social network. Further posts are in the loop, using key

moments such as Christmas to “nudge” people. A campaign on sustainable presents is on the way.
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The project issued, as of November 2023, 4 newsletters. The first project review meeting ended
with reviewers mentioning the need not to focus effort on producing more newsletters, yet as the
audience list continue growing, IEECP decided to send a 3™ and 4" newsletters, as well as special
issues to promote events (2 editions). More enews were therefore produced, only less of them.

The list of newsletters, also accessible from the website:

First project newsletter — March 2021, sent to 25 subscribers.

Second project newsletter, November 2021, sent to 101 subscribers.

Third newsletter, March 2023, sent to 176 subscribers.

Fourth newsletter, July 2023, sent to 186 subscribers.

Fifth newsletter, December 2023 (coming soon) — this issue will be sent to over 204
recipients, and will gather final reports, policy briefs, the final event material, and much
more!

The two event-focused news were sent to 79 and 153 people.

Partners all reported adding news from the project in their own newsletters, for instance:

IEECP’s December 2022, January 2023, March 2023, June 2023, September 2023, October
2023 and November 2023 (please note that earlier newsletters also included material, yet
due to a move from the servers, issues previous to November 2022 are not available

anymore).
ACN European monthly newsletter, in September 2020, March, October, November and
December 2021, January, September, 2022, and January, June, July, and October 2023.

ZEZ: April 2021, May 2021,

Spring-Stof, in October 2022
AUEB, summer 2023.
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https://mailchi.mp/6ce754eaa5a5/nudge-ing-consumers-towards-energy-efficiency-through-behavioural-science-news-from-the-project?e=%5bUNIQID%5d
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https://us7.campaign-archive.com/?e=__test_email__&u=c007b80596b3da264f4d7d1ea&id=168373271b
https://us14.campaign-archive.com/?u=6021008801e431205be45de59&id=8927f3cefa
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https://us14.campaign-archive.com/?u=6021008801e431205be45de59&id=71c9825197
https://us14.campaign-archive.com/?u=6021008801e431205be45de59&id=71c9825197
https://us14.campaign-archive.com/?u=6021008801e431205be45de59&id=737b66ec32
https://www.activecitizenship.net/newsletter/2020_09-83/index.html
https://www.activecitizenship.net/newsletter/2021_03-89/index.html
http://www.activecitizenship.net/newsletter/2021_10-95/index.html
http://www.activecitizenship.net/newsletter/2021_11-96/index.html
https://www.activecitizenship.net/newsletter/2021_12-97/index.html
https://www.activecitizenship.net/newsletter/2022_01-98/index.html
https://www.activecitizenship.net/newsletter/2022_09-106/index.html
https://www.activecitizenship.net/newsletter/2023_01-110/index.html
https://www.activecitizenship.net/newsletter/2023_06-115/index.html
https://www.activecitizenship.net/newsletter/2023_07-116/index.html
https://www.activecitizenship.net/newsletter/2023_10-119/index.html
https://mailchi.mp/b82f3633ca71/novosti-i-zanimljivosti-iz-zez-a
https://mailchi.mp/2d49c2412648/posljednji-poziv-za-besplatnu-sunanu-elektranu
https://www.nudgeproject.eu/article-in-greek-nudge-in-the-athens-university-of-economics-and-business-newsletter/

DUDGE

Upon setting up NUDGE, we had the idea, that was quite new back then, to work collaboratively
with sister projects, in a more reqgular way than what Horizon202o0 (and previous programmes) were
doing. We listed projects that were working on similar topics upon starting NUDGE, and contacted
some of them to create a sister projects group, planning actions together. As more and more
projects are delivered and generate valuable outputs and policy recommendations, it was time to
gather and build on each others’ strength and knowledge. A lot of ongoing projects now start
partnerships, sharing results or links on the websites, and the consortium believed it is of high value
to start such partnerships with key projects. The goal is to share ideas and workforce / outreach for
communication and dissemination activities, but also for research with the idea to, when possible,
combine forces to produce papers, briefings or newsletters together.

There also exist projects where more than one NUDGE partners participate, e.g. the EU H2020
InterConnect project.

The main tools used for clustering activities were social media, newsletters and event organisation.
The NUDGE website was designed to contain a sister project section, while the newsletters
featured a section “Interesting reads and watch”, where existing works of other platforms and

interesting related projects was listed.

The preliminary list of projects can be found below:

InterConnect - https://interconnectproject.eu/

inBetween —www.inbetween-project.eu

BRIDGE - https://www.h2020-bridge.eu/

eTEACHER - http://www.eteacher-project.eu/
UtilitEE - https://www.Uutilitee.eu/

SocialRES - https://socialres.eu/

BENEFFICE - http://www.beneffice.eu/news
Eco-bot - http://eco-bot.eu/news/

Networking with sister projects has also allowed increasing awareness about the NUDGE project.
NUDGE has built strong ties in the first years, especially with H2020:

« DECIDE,

o ENCHANT,
o ENCLUDE,
o EVIDENT,
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o WHY,

o ETEACHER,

o INTERCONNECT,
o UTILITEE,

« SOCIAL RES.

While some have ended along the way, others have actively engaged with NUDGE, sharing news
in their newsletters (ETEACHER, WHY #3, #4, #r, and #6), adding information on their website
(ENCHANT and ENCLUDE) or on social media (most of the above sister projects were often

reposting our tweets for instance), inviting NUDGE to present at their events (EVIDENT in June

2022), or deciding to collaborate and organise a policy conference during EUSEW 2022, another
webinar in September 2023 or a collaborative final event in October 2023 between 7 EU-funded
projects (see the event chapter for more on all these 3 events). Before closing, NUDGE engaged
with another group, created by the IneeXs project in 2023. To make the smart energy transition a
reality, 19 projects came together under the #SmartEnergyCluster to mutually support each other

by building on and multiplying all their results. The 19 projects have the common aim to develop,
conceptualise and deploy new business models and concepts which fully tap the economic value
and the wider benefits of integrated services. These combine different energy services, such as
energy efficiency, distributed generation and flexibility, and/or which integrate energy services
with non-energy benefits. The cluster works together in the framework of dissemination,
communication and exploitation of the projects activities and results, aiming at engaging
interested and common target groups. These collaborative actions also aim to multiply the impacts
of the benefits of each project, including for example, the integration of new and smart service
offers, reduced energy costs for end-users and payback times of investments into sustainable
energy. Finally, NUDGE agreed to share results from additional projects such as Audit2measure
(business behaviours) and RENAISSANCE (NUDGE library).

Follow our #SmartEnergyCluster on social media!
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http://www.eteacher-project.eu/?na=v&nk=92-bb0391d9f1&id=65
https://www.why-h2020.eu/newsletters/third-newsletter
https://www.why-h2020.eu/newsletters/fourth-newsletter
https://www.why-h2020.eu/newsletters/fifth-newsletter
https://www.why-h2020.eu/newsletters/sixth-newsletter/nudge
https://enchant-project.eu/fellow-projects/
https://encludeproject.eu/about/synergies
https://evident-h2020.eu/evident-eu-sustainable-energy-days-event/
https://ieecp.org/2023/06/13/new-cluster-of-european-projects-kicks-off-to-make-the-smart-energy-transition-a-reality/

@UDGE

When it comes to articles by NUDGE or quoting NUDGE, our monitoring file reports at least 40
articles, blogs and podcasts, for an estimated readership of over 87 500 people.

IEECP shared the project results with EU media and English-speaking professional press at Member
State level, through press releases and articles, reqularly along the project life. We identified at the
project start relevant media channels to promote the project findings in specialised press, raising
awareness about NUDGE and highlighting the challenges and solutions for policymakers to
address and examine.

IEECP coordinated efforts to ensure that the project was covered in outlets with a wider reach.
Partners supported in getting closer to media contacts at the national level and to list other
interesting media targets, as well as translate if deemed necessary media pieces.

We published several blogs, articles and press releases in the project course, completing the set of
articles and editorials written for the newsletter and project website with the partners’ support,
listed below.

A series of blogs was produced by IEECP and other partners for the website, some available in
several languages and published on the partners website (ZEZ, imec-Ugent):

How to know when to use the energy produced by vour own solar PV plant? Focus on
NUDGE Croatian pilot

Blog-How have habits changed amid the enerqgy crisis? Assessing self-reported enerqgy-

saving behaviours in Flanders

Blog (EN/HR)- From Sundi app and nudging interventions to enerqgy efficiency of your

household / Uz aplikaciju Sunci i poticajne intervencije do novih energetskih navika

How NUDGE is crossing the bridge between changing our energy habits and moving away

from our dependence on Russian gas

Flemish people weigh comfort against enerqgy savings — But how many of these strategies

are already part of the Flemish savings palette? Imec-mict investigates rising energy prices

and the energy behaviour of the Flemish with the aim of facilitating sustainable behavioural
change.
Co-creation workshops — evaluating and designing the project nudges. As first co-creation

workshops happened in our focus countries, an article was written to keep our audience
informed and summarise what participants discussed and key findings.
Five countries to become the field of behavioural experiments to encourage energy

efficiency habits (press release, 2020)
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https://www.nudgeproject.eu/how-to-know-when-to-use-the-energy-produced-by-your-own-solar-pv-plant-focus-on-nudge-croatian-pilot/
https://www.nudgeproject.eu/how-to-know-when-to-use-the-energy-produced-by-your-own-solar-pv-plant-focus-on-nudge-croatian-pilot/
https://www.nudgeproject.eu/blog-how-have-habits-changed-amid-the-energy-crisis-assessing-self-reported-energy-saving-behaviours-in-flanders/
https://www.nudgeproject.eu/blog-how-have-habits-changed-amid-the-energy-crisis-assessing-self-reported-energy-saving-behaviours-in-flanders/
https://www.nudgeproject.eu/blog-from-sunci-app-and-nudging-interventions-to-energy-efficiency-of-your-household-uz-aplikaciju-sunci-i-poticajne-intervencije-do-novih-energetskih-navika/
https://www.nudgeproject.eu/blog-from-sunci-app-and-nudging-interventions-to-energy-efficiency-of-your-household-uz-aplikaciju-sunci-i-poticajne-intervencije-do-novih-energetskih-navika/
https://www.nudgeproject.eu/how-nudge-is-crossing-the-bridge-between-changing-our-energy-habits-and-moving-away-from-our-dependence-on-russian-gas/
https://www.nudgeproject.eu/how-nudge-is-crossing-the-bridge-between-changing-our-energy-habits-and-moving-away-from-our-dependence-on-russian-gas/
https://www.nudgeproject.eu/flemish-people-weigh-comfort-against-energy-savings-but-how-many-of-these-strategies-are-already-part-of-the-flemish-savings-palette/
https://www.nudgeproject.eu/flemish-people-weigh-comfort-against-energy-savings-but-how-many-of-these-strategies-are-already-part-of-the-flemish-savings-palette/
https://www.nudgeproject.eu/co-creation-workshops-evaluating-and-designing-the-project-nudges/
https://www.nudgeproject.eu/co-creation-workshops-evaluating-and-designing-the-project-nudges/
https://www.nudgeproject.eu/five-countries-to-become-the-field-of-behavioural-experiments-to-encourage-energy-efficiency-habits/
https://www.nudgeproject.eu/five-countries-to-become-the-field-of-behavioural-experiments-to-encourage-energy-efficiency-habits/
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Additionally, other organisations or platforms have mentioned NUDGE:

In 2020, upon starting the project, ZEZ translated the press release and sent it to media,
leading to articles in 8 different media: Energetika, Alter, Oie, Aktualno, Varazdinski,

Poslovnifm, Varazdinske, Suvremena, HUZP, Sjeverozapad. They also promoted the

project in local newspapers of the city of Varazdin. In addition, ZEZ participated in a radio

interview on Radio Sjeverozapad and published several times on their website.

AUEB published twice about NUDGE in the University media, once in 2021, and lately in
summer 2023 with a double page, reaching 5000 people, and in an article in the Greek
economic media OT, in September 2023.

domX reported publications in Energy press, Naftemporiki, Efsyn, Startupper and

Kathimerini energy columns. The Voria e-newspaper, under the title "domX: The startup

from Thessaloniki that upgrades the smartness of legacy heating systems", refers to
NUDGE, with a readership of over 10 ooo people.

Spring-Stof published about the NUDGE energy classes by Spring-Stof webpage on
website of School2030 of the city Leuven.

MVV published an article on Zfk and on their website.
Cittadinanzattiva published several times, in their own magazine in September 2020, in

Canale energiain January 2021, February 2021 and March 2021, and in the online magazine

Innovation news network:
RE-energising Europe — optimising the European energy landscape, October 2023

How can we ensure citizens are safeguarded from rising energy prices? January 2023

European Citizens Energy Forum: Understanding energy consumers’ behaviour to design

nudaing interventions, November 2022

NUDGE project releases new survey on energy consumption and consumer behaviour, April

2021

The role of citizens in achieving a low-carbon future, September 2020

NUDGE was added by IEECP on various platforms, such as Macaronight 2021 or Enlit (July
2022), Construction21, Build UP, Cordis.
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http://www.energetika-net.com/vijesti/energetska-ucinkovitost/varazdin-kao-test-polje-za-modele-energetske-ucinkovitosti-i-obnovljivaca-31207?fbclid=IwAR3_4AB5tj5wOKS64PPAo7shuLCrGiN4y5poI1GeG2PDJGcFnH-K78pz_44
https://ieecp.sharepoint.com/sites/NUDGE/Shared%20Documents/WP6%20-%20Dissemination,%20communication,%20exploitation/Deliverables/•%09http:/h-alter.org/vijesti/zelena-energetska-zadruga-pomaze-varazdincima-ustedjeti-pri-potrosnji-elektricne-energije
https://oie.hr/zelena-energetska-zadruga-inovativnim-projektima-varazdincima-donosi-dodatne-ustede-energije/
https://ieecp.sharepoint.com/sites/NUDGE/Shared%20Documents/WP6%20-%20Dissemination,%20communication,%20exploitation/Deliverables/•%09https:/aktualno.hr/zelena-energetska-zadruga-novim-ce-projektima-varazdincima-pomoci-dodatno-ustedjeti-pri-potrosnji-elektricne-energije/
https://varazdinski.net.hr/vijesti/drustvo/3918746/zelena-energetska-zadruga-zajedno-s-gradom-varazdinom-testirat-ce-inovativne-modele-energetske-ucinkovitosti/
https://ieecp.sharepoint.com/sites/NUDGE/Shared%20Documents/WP6%20-%20Dissemination,%20communication,%20exploitation/Deliverables/•%09https:/www.poslovnifm.com/gia/gia-hrvatska/zelena-energetska-zadruga-novim-ce-projektima-varazdincima-pomoci-dodatno-ustedjeti-pri-potrosnji-elektricne-energije/
https://varazdinske-vijesti.hr/gospodarstvo/zelena-energetska-zadruga-novim-projektima-za-dodatne-ustede-pri-potrosnji-elektricne-energije-43932/
http://suvremena.hr/nudge-projekt-sudjelujte-u-istrazivanju/
https://huzp.hr/nudge-projekt-sudjelujte-u-istrazivanju/
http://www.sjeverozapad.hr/index.php?content=novosti&id=572
http://www.presscut.hr/Web%20Sharing%20ZON/11-2020/10-11-2020/Vara%C5%BEdinske%20vijesti/Presscut_19369644.pdf?fbclid=IwAR1bVw_b9nyI8dDYzCWQBaRx4HB7KoRGDONVT4vWbDPwZSQINd3AhBS0mxk
https://www.zez.coop/sudjelujte-u-istrazivanju-navika-potrosnje-elektricne-energije/
https://www.aueb.gr/sites/default/files/OPA%20NEWS%2038_11-05-2021_PAGES.pdf
https://www.ot.gr/2023/09/14/academia/oikonomiko-panepistimio-athinon/ta-6-profil-katanaloton-energeias-kai-i-anagki-gia-stoxeymenes-paremvaseis/
https://www.ot.gr/2023/09/14/academia/oikonomiko-panepistimio-athinon/ta-6-profil-katanaloton-energeias-kai-i-anagki-gia-stoxeymenes-paremvaseis/
https://energypress.gr/news/paneyropaiki-ereyna-analysis-tis-energeiakis-symperiforas-katanaloton
https://www.naftemporiki.gr/
https://efsyn.gr/
https://startupper.gr/vipnews/65137/i-startup-domx-kai-to-opa-stochevoun-na-kanoun-tous-katanalotes-energeiaka-ypefthynous/
https://kathimerini.gr/
https://www.voria.gr/article/domx-i-startup-apo-ti-thessaloniki-pou-kani-exipnotera-ta-sistimata-thermansis
https://www.linkedin.com/company/domx/
https://school2030.be/klimaatactie/nudging
https://www.zfk.de/mobilitaet/e-mobilitaet/mvv-beteiligt-sich-an-eu-projekt-fuer-energieeffizienz-zu-hause
https://www.mvv.de/journalisten/pressemitteilungen/detail/mvv-entwickelt-gemeinsam-mit-fraunhofer-isi-anreize-fuer-ein-energieeffizientes-laden-von-elektroautos
http://www.activecitizenship.net/multimedia/import/files/clippings-web-press-articles/The_Innovation_Platform_ISSUE_3_2020-09.pdf
https://www.canaleenergia.com/rubriche/efficienza-energetica/nudge-ovvero-la-scienza-comportamentale-a-servizio-dellefficienza-energetica/
https://www.canaleenergia.com/rubriche/consumer/la-scienza-comportamentale-per-aiutare-i-cittadini-ad-essere-piu-efficienti/
https://www.canaleenergia.com/rubriche/efficienza-energetica/diventare-piu-efficienti-con-il-questionario-di-nudge/
https://www.innovationnewsnetwork.com/re-energising-europe-optimising-the-european-energy-landscape/38205/
https://www.innovationnewsnetwork.com/how-can-we-ensure-citizens-are-safeguarded-from-rising-energy-prices/28670/
https://www.innovationnewsnetwork.com/european-citizens-energy-forum-understanding-eu-energy-consumption/27684/
https://www.innovationnewsnetwork.com/european-citizens-energy-forum-understanding-eu-energy-consumption/27684/
https://www.innovationnewsnetwork.com/nudge-project-releases-new-survey-energy-consumption-consumer-behaviour/10471/
https://www.innovationnewsnetwork.com/the-role-of-citizens-in-achieving-a-low-carbon-future/6945/
https://www.enlit.world/projects/nudge/
https://www.construction21.org/articles/h/five-countries-to-become-the-field-of-behavioural-experiments-to-encourage-energy-efficiency-habits.html
https://cordis.europa.eu/article/id/423167-five-countries-to-become-the-field-of-behavioural-experiments-to-encourage-energy-efficiency-
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NUDGE had the opportunity to participate in two podcasts over the project life.

A podcast "Changing people’s habits": NUDGE coordinator was invited by host Mathias Steck,
DNV, to explore how behavioural science can be used to incentivize people to make positive
changes in terms of their energy use. They looked at the different types of motivations or ‘nudges’
that people are influenced by when making decisions about their energy use, including
environmental, technological, financial and social concerns, and what this means for the energy
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https://www.nudgeproject.eu/podcast-changing-peoples-habits/
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transition on a global scale. A second podcast was recorded as part of the MENA Talks, where

NUDGE coordinator Filippos Anagnostopoulos shared project insights and his expertise in energy
efficiency in the building sector and what measures should be taken immediately and on the long-
term to reduce energy-consumption.. While Europe’s energy crisis fuels fears of a harsh winter for
millions of European residents, many discussions are revolving around diversifying the EU’s energy
suppliers and reducing European countries dependency on Russian hydrocarbons. Yet, solutions
can also be found within Europe with the implementation of demand side measures to reduce
energy consumption.

DNV - Energy Systems # @DNVEnergySystem - Apr 14 .
onv & This week's DNV #TalksEnergy episode - Changing people's habits -

looks at what influences human behaviour and how to best incentivize

people to make positive changes and decisions about their energy usage.

Host: @mathiassteck

Guest: @FilipposAnagnos (@NUDGEH2020)

Energy-efficiency: The Solution
to Europe’s Energy Crisis?

YASMINE AKRIMI IN CONVERSATION
WITH FILIPPOS ANAGNOSTOPOULOS
SENIOR ASSOCIATE AT IEECP

DNV Talks Energy Podcast

CHANGING PEOPLE'S HABITS MENA

in July 2022, the International Energy Agency (IEA) wrote a commentary where NUDGE was used
as research material: Empowering people to act: how awareness and behaviour campaigns can
enable citizens to save energy during and beyond today’s energy crisis — This commentary provides

an overview of practical examples and features, including NUDGE.

Later that year, IEECP and imec-Ugent were invited by the IEA to present in Paris, see event
chapter.
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https://ieecp.org/materials/podcast-energy-efficiency-the-solution-to-europes-energy-crisis/
https://www.iea.org/commentaries/empowering-people-to-act-how-awareness-and-behaviour-campaigns-can-enable-citizens-to-save-energy-during-and-beyond-today-s-energy-crisis
https://www.iea.org/commentaries/empowering-people-to-act-how-awareness-and-behaviour-campaigns-can-enable-citizens-to-save-energy-during-and-beyond-today-s-energy-crisis
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We add in this chapter a comprehensive list of all events organised by NUDGE and partners, links
and statistics from the recordings.

To demonstrate the research findings and raise awareness in the scientific community,
publications in technical literature and dedicated journals were foreseen by academic and
technological partners through publications in peer-reviewed journals and magazines and through
papers presented at conferences and other events. IEECP and the partner each time responsible
for a publication ensured the papers follow the open access standards (through self-archiving
(green open access) or open access publishing (gold open access)), i.e., without costs for the
readers. Please note we do not here report further on our scientific publications and event
proceedings, which are part of D6.4. We though can report 13 of them, while more are in the plan.

Coming back to events, we estimate from our excel monitoring file an outreach of over 7000 in-
presence attendees (and further 7573 viewers as seen below) for over 55 events reported.

We report below on the main events (internal and external) and the number of views generated by
the recordings as well as where to find them.

Final event in Brussels, October 2023 — RE-energising Europe. Videos, presentations 265 (videos uploaded 2
and summary days ago)

Empowering Consumer Energy Saving and Sharing, webinar with sister projects, 71
September 2023

How to support efficient heating (& cooling) by profiling and nudging energy 171
consumers, a webinar by Users TCP of the IEA, March 2023

EUSEW event, 2022 — Towards energy aware behaviours: how studies on young 135
generations can inform better policy design

Special workshop on reducing energy demand with behaviour and awareness 5 500
campaigns, |[EA, September 2022

Webinar #1, 2021 — Understanding energy consumers’ behaviour to design nudging 222
interventions: first dive into the NUDGE project

2020 — NUDGE in Croatian in 2 webinars 445
Discover NUDGE in a 15-minutes video! 2020 764
TOTAL 7 573
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https://ieecp.org/2023/11/27/re-energising-europe-after-event-material/
https://www.nudgeproject.eu/insights-from-the-recent-workshop-empowering-consumer-energy-saving-and-sharing/
https://www.youtube.com/watch?v=mFwRLZX8XIM
https://www.nudgeproject.eu/after-event-material-towards-energy-aware-behaviours-how-studies-on-young-generations-can-inform-better-policy-design/
https://www.nudgeproject.eu/after-event-material-towards-energy-aware-behaviours-how-studies-on-young-generations-can-inform-better-policy-design/
https://www.iea.org/events/special-workshop-on-reducing-energy-demand-with-behaviour-and-awareness-campaigns
https://www.nudgeproject.eu/webinar-material-understanding-energy-consumers-behaviour-to-design-nudging-interventions-first-dive-into-the-nudge-project/
https://www.nudgeproject.eu/webinar-material-understanding-energy-consumers-behaviour-to-design-nudging-interventions-first-dive-into-the-nudge-project/
https://www.nudgeproject.eu/discover-nudge-in-croatian-webinar-recordings-available/
https://www.nudgeproject.eu/discover-nudge-in-a-15-minutes-video/
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At least 20 events have been organised by the NUDGE project team, at EU and national levels.

Some, like the national level events and policy events, are reported under WPz yet will be

mentioned in this chapter.

The first project webinar was organised in November 2021 and gathered a lot of interest,
we can still see the number of views growing on YouTube. “Understanding energy
consumers’ behaviour to design nudging interventions: first dive into the NUDGE
project” - This webinar built on the results of the first NUDGE activities and especially the
Europe-wide online survey, made available in 15 languages and completed by personsin 29
countries which broke fresh ground in the study of energy-related behaviour by
operationalizing three theoretical models of human behaviour. The event gathered over
100 participants, who almost all joined our contact database as newsletter subscribers.

(recording and pdf of the presentations) was shared with participants
and further on social media. This event was really key into the project life as not many
reports or other outputs were planned in the 2 first project years.

In July 2022, the Fraunhofer institute celebrated its 50" day with a special focus on
NUDGE... Several banners were printed and put in 5 specific places, “nudging” the birthday
guests to act for the planet (two different designs for the buffet and leftovers, and three for
the bathroom). For instance, participants were nudged to turn the water taps and not leave
them leak, bring home food leftovers, or choose a vegetarian option (vs beef). The below
messages were posted:

| could also stand in your garden. Please take me home with you!

If it gets late today, we'll be there tomorrow to feed you. Please take me home with you!
Think energy efficient and take me with you instead of cooking tomorrow.

Falafel instead of beef steak? Over 2 kg of CO2 saved!

None of us are frequent flyers.

Think global, eat local!

Let the water run for 1 minute...and uses up 20 liters of water.

Running water every day to wash your hands means wasting 1200 liters of water per month.
It's better to save the climate than constantly greasing your skin.


https://www.nudgeproject.eu/webinar-material-understanding-energy-consumers-behaviour-to-design-nudging-interventions-first-dive-into-the-nudge-project/

The policy conference at EUSEW 2022, September 29, Brussels: "Towards energy aware

behaviours: how studies on young generations can inform better policy design” was built as
the compilation of how 4 project results (DECIDE, ENCHANT, NUDGE and WHY) can feed
into policymaking, with a panel and many testimonials planned. This event aimed at
empowering policymakers to engage the communities and in particular youth, giving space
to various testimonials from the ground in short videos. It built on the research on energy-
related behaviour produced in several EU funded projects, providing evidence from surveys
and onsite demonstration activities as well as findings on behaviour aspects related to
energy consumption and production and what they tell us to refine top-notch policy
measures, targeting specifically younger generations. A panel of policymakers, youth and
consumer representatives focused on how to design policies that can favour a large-scale
change in how we produce and consume energy and how to include youth in energy policies
at various levels (as participants in and focus subjects). The after event material is available

on the project website.

In September 2023, an event was organised jointly with sister projects, led on the NUDGE
side by IEECP with Fraunhofer speaking. This September 12 webinar, aimed at showing how
WHY, NewTRENDs, SmartLivingePC, NUDGE and EVIDENT's research is integrating both
technical, energy efficiency improvements and behavioural change to reduce consumption

effectively and justly to meet the EU climate goals. The discussion invited transmission
system operators, consumer and energy-saving experts to highlight the ongoing challenges
as well as innovative practices that are empowering consumers, alleviating challenges in
the near-term while enabling long-term decarbonisation strategies. IEECP wrote minutes
of the event, as highlights, available on the project website.

November 6, 2023, Fraunhofer organised the project policy event in Brussels, in the
Representation of the State of Baden-Wirttemberg to the European Union, under the
header: Saving energy through nudging — How can behavioural science be used to create

energy-saving incentives for end consumers? Based on the research findings, policy
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https://www.nudgeproject.eu/event/29-09-22-towards-energy-aware-behaviours-how-studies-on-young-generations-can-inform-better-policy-design/
https://www.nudgeproject.eu/after-event-material-towards-energy-aware-behaviours-how-studies-on-young-generations-can-inform-better-policy-design/
https://www.nudgeproject.eu/insights-from-the-recent-workshop-empowering-consumer-energy-saving-and-sharing/
https://www.nudgeproject.eu/insights-from-the-recent-workshop-empowering-consumer-energy-saving-and-sharing/
https://www.nudgeproject.eu/event/november-6-2023-brussels-saving-energy-through-nudging-how-can-behavioural-science-be-used-to-create-energy-saving-incentives-for-end-consumers/
https://www.nudgeproject.eu/event/november-6-2023-brussels-saving-energy-through-nudging-how-can-behavioural-science-be-used-to-create-energy-saving-incentives-for-end-consumers/
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recommendations derived from the project were presented and discussed at the event.
Practical examples were given of how nudging can have an impact on energy consumption.
The event provided an opportunity for exchange between researchers, policy makers and
other interested parties to discuss the results and recommendations presented in terms of
understandability, feasibility, barriers and user acceptance. Read more in D5.1.

Finally, IEECP led the organisation of NUDGE final event as a collaborative one, involving 6
other EU-funded projects — IEECP working on 4 of them. Below is a longer explanation due
to the size of the event.

The brought together speakers from EU institutions, project representatives and key players
of the energy market. Key topics related to energy in Europe were tackled including but not limited
to: community energy, energy efficiency, multiple benefits, women-led initiatives, energy
behaviour and new trends of energy consumption (digitalisation, circular economy and more). This

, organised by 7 EU-funded projects (Horizon2020) and over 100 organisations
partnering in them, was a unique opportunity for many to meet, hear from the research developed
in the past 3 years and openly discuss with panels of speakers from within and outside the projects.
The initiatives presented best practices, tools and models, one stop shops, as well as results from
awareness raising and nudging campaigns, hoping for the results to feed into EU policies and to
brainstorm on the next steps. IEECP prepared material for this event, such as posters, a postcard,
and gathered NUDGE key assets into a leaflet / poster format with QR codes. Some copies of the
NUDGE first policy brief were printed and distributed.

The process

A year prior to writing this report, discussions started between projects to organise something
together for some of the projects’ final events. Early 2023, we agreed with the following projects
to have a day focused on on energy demand and multiple impacts of energy efficiency with:

- NUDGE:
- newTRENDs:
- MICAT:

As |[EECP is leading communication work for other projects with similar end dates, the idea quickly
came to make the event a 2-day event around sustainable energy, adding a day on energy
communities:

- W4RES:
- UP-STAIRS:
- NRG2peers:


https://ieecp.org/?p=2479
https://www.nudgeproject.eu/event/re-energising-europe-a-two-day-event-in-brussels/
https://www.nudgeproject.eu/
https://newtrends2020.eu/
https://micatool.eu/micat-project-en/
https://w4res.eu/
https://www.h2020-upstairs.eu/
https://www.linkedin.com/showcase/nrg2peers/
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- BECoop:

The event was now officially a 2-day event, on 24-25 of October, in Brussels.
Other important decisions were made in April and May 2023:

The event would be in-presence only.

Yet, video producers would be hired to film the whole event and make a short summary
video. As the event was organised by 7 projects, costs were reduced, and more actions could
be planned.

The 24/10 would start with an event organised by CINEA for some projects related to the
topic, and end with a cocktail.

The 25/10 would end with the visit to an energy community in Brussels, organised by
NRGz2peers.

Both days were planned to integrate many external speakers and avoid a project-focused
event with long presentations.

Quotes were asked to few places and Brussels and the decision was made to organise the
event in the Brussels EU district, in Atelier2g.

We invited other projects to submit posters, as there was the possibility onsite to attach 16
of them.

41 speakers agreed to join the event in 8 panels!

Finally, we also left space in the agenda for people to discuss and question project partners,
test our tools, etc. The final event agenda is included in the annexes.

Organisational aspects

Monthly calls were set up between the projects, and two partners took the lead to simplify
the exchanges, yet always involving everybody at all steps (definition of the agenda,
speakers, panels, chosing the location, etc.): EUREC (W4RES) and IEECP (BECoop, NUDGE,
MICAT and newTRENDs). Many emails were exchanged, the preparation really was a high
effort from everybody, as we hope was reflected in the event success.

The full organisation (and event itself) was really a team effort: moderators actively
engaged in exchanges with the speakers to prepare the panels, discuss the questions and
presentations. We cannot thank enough everybody and our 41 speakers for playing the
game and being so engaged in the preparation!

A drive was created, to share all event material such as:

Offers and project contacts

List of participants

Information about all speakers and photos

Identity of the event, photos, etc. with the video producers

o O O O

Moderators briefings


http://www.becoop-project.eu/
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o Final presentations

Communication about the event

It was decided to launch the first save the date before summer, from June onwards, and open
quickly registrations. All 7 projects intensely promoted the event, with posts on social media, in
newsletters, on websites, etc. Several networks were also leveraged including:

e The EU Commission newsletters

e The Fleishman Hillard energy daily news

e RESCoop.eu newsletter

e Eceee website and newsletter

e The Coalition for energy savings newsletter

e Organisations websites and socials: |[EECP, Wuppertal Institute, Cittadinanzattiva,
Housing Europe, White research, UIPI, etc

e Projects websites: NUDGE, W4RES, Smartspin, MICAT, UP-STAIRS, etc

e And many more!

The event was declared full, and registrations were closed a week before the end of September.
Therefore, we created a new registration form to allow people to receive updates about the event
and, in case seats became available again, to be placed on a waiting list.

Target audiences and attendees included experts from the following areas: Energy experts,
researchers, energy communities, policy makers, industry, energy agencies, NGOs and civil
society.
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https://www.becoop-project.eu/project-events/re-energising-europe-energy-communities-and-renewable-energy-accelerating-europes-transition-towards-a-climate-neutral-inclusive-future/
https://ec.europa.eu/newsroom/ener/newsletter-archives/47069
https://www.eceee.org/events/calendar/event/re-energising-europe-understanding-the-future-of-energy-demand-and-its-policy-implications-through-new-societal-trends-behavioural-aspects-and-multiple-benefits/
https://ieecp.org/events/re-energising-europe/
https://wupperinst.org/en/a/wi/a/s/ad/8194
https://www.activecitizenship.net/events/1142-24-25-october-2023-brussels-belgium-re-energising-europe-sharing-ideas-and-knowledge.html
https://www.housingeurope.eu/event-1818/energy-communities-and-renewable-energy-accelerating-europe-s-transition-towards-a-climate-neutral-inclusive-future
https://www.linkedin.com/pulse/re-energizing-europe-insights-from-flagship-eu-funded/
https://twitter.com/UIPI_EU/status/1699342322230571104
https://www.nudgeproject.eu/event/re-energising-europe-a-two-day-event-in-brussels
https://w4res.eu/wp-content/uploads/2023/09/RE-energising-Europe-agendav20230907.pdf
https://www.smartspin.eu/events/
https://micatool.eu/micat-project-en/events.php
https://www.h2020-upstairs.eu/news-events

MICAT g r oce VWWARES
e euTRENDS st hisfmiasots
ve received funding from the European Union's Harizon 2020 r sibility for the content of this event lies with the BECoop, MICAT
rs, NUDGE, UP-STAIRS and W4RES projects and does not uropean Unior
Smart Cities Marketplace
¢

Smart Cities Marketplace <ec-scm-newsletter@ec.europa.eux
To CMECT-NEWSROOM-MNOREPLY @ec.europa.cu

® If there are problems with how this message is displayed, click here to view it in a web browser.
Click here to download pictures. To help protect your privacy, Outlook prevented automatic download of some pictures in this message.

Explore: RE-energising Europe - Discussions, high-level
Panels, Poster Session and Field Visit Organised by 7 EU-
Funded Projects!

Taking place in Brussels (Atelier 29) on 24-25 October, the event is bringing
together speakers from EU institutions, project representatives and key players
of the energy market.

E date | 24/10/2023

What happened on the day and after it?

A welcome package was prepared, to include in a bag some of the most important results
(policy briefs, posters in A4 format, and more).

Participants were very satisfied by the way the event was organised, we received a lot of
positive feedback, especially on the aspect of gathering projects rather than having stand-
alone events per project.

Another feedback — and realisation — was that Brussels prices have increased a lot since the
COVID-19, and it becomes almost impossible for projects to afford a room and organise an
event. We also noticed many of the usual Brussels stakeholders, despite having registered,
didn’t show up. We will take all these aspects into account for future events, and, why not,
organise final events in other cities / linked to other big events.
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Usual thank you emails to speakers and participants were planned, including links to an

after event page gathering all posters, presentations and recordings, as well as our 2-minute
recap video.

The final event agenda is included below. The programme was split into two parts:

First part — research focus - Modelling, nudging and assessing future energy demand
patterns (including a scientific keynote and presentation of projects’ results).

Second part — policy focus - Multiple benefits, behavioural change and new societal trends
- Contributions to energy policy (including a keynote, two panel discussions and a
presentation).

NUDGE D6.3 — Reporting on communication and dissemination activities, final version — November 30, 2023



guoce

October 24

Understanding the future of energy demand and its policy implications
through new societal trends, behavioural aspects and multiple benefits

MICA

it Impacty Caulaton Too

newTRENDs

Organised by MICAT, newTRENDs and NUDGE.

Event moderated by Heike Brugger, Fraunhofer [5)

10.30 — 10.45 - Registration & welcome coffee

10.45 - 11.00 - Welcome and introduction - Heike Brugger, Fraunhofer 151

First part - Modelling, nudging and assessing future energy demand patterns

11.00 - 11.15 - Scientific keynote - Nives Della Valle, European Commission Joint Research Centre,
Directorate of Energy, Transport and Climate - Unit of Energy Efficiency and Renewables

11.15-13.00 - Modelling, nudging and assessing future energy demand patterns - In-depth
presentation of the projects’ methods and findings, tools and models to understand and reduce
energy demand.

Scientific audience, including Q&A - For more information about the projects, posters about fools,
pitots and mare will be hung in the event room.

Moderation: Filippos Anagnostopoulos, IEECP

Meta Thurid Lotz, Fraunhofer I1SI {representing newTRENDs)
Philipp Mascherbauer, TU Wien (representing newTRENDs)
Peter Conradie, Senior Researcher, IMEC (representing NUDGE)
Anne Kesselring, Fraunhofer 151 (representing NUDGE)

Frederic Berger, Fraunhofer 151 {representing MICAT)

Felix Suerkemper, Wuppertal Institute (representing MICAT)

13.00 - 14.30 - Networking lunch, including poster sessions

Second part - Multiple benefits, behavioural change and new societal trends - Contributions to
energy policy.

14.30 - 14.45 - Keynote - Margot Finault, DG ENER, European Commission
14.45 - 15.45 - Policy learnings from the projects
Maoderation: Giulia Fizzini, IEECF

« MICAT: Barbara Schlomann, Fraunhofer 151
« MNUDGE: Heike Brugger, Fraunhofer ISI
s newTRENDs: Maksymilian Kochanski, RIC

15.45 - 16.00 - The Necessary Evolution of Energy Efficiency Policies for Inclusive Transitions
— Emma Mooney, International Energy Agency

16.00 - 17.00 - Panel - The way forward for energy policy

Maderation: Giulia Pizzini, IEECP

# Nives Della Valle, European Commission, Joint Research Centre, Directorate of Energy,
Transport and Climate - Unit of Energy Efficiency and Renewables

Emma Mooney, International Energy Agency

Roland Gladushenko, EURIMA

Heleen Schockaert, RESCoop.eu

Indra Van Sande, Gent city

Alessandro Mostaccio, President of Movimenio Consumatori, EESC Member and Board
Member of the European Consumer Union (ECU)

17.00-18.30 - Cocktail reception
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Energy communities and renewable energy, accelerating Europe’s
transition towards a climate neutral, inclusive future

Organised by BECoop, NRG2PEERS, UP-STAIRS and W4RES
Master of ceremony. loannis Konstas, G-PLAN
8.45-9.00 - Registration & welcome coffee

9.00 - 9.15 - Keynote - Tadhg O'Briain, European Commission, DG Energy, Deputy Head of Unit for
Consumers, Local Initiatives and Just Transition {tbc)

9.15- 9.40 - Skill up! RECs, RES, inclusivity: What are we talking about? Fire pitching of the 4
projects

Dimitrios Chapizanis, White Research (representing BECoop)

Simona D'Oca, Huygen Engineers and Consultants (representing NRG2peers)
Lorena Sanchez Relafio, IERC (representing UP-STAIRS)

Giulia Zendron, White Research (representing W4RES)

9.40 - 11.00 - Policy panel: Driving a clean energy transition through taping the biomass
potential, boosting rescoops and empowering women as agents of change: discussing the
projects’ recommendations

Moderation: Padraig Lyons, IERC
Fire pitch by project representatives:

Diana Susser, IEECF (for BECoop)

Anna Kldpper, UIFI {for NRG2Peers)

Pawet Gilewski, Polish Mational Energy Conservation Agency (KAPE) {for UP-STAIRS)
Elsebeth Terkelsen, European Green Cities (for W4RES)

Then joined in a panel by:

« Stawoula Pappa, REScoop.eu
« Tadhg O'Briain, European Commission, DG Energy

11.00 - 11.15 - Coffee break

11.15- 12.15 - Get inspired - Innovative Approaches, Success stories from the RES and RHC
ecosystems

NModeration: Dara Turnbull, Housing Europe

» BECoop - From your morning coffee to heat: Vasilis Filippou (ESEK)

» MNRG2peers - Lessons learnt from the pilot sites: Eelke Kingma {Schoonschip)

» UP-STAIRS - One-Stop-Shops to empower community energy: lvanka Pandelieva-Dimova
(Sofia Energy Cenire)

» 'WARES - Elke Weidenfelder (Steinbeis Europa Zentrum) and Carina Holzapfel (H2ZMC)

12.15-13.30 - Lunch + poster session

13.30 - 14.30 - The legacy of our projects / Looking forward - Once our projects end: what
comes next? How can we replicate our projects’ findings/work?

Moderation: Dimitrios Chapizanis, White Research

» WARES: loannis Konstas, Q-PLAN - The next steps for W4RES in terms of gender
awareness in RES - The way to an inclusive energy transition

« UP-STAIRS: Paco Jofra, Ecoserveis Association

» MNRG2peers: Stefan Kop, Spectral & Sylvia Breukers, Dune Works - Tool and follow-up
projects.

» BECoop: Kostas Dasopoulos, Q-PLAN - Adjusted Business Model Canva for RESCoops

14.30 - 15.30 - Networking session
» 'WARES co-creation workshop "DIY Gender Equal RES sector: Dive into practice with W4RES
towards a gender equal RHC and RES sector”. Register here (the number of seats is limited).
» Poster presentations, world café discussions, access to computers to play with our tools, etc.
15.30 - 18.00 - Visit to an energy community
Visit of the new citizen energy community in low-income housing near Gare du Midi (Brussels).

hitps:/ifoverdusud.befsunsud viogaert/
The number of seats is limited. Register here (only if you are sure to attend.).
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The scientific keynote was given by Nives Della Valle from the European Commission Joint
Research Centre, Directorate of Energy, Transport and Climate - Unit of Energy Efficiency and
Renewables. She discussed the issues of climate change and energy crisis, as well as the ways in
which citizens can participate in the energy transition, known as Energy Citizenship. She outlined
both the drivers and barriers to the energy transition, emphasising that promoting it is crucial in
tackling the challenges we face today. She also pointed out that we have already significant
knowledge in designing effective instruments and testing their efficiency using various methods
and lenses. With this knowledge, we can further improve the design of these instruments to make
them even more effective. She finally presented results from key behaviour science research.

Modelling, nudging and assessing future energy demand patterns — In-depth presentation of
the projects’ methods and findings, tools and models to understand and reduce energy
demand

This first panel was moderated by Filippos Anagnostopoulos from IEECP. The following experts
delivered presentations and discussed the main project results:

Meta Thurid Lotz, Fraunhofer ISI (representing newTRENDS)
Philipp Mascherbauer, TU Wien (representing newTRENDSs)
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Peter Conradie, Senior Researcher, IMEC (representing NUDGE)
Anne Kesselring, Fraunhofer ISI (representing NUDGE)

Frederic Berger, Fraunhofer ISl (representing MICAT)

Felix Suerkemper, Wuppertal Institute (representing MICAT).

The second part began with a keynote by Margot Pinault from DG ENER, European Commission.
Her presentation was dedicated mainly to the Energy Efficiency Directive and its articles. She
discussed in detail the ‘Energy Efficiency First’ principle, which was described in the Article 3 of
EED.

This session was moderated by Giulia Pizzini from IEECP. It hosted the following speakers:

Barbara Schlomann, Fraunhofer ISI (representing MICAT)
Heike Brugger, Fraunhofer ISI (representing NUDGE)
Maksymilian Kochanski, RIC (representing newTRENDs).

The presentation was delivered by Emma Mooney from International Energy Agency. She
mentioned that technology offers us the capability to increase progress in energy efficiency by two-
fold from the present to the year 2030.

This last panel discussion was moderated by Giulia Pizzini from IEECP and attended by the
following experts:

Nives Della Valle, European Commission, Joint Research Centre, Directorate of Energy,
Transport and Climate - Unit of Energy Efficiency and Renewables

Emma Mooney, International Energy Agency

Heleen Schockaert, RESCoop.eu

Indra Van Sande, Gent city

Alessandro Mostaccio, President of Movimento Consumatori, EESC Member and Board
Member of the European Consumer Union (ECU)

During an energy system discussion, the moderator posed several questions to the panellists.
Emma Mooney was the first to answer and emphasized the importance of hearing citizens' voices
in the conversation. Giulia mentioned the various levels and roles of different actors in the energy
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system. Indra Van Sande was asked about data availability and highlighted the challenges faced
in Gent. However, she also mentioned the authorities' efforts to collect data through surveys and
aone-stop-shop. Nives Della Valle emphasized the need to find a common language that includes
not only citizens and consumers but also other stakeholders. Helen Schockaert was asked how an
energy community can function as an actor, and she provided insights into the role of energy
communities. Finally, Alessandro Mostaccio concluded by summarizing the discussion, stating
that although the Commission is doing a good job, the EU still lacks the structure to carry out
foreign policy. He cited the example of countries with raw materials that have been colonized in

the past, which now prefer to trade with China rather than with Europe.

The official part was followed by a cocktail reception where most people stayed to exchange and
went in the area where all posters were hung.

Partners were invited to present the BECoop project in many
conferences/workshops/fairs/university summer courses at a national and/or EU level. In the
monitoring file, the participation to a total of over 67 events is reported, for a total (not complete,
so the number is probably much higher) of 7000 attendees.
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IEECP

AUEB

domX
Fraunhofer ISI
Imec

INEGI

MVV
Spring-Stof
ZEZ

TOTAL

Event

BEHAVE

Berlin Science Week

Flexcon 2023

International Fair of

Thessaloniki

Presentation of master thesis on
the survey data -
dissemination for

scientific
the next
generation of scientists

CEES 2023 - 2nd International
Conference on Construction,
Energy,
Sustainability

Environment &

Date + Location

28/11/2023

03/11/2023

20/09/23, Brussels

16/09/2023,
Thessaloniki

27/07/2023

30/06/2023

Partner

Imec,
IEECP,
INEGI,
ISI,
AUEB

ISI

domX

domX

ISI

INEGI

S

12

10

67

Description /link

See D6.4

https://berlinscienceweek.com/event/nudqi

ng-for-energy-efficiency/

https://www.flexcon.energy/

https://www.linkedin.com/posts/domx_tod

ay-we-participated-at-the-international-

activity-7108878320716382208-

bgia/?utm_source=share&utm_medium=m

ember_desktop

https://www.cees2023.uc.pt/index.php?mo

dule=sec&id=954&f=1
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https://berlinscienceweek.com/event/nudging-for-energy-efficiency/
https://berlinscienceweek.com/event/nudging-for-energy-efficiency/
https://www.flexcon.energy/
https://www.linkedin.com/posts/domx_today-we-participated-at-the-international-activity-7108878320716382208-bg1a/?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/domx_today-we-participated-at-the-international-activity-7108878320716382208-bg1a/?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/domx_today-we-participated-at-the-international-activity-7108878320716382208-bg1a/?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/domx_today-we-participated-at-the-international-activity-7108878320716382208-bg1a/?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/domx_today-we-participated-at-the-international-activity-7108878320716382208-bg1a/?utm_source=share&utm_medium=member_desktop
https://www.cees2023.uc.pt/index.php?module=sec&id=954&f=1
https://www.cees2023.uc.pt/index.php?module=sec&id=954&f=1
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Presentation at ICEP conference
"Nudges for increasing self-
consumption of prosumers — an
evaluation of German field
experiment "

Policy Workshop

Beyond Expo 2023

Renewable Energy Sources Fair

How to support efficient heating
(& cooling) by profiling and
nudging energy consumers,
presented at the Users TCP
Academy

Concerted Action EED: Beyond
saving CO2 and energy costs —
what is in it for
The multiple impacts of energy
efficiency and their role for
consumers

society?

Enlit 2022
IEA Special workshop on
reducing energy demand with
behaviour and  awareness
campaigns
EVIDENT sister project EU

Sustainable Energy Day

Eceee summer study, work on

social network simulation
capturing the V2G flexibility
provided by users after nudging

interventions

IAPS Conference

21/06/2023 ISI
15/06/2023, Zagreb
24/05/2023, domX
Thessaloniki
23/03/2023 ZEZ
15/03/2023, online IEECP
15/03/2023 IEECP,
ISI
29/11/2022, domX
Frankfurt
28/09/2022 Imec and
IEECP
28/06/2022, online  AUEB
10/06/2022, ISI
Hyéres, France
07/06/2022 imec

https://www.zez.coop/ucinkovito-

koristenje-energije-iz-solarne-elektrane-

predstavljanje-rezultata-projekta-i-

raspravaj

https://www.linkedin.com/posts/domx_tod

ay-was-the-last-day-at-beyond-expo-2023-
activity-7067940812390547457-
Cjga?utm_source=share&utm_ medium=m

ember_desktop

https://www.sisak.info/2023/03/24/qgalerija-

odrzan-prvi-sajam-obnovljivih-izvora-

energije-u-sisku/

https://www.youtube.com/watch?v=mFwR
LZX8XIM

https://www.ca-eed.eu/ia_document/2nd-

plenary-meeting-summary-of-proceedings-

2/

https://www.enlit-europe.com/2022-

edition

https://www.iea.org/events/special-

workshop-on-reducing-enerqgy-demand-

with-behaviour-and-awareness-campaigns

https://evident-h2020.eu/evident-eu-

sustainable-energy-days-event/
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https://www.zez.coop/ucinkovito-koristenje-energije-iz-solarne-elektrane-predstavljanje-rezultata-projekta-i-rasprava/
https://www.zez.coop/ucinkovito-koristenje-energije-iz-solarne-elektrane-predstavljanje-rezultata-projekta-i-rasprava/
https://www.zez.coop/ucinkovito-koristenje-energije-iz-solarne-elektrane-predstavljanje-rezultata-projekta-i-rasprava/
https://www.zez.coop/ucinkovito-koristenje-energije-iz-solarne-elektrane-predstavljanje-rezultata-projekta-i-rasprava/
https://www.linkedin.com/posts/domx_today-was-the-last-day-at-beyond-expo-2023-activity-7067940812390547457-Cjqa?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/domx_today-was-the-last-day-at-beyond-expo-2023-activity-7067940812390547457-Cjqa?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/domx_today-was-the-last-day-at-beyond-expo-2023-activity-7067940812390547457-Cjqa?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/domx_today-was-the-last-day-at-beyond-expo-2023-activity-7067940812390547457-Cjqa?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/domx_today-was-the-last-day-at-beyond-expo-2023-activity-7067940812390547457-Cjqa?utm_source=share&utm_medium=member_desktop
https://www.sisak.info/2023/03/24/galerija-odrzan-prvi-sajam-obnovljivih-izvora-energije-u-sisku/
https://www.sisak.info/2023/03/24/galerija-odrzan-prvi-sajam-obnovljivih-izvora-energije-u-sisku/
https://www.sisak.info/2023/03/24/galerija-odrzan-prvi-sajam-obnovljivih-izvora-energije-u-sisku/
https://www.youtube.com/watch?v=mFwRLZX8XIM
https://www.youtube.com/watch?v=mFwRLZX8XIM
https://www.ca-eed.eu/ia_document/2nd-plenary-meeting-summary-of-proceedings-2/
https://www.ca-eed.eu/ia_document/2nd-plenary-meeting-summary-of-proceedings-2/
https://www.ca-eed.eu/ia_document/2nd-plenary-meeting-summary-of-proceedings-2/
https://www.enlit-europe.com/2022-edition
https://www.enlit-europe.com/2022-edition
https://www.iea.org/events/special-workshop-on-reducing-energy-demand-with-behaviour-and-awareness-campaigns
https://www.iea.org/events/special-workshop-on-reducing-energy-demand-with-behaviour-and-awareness-campaigns
https://www.iea.org/events/special-workshop-on-reducing-energy-demand-with-behaviour-and-awareness-campaigns
https://evident-h2020.eu/evident-eu-sustainable-energy-days-event/
https://evident-h2020.eu/evident-eu-sustainable-energy-days-event/
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1st meeting of the dialogue
groups on behaviour changes
and small-scale RES

Good energy festival

Promotion of NUDGE at EU
researchers night organised by
LPRC -
Centre - Macaronight

La Palma Research

Eceee summer study

ICEP2021 - International
Conference on Environemntal

Psychology

Presentation of the project in

online event: Online-
Verbraucherforschungsforum

2021:  ,Nudging in der
Verbraucherpolitik: Stand und

Entwicklungen®

BEHAVE 2021

11/05/2022, online

5-7/05/2022

24/09/2021, online

11/06/2021, online

10/06/2021

08/06/2021, online

21/04/2021

Wuoce

domX

ZEZ

IEECP

domX

IEECP

MVV

domX

https://streamsave.flexx.camp/support-
contribution-400

https://dobraenergija.zez.coop/

https://macaronight.eu/nudge/

http://icep2021.com/congress-recordings/

https://www.zu.de/forschung-

themen/forschungszentren/konsum/news/o

nline-verbraucherforschungsforum-
2021.php

https://c2e2.unepccc.org/wp-

content/uploads/sites/3/2021/07/nudge-
project.pdf
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https://www.zu.de/forschung-themen/forschungszentren/konsum/news/online-verbraucherforschungsforum-2021.php
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https://www.zu.de/forschung-themen/forschungszentren/konsum/news/online-verbraucherforschungsforum-2021.php
https://c2e2.unepccc.org/wp-content/uploads/sites/3/2021/07/nudge-project.pdf
https://c2e2.unepccc.org/wp-content/uploads/sites/3/2021/07/nudge-project.pdf
https://c2e2.unepccc.org/wp-content/uploads/sites/3/2021/07/nudge-project.pdf

al Setting / doing one

* B)Stress environmental impact

) Estimate financial Impact

MORE VIDEOS

Heike Brugger — Fraunhofer ISl EU DGE
Concerted Action meeting, March 2023 Nudging consumars

Beyond saving CO, and energy <
costs — what is in it for society? ENSMOV..
The multiple impacts of energy

efficiency and their role for

consumers N |CA [

Multiple Impacts Calculation Tool
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Additional events were organised by national partners, with a restricted audience, such as
meetings with municipalities, research institutes, CRES or with energy suppliers in Greece (domX),
webinar to pilot participants in Portugal, Germany and Croatia, meetings to train installers about
Shelly smart devices, and more.

Spring-Stof organised or joined several such as:

e Educational market at '‘Onderwijsliving' to promote education material and results of the
Belgian pilot (for teachers, event organized by the city of Leuven and Leuven2030) where
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they promoted the educational material at (for teachers, event organized by the city of
Leuven and Leuven2030, see photos)

e Several calls for participating schools for pilot study during the online information evening
by Spring-Stof

e Live oral presentation by Spring-Stof and EnergyID to interested participants (parents and
teachers) to inform about the project and Belgian pilot study

e Online oral presentation to interested participants (parents and teachers) to inform about
the project and Belgian pilot study

e Onderwijsliving topic energy: presentation of EnergylD + promotion of educational
materials Nudge by Spring-Stof

e Promoting 5 booklets educational material during (online) information evenings by Spring-
Stof

The active participation, including speaking slots, in these events has significantly supported
NUDGE outreach efforts and is likely a major contributing factor to the impressive figures we
presented at the beginning of this report. While all partners were required to organize events, many
partners went above and beyond by actively participating in numerous events.

Finally, in October and November 2023, our pilots organised their final event:
In , the National Workshop: Saving energy at home: technologies, interventions and
policies, was organised the 12 of October 2023, by AUEB —
In — INEGI organised on November 14, 2023 — NUDGE: nudging for more efficient
and healthier homes.This event’s target audience is all entities and stakeholders involved
or interested in topics related to energy efficiency and air quality in housing, such as
companies in the electrical sector, municipal entities, associations and interest groups, and
public authorities, as well as families that participated in the pilot study. We will also have
as a guest speaker Mariana Almeida, jurist from DECO’s Consumer Support Office, with an
intervention entitled «Energy transition vs energy poverty: what is the consumer’s place?».,
it gathered 29 participants.
In Belgium, on November 8, imec and Spring-Stof organised the final event in Gent, 12
participants, with Stad Gent.
In Germany, MVV, ISI and Beegy organised the final event on October 10 with 20
participants.


https://ieecp.sharepoint.com/sites/NUDGE/Shared%20Documents/WP6%20-%20Dissemination,%20communication,%20exploitation/Deliverables/•%09https:/www.nudgeproject.eu/event/12-10-23-national-workshop-saving-energy-at-home-technologies-interventions-and-policies/
https://www.nudgeproject.eu/event/november-14-2023-portugal-nudge-nudging-for-more-efficient-and-healthier-homes/

@uoce

@

This final report gave an overview of the communication and dissemination activities of NUDGE,
focusing specifically on the analytics part of them. This report should be seen in conjunction with
D6.2 and 6.4 which report on the project visual material and scientific publications, in order to grasp
of full overview of the outreach results.

As can be seen in the chapter “"Overview of the KPIs and outreach”, the results are quite impressive,
and will continue to be even after the official days of NUDGE are over, as more material is to be
released and further actions are planned. Considering the success of the project and its topic,
partners have gathered ideas to maintain the results available with various exploitation measures.
In particular, for the outreach, IEECP plans to transfer the most important NUDGE project results
from the current website in the IEECP knowledge hub, in the . This will ensure
that even after the project is closed in 2 years, results remain available.


https://ieecp.org/projects/nudge/
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A specific identity was developed for the project as first step, to ensure recognition and a strong
presence. It includes colour codes, fonts, logotypes and how to use them. Templates were also
defined for coordination among partners, including PowerPoint, Word (reports and press releases)
and HTML (newsletter) templates. Guidelines assemble the “rules” to use them. For more

information, see D6.1.

Color codes
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The communication and dissemination strategy, the first deliverable serving as *how to” for project
partners to communicate about the project, included social media posts ideas, a press release and
came with a brochure and poster.

The brochure and poster have been adapted to two languages so far: Portuguese and Croatian. A
roll up is being designed this month in Croatian to serve during the first events from September
2021. Additional marketing material, mainly to support the dissemination of the survey (WP1) have
been developed and adapted in 14 languages: Croatian, Dutch, English, French, German, Greek,
Italian, Latvian, Lithuanian, Portuguese, Romanian, Slovakian, Slovenian and Spanish.

Nudging consumers
towards energy efficiency
UDGE through behavioural science

Work steps & objectives Nudges? Project information
NLDGE s based on e appliation of e — 10 pariners from 7 European cauntrias Implemsnt
react- - Mudges can oo
ncrgy aictency acrass § ot In difarent FU
ool

@IEECP = Fraunhofer @megqii—:

B W e e
=7

‘umec domx Sy 2
Blor M

@HUDGEH2020

NUDGE is a project funded by the
European Horizon 2020 programme
that aspires to systematically assess
and fully unleash the potential of
behavioural  interventions  towards
achieving higher energy efficiency,
paving the way to the generalized use
of such interventions as a worthy
addition to the policy-making toolbox.

L___]mr.nudsanml:m

Project coordinator:
Filippes Anagnostopoulas.
D Institute for Europesn Eneray
=nd Chimste Pakicy - IEECP
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Find out more on
www.nudgeproject.eu!
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NUDGE is a project funded by the European Horizon 2020 programme that
aspires to systematically assess and fully unleash the potential of behavioural
interventions towards achieving higher energy efficiency, paving the way to
the ized use of such i as a worthy addition to the policy-
making toolbox.

The project

‘Work steps & objectives
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Praject coordinator:
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Find out more on www.nudgeproject.eu!

ABOUT THE PROJECT

Figure 30. Project poster

THE ENERGY TRANSITION AND YOU

JOIN OUR SURVEY
AVAILABLE IN 9 LANGUAGES!

HOW DO YOU CONSUME OR SAVE ENERGY AT HOME?
WHAT APPLIANCES DO YOU USE?
TELL US MORE!

Reducing energy consumption at home requires behavioural changes, when using heatars and electrical appliances for instance.
NUDGE, a project funded by the European Harizon 2020 programme, led by 10 partners from 7 EU countries, will implement and
evaluate different behavioural interventions for energy efficiency, paving the way for new policies and human behaviour, with 5 pilats
in different EU states. Find the praject on Twitter: aNUDGEH2020 and www.nudgeproject.eu

This projest has received funding from the European Union's Harizon 2020 research and innovation programme under
Grant Agreement no. 957012.

UDGE
[ X

Nudging consumers
towards energy efficiency
through behavioural science
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Survey

THE ENERGY TRANSITION AND YOU open until
May 31

.

ABOUT THE PROJECT
Reducing energy consumption at home requires behavioural changes, when using heaters and electrical appliances for instance.
U'D G E WubGE, a project funded by the European Horizon 2020 programme, led by 10 pariners from 7 EU countries, will implement and evaluate different

. L behavioural interventions for energy efficiency, paving the way for new pelicies and human behaviour, with 5 pilots in different EU states.
! !

Find the project on Twitter: eNL and www. ject.eu

- This project has received funding from the European Union's Horizan 2020 research and innovation pragramme under Grant Agreement na. 957012,

The project website, simple yet complete, avoids project jargon as end-users will access it to be
updated about the project activities (as well as younger target audiences from the Belgian pilot).

Public pages of the website include generic project information such as:

Information about nudging and the various techniques,

the project in general, work steps, objectives and partners,

upcoming events, news,

embedded social media items,

major project developments (reports, videos, factsheets, pilot news, and the WPsg
recommendations tool, publicly accessible).

The website domain is: www.nudgeproject.eu
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Six newsletters (depending on the work flow but at least twice per year) will be designed based on
the identity guidelines and sent to the subscribers from the website. The first one was sent in March
2021, following the design below.

Focus on Spring-Stof
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Figure 33. Project newsletter #1
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This section provides an overview of the communication and dissemination work completed
between M1 and Mz12. It includes a summary of both the activities conducted (e.g., workshops,
conferences, papers, meetings) and the tools used to support the delivery of NUDGE messaging
(e.g. newsletter, social media, press, videos).

All the efforts allowed reaching our target audiences:

e The scientific community

e End consumers (households, schools & representatives
e Civil Society & NGOs
e Policy makers at local, regional, national & EU levels

e Public authorities

e Media

e Energy agencies

As part of the project’s dissemination efforts, NUDGE partners have participated and given

presentations in the following events.

Event Partner Presentation title / link Date Attendees

Webinars presenting | ZEZ https://www.varazdinske- 15+17-12-20 81 attendees

the project - First vijesti.hr/aktualno/zelena- (the data can

webinar was named energetska-zadruga-varazdinci- be found in

"How to install PV prijavite-se-na-online- the

system and what are predavanja-o-suncanim- Monitoring

the benefits", elektranama-44903/ excel table)

Second webinar was

named "What to do

after the installation

of the PV system"

Webinar for promo- | MVV Projekt NUDGE: Web-Seminar | 09-02-21 5o attendees

ting NUDGE and for fur Bewerber

answering quest-

ions from potential

participants

BEHAVE conference | DOMX & | Presentation of the NUDGE | 21-04-21 unknown
IEECP project
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https://www.varazdinske-vijesti.hr/aktualno/zelena-energetska-zadruga-varazdinci-prijavite-se-na-online-predavanja-o-suncanim-elektranama-44903/
https://www.varazdinske-vijesti.hr/aktualno/zelena-energetska-zadruga-varazdinci-prijavite-se-na-online-predavanja-o-suncanim-elektranama-44903/
https://www.varazdinske-vijesti.hr/aktualno/zelena-energetska-zadruga-varazdinci-prijavite-se-na-online-predavanja-o-suncanim-elektranama-44903/
https://www.varazdinske-vijesti.hr/aktualno/zelena-energetska-zadruga-varazdinci-prijavite-se-na-online-predavanja-o-suncanim-elektranama-44903/
https://www.varazdinske-vijesti.hr/aktualno/zelena-energetska-zadruga-varazdinci-prijavite-se-na-online-predavanja-o-suncanim-elektranama-44903/
https://www.varazdinske-vijesti.hr/aktualno/zelena-energetska-zadruga-varazdinci-prijavite-se-na-online-predavanja-o-suncanim-elektranama-44903/

N/[UDGE
@

1

.
¢ PROJEKT-ZIELSETZUNG UND AUFGABEN
D ze

¢ PROJEKTRAHMEN

Partners have uploaded news about the project on their websites:

eceee summer study | DOMX & | Nudging the delivery of the EED | 11-06-21 30 attendees
IEECP through home-loT and digital
user interfaces

Online consumer | MVV Projekt NUDGE - mit Anreizen zu | 08-06-21 Over 140

research forum mehr Energieeffizienz attendees -

“Nudging in Ministry  of

Consumer Policy” of Food, Rural

the Ministry of Food, Affairs and

Rural  Affairs and Consumer

Consumer Protection;

Protection Zeppelin
University;
ConPolicy;
Robert
Schuman
Centre  for
Advanced
Studies

Nel:Seminar flir Bewerber mg [Framcrersiy ﬁm ]:“:;:i""
| — O O O

IEECP website EN 28-09-20 199 pageviews
IMEC website EN 29-09-20 -
Active Citizenship Network websitel ENandIT September 2020, -
(activecitizenship.net) October 2020,
- NUDging consumers towards| February 2021
enerGy Efficiency through
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https://ieecp.org/five-countries-to-become-the-field-of-behavioural-experiments-to-encourage-energy-efficiency-habits/
https://www.imec-int.com/en/press/five-countries-become-field-behavioural-experiments-encourage-energy-efficiency-habits
http://www.activecitizenship.net/consumers-rights/projects/366-nudging-consumers-towards-energy-efficiency-through-behavioral-science-nudge.html
http://www.activecitizenship.net/consumers-rights/news/381-nudging-consumers-towards-energy-efficiency-through-behavioral-science.html
http://www.activecitizenship.net/consumers-rights/news/381-nudging-consumers-towards-energy-efficiency-through-behavioral-science.html

@UDGE

behavioral science (Last]
updated: March 2021)

- Transizione energetica e

consumatori: il nostro

impegno europeo (March 11,

2021)
- Lascienza comportamentale

per aiutare i cittadini nella

transizione energetica

(February 11, 2021)
- AL via NUDGE: Nuovo
progetto europeo in tema di

efficienza energetica (October

1st, 2020)
- NUDging consumers towards

enerGy Efficiency through
behavioral science (NUDGE)
(September 29, 2020)

AUEB website GR 29-09-20 -

ZEZ website HR and ENG 16-11-20

INEGI website PT 26-11-20 -

INEGI website EN 26-11-20 -

MVV website DE 14-12-20 -

AUEB website — OPA News GR 12-04-21 5000 university|
recipients

ZEZ - Public call for the express of HR 03-05-21 -

interest on the ZEZ official webpage

ZPS- ACN partner SLOVENIAN April 2021 -

EEKE — ACN Partner GR March 2021 -

EEKE — ACN Partner EN March 2021 -

Association of consumer organizations, SLOVAKIAN March 2021 -

of Slovakia

Vartotojy teisiy gynimo centras LITHUANIAN March 2021 -

SPRING-STOF DUTCH June 2021 -

To mark the beginning of the project, NUDGE prepared a press release titled: 5 countries to become
the field of behavioural experiments to encourage EE habits, which was translated by project partners
and published in the following outlets — it is worth noting that all partners have contributed to this
effort:
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http://www.activecitizenship.net/consumers-rights/news/381-nudging-consumers-towards-energy-efficiency-through-behavioral-science.html
https://www.cittadinanzattiva.it/notizie/europa/13967-transizione-energetica-e-consumatori-il-nostro-impegno-europeo.htmlhttps:/www.cittadinanzattiva.it/notizie/europa/13967-transizione-energetica-e-consumatori-il-nostro-impegno-europeo.html
https://www.cittadinanzattiva.it/notizie/europa/13967-transizione-energetica-e-consumatori-il-nostro-impegno-europeo.htmlhttps:/www.cittadinanzattiva.it/notizie/europa/13967-transizione-energetica-e-consumatori-il-nostro-impegno-europeo.html
https://www.cittadinanzattiva.it/notizie/europa/13967-transizione-energetica-e-consumatori-il-nostro-impegno-europeo.htmlhttps:/www.cittadinanzattiva.it/notizie/europa/13967-transizione-energetica-e-consumatori-il-nostro-impegno-europeo.html
https://www.cittadinanzattiva.it/notizie/europa/13870-la-scienza-comportamentale-per-aiutare-i-cittadini-nella-transizione-energetica.html
https://www.cittadinanzattiva.it/notizie/europa/13870-la-scienza-comportamentale-per-aiutare-i-cittadini-nella-transizione-energetica.html
https://www.cittadinanzattiva.it/notizie/europa/13870-la-scienza-comportamentale-per-aiutare-i-cittadini-nella-transizione-energetica.html
https://www.cittadinanzattiva.it/notizie/europa/13570-al-via-nudge-nuovo-progetto-europeo-in-tema-di-efficienza-energetica.html
https://www.cittadinanzattiva.it/notizie/europa/13570-al-via-nudge-nuovo-progetto-europeo-in-tema-di-efficienza-energetica.html
https://www.cittadinanzattiva.it/notizie/europa/13570-al-via-nudge-nuovo-progetto-europeo-in-tema-di-efficienza-energetica.html
https://www.cittadinanzattiva.it/progetti-e-campagne/europa/13571-nudging-consumers-towards-energy-efficiency-through-behavioral-science-nudge.html
https://www.cittadinanzattiva.it/progetti-e-campagne/europa/13571-nudging-consumers-towards-energy-efficiency-through-behavioral-science-nudge.html
https://www.cittadinanzattiva.it/progetti-e-campagne/europa/13571-nudging-consumers-towards-energy-efficiency-through-behavioral-science-nudge.html
https://www.aueb.gr/el/content/symmetohi-toy-oikonomikoy-panepistimioy-athinon-opa-se-ereynitiko-ergo-gia-tin-entharrynsi
https://www.zez.coop/en/nudge/
https://www.inegi.pt/pt/noticias/inegi-integra-projeto-europeu-que-aposta-na-ciencia-comportamental-para-combater-desperdicio-energetico/?fbclid=IwAR0B5vqVqz_lmnvW9IpQF8PTFrF4bMztQmbAoh6G_SvuPvOGDlOd-62TSQ0
http://inegi.pt/en/news/inegi-joins-european-project-that-uses-behavioral-science-to-combat-energy-waste/
https://www.mvv.de/de/journalisten/pressemitteilungen/detail/mvv-entwickelt-gemeinsam-mit-fraunhofer-isi-anreize-fuer-ein-energieeffizientes-laden-von-elektroautos
https://www.aueb.gr/sites/default/files/OPA%20NEWS%2038_11-05-2021_PAGES.pdf
https://www.zez.coop/budite-medu-100-gradana-kojima-ce-zez-osigurati-besplatne-pametne-uredaje-za-pracenje-potrosnje-proizvodnje-elektricne-energije/
https://www.zez.coop/budite-medu-100-gradana-kojima-ce-zez-osigurati-besplatne-pametne-uredaje-za-pracenje-potrosnje-proizvodnje-elektricne-energije/
https://www.zps.si/okolje/energija/10849-sodelujte-v-mednarodni-raziskavi-o-porabi-energije
https://eeke.gr/publication/nudge/
https://eeke.gr/en/publication/nudge/
https://spotrebitelinfo.sk/nudge
https://spotrebitelinfo.sk/nudge
https://www.vartotojucentras.lt/apklausa.php
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Media outlet

Language

Date

Statistics if available

Construction21

EN

29-09-20

777 views

buildup.eu

EN

September 2020

The innovation platform

EN

29-09-20

energetika-net.com

HR

03-11-20

h-alter.org

HR

03-11-20

oie.hr

HR

03-11-20

aktualno.hr

HR

03-11-20

varazdinski.net.hr

HR

03-11-20

poslovnifm.com

HR

03-11-20

varazdinske-vijesti.hr

HR

03-11-20

sjieverozapad.hr

HR

03-11-20

8 articles followed
the press release
with

readers

about 15000

startupper.gr

GR

05-11-20

CORDIS

EN

20-11-20

MVV

DE

11-12-20

zfk.de

DE

14-12-20

Canale Energia

IT

25-01-20

EnergyPost.eu

EN

27-01-21

AUEB magazine

GR

March-April 2021

Presscut enerqia

HR

November 2020

SUvremena.hr online news

HR

19-04-21
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https://www.construction21.org/articles/h/five-countries-to-become-the-field-of-behavioural-experiments-to-encourage-energy-efficiency-habits.html
https://www.buildup.eu/en/news/five-countries-become-field-behavioural-experiments-encourage-energy-efficiency-habits
http://www.activecitizenship.net/files/clippings-web-press-articles/The_Innovation_Platform_ISSUE_3_2020-09.pdf
http://www.energetika-net.com/
http://h-alter.org/vijesti/zelena-energetska-zadruga-pomaze-varazdincima-ustedjeti-pri-potrosnji-elektricne-energije
https://oie.hr/zelena-energetska-zadruga-inovativnim-projektima-varazdincima-donosi-dodatne-ustede-energije/
https://aktualno.hr/zelena-energetska-zadruga-novim-ce-projektima-varazdincima-pomoci-dodatno-ustedjeti-pri-potrosnji-elektricne-energije/
https://varazdinski.net.hr/%20arazdinom-testirat-ce-inovativne-modele-energetske-ucinkovitosti/
https://www.poslovnifm.com/gia/gia-hrvatska/zelena-energetska-zadruga-novim-ce-projektima-varazdincima-pomoci-dodatno-ustedjeti-pri-potrosnji-elektricne-energije/
https://varazdinske-vijesti.hr/gospodarstvo/zelena-energetska-zadruga-novim-projektima-za-dodatne-ustede-pri-potrosnji-elektricne-energije-43932/
http://www.sjeverozapad.hr/index.php?content=novosti&id=572
https://startupper.gr/vipnews/65137/i-startup-domx-kai-to-opa-stochevoun-na-kanoun-tous-katanalotes-energeiaka-ypefthynous/
https://cordis.europa.eu/article/id/423167-five-countries-to-become-the-field-of-behavioural-experiments-to-encourage-energy-efficiency-
https://www.mvv.de/journalisten/pressemitteilungen/detail/mvv-entwickelt-gemeinsam-mit-fraunhofer-isi-anreize-fuer-ein-energieeffizientes-laden-von-elektroautos
https://www.zfk.de/mobilitaet/e-mobilitaet/mvv-beteiligt-sich-an-eu-projekt-fuer-energieeffizienz-zu-hause
https://www.canaleenergia.com/rubriche/efficienza-energetica/nudge-ovvero-la-scienza-comportamentale-a-servizio-dellefficienza-energetica/
https://energypost.eu/five-countries-to-become-the-field-of-behavioural-experiments-to-encourage-energy-efficiency-habits/
https://www.aueb.gr/sites/default/files/OPA%20NEWS%2038_11-05-2021_PAGES.pdf
http://www.presscut.hr/Web%20Sharing%20ZON/11-2020/10-11-2020/Vara%C5%BEdinske%20vijesti/Presscut_19369644.pdf?fbclid=IwAR1bVw_b9nyI8dDYzCWQBaRx4HB7KoRGDONVT4vWbDPwZSQINd3AhBS0mxk
http://suvremena.hr/nudge-projekt-sudjelujte-u-istrazivanju/
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NUDGE partners have prepared the following articles published in the national and international

press:
Tle  [Pertner | MediaOutlet&link [Date | Language
ACN Innovation news | 15-09-20 & | EN
e NUDGE project network 01-04-21
releases new survey on
energy _consumption
and consumer
behaviour
e The role of citizens in
achieving a low-carbon
future (for the
download, click here)
NUDGE promotion on radio ZEZ Radio Sjeverozapad | 16-11-20 HR
Investigadores vao criar 'app' | Inegi Lusa, Sicnoticias, | 03-12-20 PT
para mudar habitos e combater noticiasaominuto,
desperdicio energético Eco sapo, MSN.
INEGI desenvolve app para | Inegi Viva Porto 07-12-20 PT
combater desperdicio
energético
ACN Canale Energia 30-03-21 IT
Diventare piu_efficienti con il
questionario di Nudge (ltalian)
Nudge, ovvero la scienza | ACN Canale Energia 25-01-21 IT
comportamentale a servizio
dell’efficienza energetica
Promoting NUDGE and the | ACN Canale Energia 04-02-21 IT
launch of the online survey: La
scienza comportamentale per
aiutare i cittadini a fare pit
efficienza energetica

To ensure visibility of the Nudge project, and a proper dissemination of the survey,
Cittadinanzattiva has built different media partnerships with national, European, and international
media, as follows:

At national level (Italy):

e National media partner: Canale Energia, Italian specialized magazine focusing on the

energy sector
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https://www.innovationnewsnetwork.com/nudge-project-releases-new-survey-energy-consumption-consumer-behaviour/10471/
https://www.innovationnewsnetwork.com/nudge-project-releases-new-survey-energy-consumption-consumer-behaviour/10471/
https://www.innovationnewsnetwork.com/nudge-project-releases-new-survey-energy-consumption-consumer-behaviour/10471/
https://www.innovationnewsnetwork.com/nudge-project-releases-new-survey-energy-consumption-consumer-behaviour/10471/
https://www.innovationnewsnetwork.com/nudge-project-releases-new-survey-energy-consumption-consumer-behaviour/10471/
https://www.innovationnewsnetwork.com/the-role-of-citizens-in-achieving-a-low-carbon-future/6945/
https://www.innovationnewsnetwork.com/the-role-of-citizens-in-achieving-a-low-carbon-future/6945/
https://www.innovationnewsnetwork.com/the-role-of-citizens-in-achieving-a-low-carbon-future/6945/
https://edition.pagesuite-professional.co.uk/html5/reader/production/default.aspx?pubname=&edid=21816bd5-0a3c-4b96-a35e-59ef5dd6416d&pnum=134
https://www.lusa.pt/article/KhFjqjYlOMzk6BSnREMRujMSZM5iuSI1/investigadores-v%C3%A3o-criar-app-para-mudar-h%C3%A1bitos-e-combater-desperd%C3%ADcio-energ%C3%A9tico
https://sicnoticias.pt/pais/2020-12-03-Investigadores-vao-criar-app-para-mudar-habitos-e-combater-desperdicio-energetico
https://www.noticiasaominuto.com/tech/1639917/investigadores-vao-criar-app-para-combater-desperdicio-energetico
https://eco.sapo.pt/2020/12/03/investigadores-vao-criar-app-para-mudar-habitos-e-combater-desperdicio-energetico/
https://www.msn.com/pt-pt/financas/noticias/investigadores-v%C3%A3o-criar-app-para-mudar-h%C3%A1bitos-e-combater-desperd%C3%ADcio-energ%C3%A9tico/ar-BB1bBt81
https://viva-porto.pt/inegi-desenvolve-app-para-combater-desperdicio-energetico/
https://www.canaleenergia.com/rubriche/efficienza-energetica/diventare-piu-efficienti-con-il-questionario-di-nudge/
https://www.canaleenergia.com/rubriche/efficienza-energetica/diventare-piu-efficienti-con-il-questionario-di-nudge/
http://mailserver03.mydonor.eu/cittadinanzattiva/phplist/lt.php?id=KU8AUQBWS1BXAk0KV1xQAwkJ
http://mailserver03.mydonor.eu/cittadinanzattiva/phplist/lt.php?id=KU8AUQBWS1BXAk0KV1xQAwkJ
http://mailserver03.mydonor.eu/cittadinanzattiva/phplist/lt.php?id=KU8AUQBWS1BXAk0KV1xQAwkJ
http://mailserver03.mydonor.eu/cittadinanzattiva/phplist/lt.php?id=KU8AUQFeS1BXAk0KV1xQAwkJ
http://mailserver03.mydonor.eu/cittadinanzattiva/phplist/lt.php?id=KU8AUQFeS1BXAk0KV1xQAwkJ
http://mailserver03.mydonor.eu/cittadinanzattiva/phplist/lt.php?id=KU8AUQFeS1BXAk0KV1xQAwkJ
http://mailserver03.mydonor.eu/cittadinanzattiva/phplist/lt.php?id=KU8AUQFeS1BXAk0KV1xQAwkJ
https://www.canaleenergia.com/
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At European level & beyond:

European media partner: Innovation News Network, focused on the latest science, research
and innovation news, with a dedicated session called “sustainable planet” able to host news
on energy issues

INNOVATION

NEWSNETWORK

e International media partner: Resources and

Environmental Economics (REE) (ISSN:2630-4457), an international peer-reviewed journal

to discuss, analyze and evaluate the trend of resources economics and environmental

economics.

NUDGE partners have prepared the following scientific publications based on the preliminary
results of the project:

Title Partner Outlet & Link Date
SDGs and the engagement of EU | ACN Resources and | 08-03-21
citizens: The role of behavioral Environmental
science in the energy transition Economics

syncsci.com

NUDGE aims to create connections with other initiatives and projects funded by the EU. A key
element of the synergy networking strategy was to establish a group of Horizon 2020-funded sister
projects. NUDGE contacted EU projects with a similar background / objective to identify the
common interests and aims of the group and come up with ideas to further increase each project
outreach as well as connect research results.
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https://www.innovationnewsnetwork.com/
https://www.innovationnewsnetwork.com/category/sustainable-planet-news/
https://www.syncsci.com/journal/REE
https://www.syncsci.com/journal/REE
https://www.syncsci.com/journal/REE/article/view/536/428

@uoce

Subsequently, the Horizon 2020 sister projects group has grown and currently consists of:
eTEACHER, WHY, ENCHANT, INTERCONNECT, UtilitEE, SocialRES, EVIDENT.

Three of the above-mentioned sister projects (WHY, ENCHANT, EVIDENT) where brought
together by EASME/CINEA in the 11t" of February online conversation on Behavioural Insights for
Energy Efficiency Policy. A first outcome of this interaction has been the forthcoming Symposium
of these four projects in the context of the International Conference of Environmental Psychology
(ICEP) to be held in October 2021 in Ciracussa ltaly.

First additional activities to report are:

e On the NUDGE side, inclusion of news from the projects on social media and in the first
newsletter, as well as logos of the sister projects added on the Knowledge hub page of the
website

e The E-teacher project shared news about NUDGE in their newsletter as well:
http://www.eteacher-project.eu/?na=v&nk=92-bbo3g1dqfi&id=65

Six newsletters over the course of the project (sent approximately twice per year) aim to present
the project, its results, objectives and reqgular updates. Mailchimp, the newsletter service provider,
is allowing for monitoring and maintenance of the newsletter list. The first newsletter audience was
quite low (25 recipients), as per GDPR law we cannot add recipients to our list. These are therefore
contacts who subscribed on the website between January and March 2021. The 2" newsletter will
reach more stakeholders as now the list comprises 65 recipients.

NUDGE is also featured in the newsletters of partners. The following table presents the progress
so far and outreach.

Date Recipients Opens &
clicks
NUDGE Newsletter No. 1 24-03-21 25 76%
opens,
40% clicks
IEECP Newsletter: nudging consumers to energy | 25-02-21 274 45% open
efficiency behaviours, e-learning platform for F&B
energy efficiency & more
ACN Newsletter promoting NUDGE project and | 22-03-21 9,748 18.1%
survey (EN—IT) opens,
13.4%
- (Cittadinanzattiva Informa, N. 621 (March 11, clicks
2021)
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http://www.eteacher-project.eu/?na=v&nk=92-bb0391d9f1&id=65
https://ieecp.org/ieecp-newsletter-february-2021/
https://ieecp.org/ieecp-newsletter-february-2021/
https://ieecp.org/ieecp-newsletter-february-2021/
https://www.cittadinanzattiva.it/newsletter-archivio/13979-cittadinanzattiva-informa-numero-621-11-marzo-2021.html
https://www.cittadinanzattiva.it/newsletter-archivio/13979-cittadinanzattiva-informa-numero-621-11-marzo-2021.html
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- (Cittadinanzattiva Informa, N. 617 (February

11, 2021)

- Cittadinanzattiva Informa, N. 601 (October

1st, 2020)

- Active Citizenship Network News, N. 83
(September 2020), "SPECIAL EDITION ON
CONSUMERS AND ENERGY ISSUES”

- Active Citizenship Network News, N. 89
(March 2021) “SPECIAL EDITION ON THE
H2020 PROJECT NUDGE NUDging
consumers towards enerGy Efficiency

through behavioral science”

IEECP newsletter: Support behavioural policies by | 15-04-21 277 38% open

completing the NUDGE survey!

ZEZ newsletter promoting the T1.1 profiling survey | 12-05-21 25-50 56,5%
opens &
7,7% clicks

ZEZ - Public call for express of interest in the ZEZ | 22-04-21 - 38,5%

newsletter opens &

9,7% clicks
EEKE and ZPS — ACN partners 30-03-21 - -

Allissues of the newsletter are accessible through an updated archive on the project website. Each
newsletter is also published via the social media channels and disseminated via the partners’ own
tools as well. Interested stakeholders register to the newsletter from the website through a GDPR-
compliant form.

Through its networking office, over the years, partner Cittadinanzattiva has developed several
thematic formal and informal mailing lists, which have been used between March and May 2021 to
disseminate information about NUDGE and the link to the survey. More precisely:
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https://www.cittadinanzattiva.it/newsletter-archivio/13884-cittadinanzattiva-informa-numero-617-11-febbraio-2021.html
https://www.cittadinanzattiva.it/newsletter-archivio/13884-cittadinanzattiva-informa-numero-617-11-febbraio-2021.html
https://www.cittadinanzattiva.it/newsletter-archivio/13580-cittadinanzattiva-informa-numero-601-01-ottobre-2020.html
https://www.cittadinanzattiva.it/newsletter-archivio/13580-cittadinanzattiva-informa-numero-601-01-ottobre-2020.html
http://www.activecitizenship.net/newsletter/2020_09-83/index.html
http://www.activecitizenship.net/newsletter/2020_09-83/index.html
http://www.activecitizenship.net/newsletter/2020_09-83/index.html
http://www.activecitizenship.net/newsletter/2020_09-83/index.html
https://ieecp.org/?wysija-page=1&controller=email&action=view&email_id=28&wysijap=subscriptions&user_id=16
https://ieecp.org/?wysija-page=1&controller=email&action=view&email_id=28&wysijap=subscriptions&user_id=16
https://mailchi.mp/2d49c2412648/posljednji-poziv-za-besplatnu-sunanu-elektranu
https://mailchi.mp/b82f3633ca71/novosti-i-zanimljivosti-iz-zez-a
https://mailchi.mp/b82f3633ca71/novosti-i-zanimljivosti-iz-zez-a

Cliccare gy per visuaizzare la versione web

Ciao Maniano

Cittadinanzattiva ha realizzato un breve
questionario per conoscere Iimpegno
dei cittadini Europei in tema di
risparmio energetico.

Aiutaci a capire come i cittadini italiani
stanno adottando comportamenti pid
sostenibili nel consumare energia in casa

@unce
. o

[+ B B rveet B sree Forward

Questa email ¢ stata inviata & m.votta@activecitizenship.net

Cittadinanzattiva APS - 80436250585
Via Cereate 6, Roma, 00183, RM, Itafia
donazioni@cittadinanzattiva.it - +3906367181

Non vuoi pid ricevere qy 7 Clicca oul per disiscriverti

At national level (Italy):

e Survey sent via email to a range of Italian contacts
working in the energy sector (ca. 1000).

® A dedicated email was sent twice to all adherents to
Cittadinanzattiva (volunteers, employers, etc.) (ca.
36000).

e A dedicated email was sent to external contacts of
Cittadinanzattiva through a paid dedicated platform

specialized in Mailing service: web version of the email

sent to the mailing.
At European level & beyond:

® The survey link was disseminated via email to a range
of European contacts working in the sectors of energy
and civic activism (ca. 300).

In the period up to M12, three videos have presented the NUDGE project. The first is describing the
core of the project through an easy to follow narrated powerpoint presentation.

Title

Description Date Views

Nudging consumers towards energy efficiency | Project introduction | 11-02-21 70

through behavioural science: discover

H2020 | video

NUDGE in 15’

ZEZ webinars (2 videos) - Link to the 1st webinar:
https://www.youtube.com/watch?v=MGLPIpW5Nu8&t=45s

Coming soon 15-12-20. and | 141 in

17.12.20 total

2nd webinar:

https://www.youtube.com/watch?v=gOFPcrh4S6g

NUDGE has its own Twitter account where news from the project but also related to our topics are
being shared: https://twitter.com/NUDGEH2020. The NUDGE2020 project on Twitter has, by

August 2021:

e 60 tweets and retweets
e 107 followers

® 4,222 tweetimpressions
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https://mailchef.4dem.it/user/signin/?redirect=https%3A%2F%2Fmailchef.4dem.it%2Fuser%2Fsignin%2Fundefined
https://mailchef.4dem.it/user/signin/?redirect=https%3A%2F%2Fmailchef.4dem.it%2Fuser%2Fsignin%2Fundefined
https://mailchef.4dem.it/wbs1.php?p=5vnj/59wq/rs/97i/1cfn/rs/rs
https://www.youtube.com/watch?v=owqEAkNWqbE&ab_channel=IEECP
https://www.youtube.com/watch?v=owqEAkNWqbE&ab_channel=IEECP
https://www.youtube.com/watch?v=owqEAkNWqbE&ab_channel=IEECP
https://www.youtube.com/watch?v=MGLPIpW5Nu8&t=45s
https://www.youtube.com/watch?v=gOFPcrh4S6g
https://twitter.com/NUDGEH2020
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Specific hashtags are used for monitoring purposes: #NUDGEH2020 and #NUDGEPROJECT.

NUDGE builds on each partners’ existing accounts for Facebook and LinkedIN to share
information and get visibility with a multiplier effect, rather than creating too many new accounts.
The social media impact is measured through each media statistics (Twitter analytics for the
project-owned account, each partners’ own social media analytics for other accounts).

A few social media dissemination activities of all partners are summarized in the following table
while the full activity can be found in the annexes — representing an impressive amount of posts:

Promoting press release IEECP 29-09-20 388 Twitter
Promoting press release IEECP 29-09-20 Linkedin
Promoting press release IEECP 29-09-20 Facebook
Project Start promotion Spring-Stof | 1-10-20 LinkedIn
Project Start promotion ZEZ 19-10-20 1028 Facebook
Project Start promotion ZEZ 19-10-20 861 LinkedIn
Introduction to Nudging IEECP 15-02-21 448 Twitter
General engagement IEECP 5-02-21 216 Twitter
Promoting the T1.1 survey IEECP 31-03-21 2428 Twitter
Promoting the T1.1 survey Beegy 07-05-21 Twitter
Promoting the T1.1 survey Beegy 02-06-21 Twitter
Promoting the Ti1.1 survey at the | ZEZ -

Solar Club Facebook group Facebook
Promoting the T1.1 survey ZEZ 13.5.21. ZEZ Facebook
Promoting the T1.1 survey ZEZ 25.5.21. ZEZ Facebook
INEGI integra projeto europeu que | Inegi - LinkedIN
aposta na ciéncia comportamental

para combater desperdicio

energético

INEGI integra projeto europeu que | Inegi - Facebook
aposta na ciéncia comportamental

para combater desperdicio

energético

INEGI integra projeto europeu que | Inegi - Twitter
aposta na ciéncia comportamental

para combater desperdicio

energético
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https://twitter.com/
https://www.linkedin.com/feed/update/urn:li:activity:6716639695536713728
https://www.facebook.com/ieecp.org/posts/1256680064683127
https://www.linkedin.com/feed/update/urn%3Ali%3Aactivity%3A6717171494599847936/?actorCompanyId=18078249
https://www.facebook.com/zelenaenergetskazadruga/photos/a.556110017769313/3589159671130984/
https://www.linkedin.com/feed/update/urn:li:activity:6723872117290491904/
https://twitter.com/NUDGEH2020/status/1361267862795608065
https://twitter.com/NUDGEH2020/status/1357631918406311940
https://twitter.com/NUDGEH2020/status/1377159423274098692
https://twitter.com/beegy_team?lang=de
https://twitter.com/beegy_team?lang=de
https://www.facebook.com/groups/solarniklub/permalink/530901534711111/
https://www.facebook.com/zelenaenergetskazadruga/posts/4173833312663614
https://www.facebook.com/zelenaenergetskazadruga/posts/4210733745640237
https://www.linkedin.com/feed/update/urn:li:activity:6737769384703537152/
https://www.facebook.com/inegi.portugal/posts/4702289923145697
https://twitter.com/INEGIPORTO/status/1332003708167737344

@UDGE

As presented in section 1, the project website is available at the domain www.nudgeproject.eu. The
website is easy-to-use and intuitive, providing well-structured information, including contact
information and a box to register to the newsletter as well as external resources for clustering
dissemination activities with other EU projects. Its public pages include generic project information
such as:

information about nudging and the various techniques,

the project in general, work steps, objectives and partners,

upcoming events, news,

embedded social media items,

major project developments (reports, videos, factsheets, pilot news, and the WPg
recommendations tool, publicly accessible).

subscription to the project newsletter

all dissemination documents and public deliverables available for download.

IEECP keeps track of the visits on the website through Google Analytics. The cookie policy allows
people to decide not to be tracked, following the requirements of the General Data Privacy
Regulation (GDPR).

New features are added when needed, for instance, in summer 2021, the option to split events and
news was added.

Below statistics can be reported for the first project year.

1,518 users have visited the project website, coming from various countries, and visiting, for over
50 persons per language, the website in the different languages available. 41 downloads are to be
reported (so far only the brochure and poster are available for download).

Users ¥ by Language

evoen |
German -
Portuguese -
French -
Italian -

0 200 400 600 800
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http://www.nudgeproject.eu/

COUNTRY USERS
Belgium 130
Germany 120
Greece 116
Netherlands 112
Portugal 91
France 87
United States 86

An activity that has generated efforts from almost all partners is the WP1 survey dissemination.
The main steps and efforts are summarised below.

ACN and IEECP have been involved from the first stage of thinking by IMEC, to plan on how to
promote the survey, to whom, ensuring therefore a high completion rate.

ACN reported below actions as part of the WP1 survey dissemination:

e Kristina Petljak, Vice President of the Croatian Association HUZP, has informed the
students about the NUDGE project on the course “"Consumer Protection”, which she holds
at University of Zagreb, Faculty of Economics and Business Zagreb, and asked them to take
an active part and participate in the research. On April 20, 2021 on the national television -
HTV, in the show "We are all consumers" the president of HUZP, Mrs. Ana Knezevic
announced the participation of HUZP in the NUDGE project and survey data collection. Link
to the research was published on the web site of portal Suvremena trgovina.

e The ECC-Net (European Consumer Centres Network) is a Network of 28 Centres established
in every EU Country — Norway and Island included — which offers free help and advice to
consumers on cross-border purchases. The Network was founded in 2005 by the European
Commission in collaboration with the national governments of each Member State. There
is an ECC in each EU country (ltaly; Belgium; Germany; Portugal; Greece; Croatia; etc.).
Cittadinanzattiva has contacted the European Consumer Centers presentin all EU countries
and we have received the support of some of them for the dissemination of the survey. More
specifically, the ECC from the Netherlands, Bulgaria, Poland, and Spain have positively
embraced our initiative and posted the link to the survey in their social media and
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https://ec.europa.eu/info/live-work-travel-eu/consumer-rights-and-complaints/resolve-your-consumer-complaint/european-consumer-centres-network-ecc-net_en
https://www.ecc-netitalia.it/it/
https://www.eccbelgium.be/
https://www.eccbelgium.be/
https://www.evz.de/index.html
https://www.evz.de/index.html
https://cec.consumidor.pt/
https://cec.consumidor.pt/
https://www.eccgreece.gr/en/greek-european-consumer-centre/
https://www.eccgreece.gr/en/greek-european-consumer-centre/
http://ecc-croatia.hr/
http://ecc-croatia.hr/

UDGE

newsletters. For instance: ECC Spain:
ECC Netherlands:

EKOenergy is an international not-for-profit ecolabel for energy (renewable electricity as
well as renewable gas, heat and cold). EKOenergy is also an international network of
environmental NGOs. Their aim is to promote the use of sustainable energy. After being
contacted by Cittadinanzattiva, EKOenergy provided its support via Twitter (here to find an
example) and LinkedIn ( to find an example).
The European Consumer Consultative Group was the Commission's main forum to consult
with national and European consumer organisations. Since its establishment in 1973, the
European Consumer Consultative Group (ECCG) assisted the Commission by providing
expert advice on EU consumer related issues, issuing opinions and participating in different
fora. The European Consumer Consultative Group was the Commission's main forum to
consult with national and European consumer organisations. In order to raise awareness
among the institutions, Cittadinanzattiva has contacted via email the members of the

, to which Cittadinanzattiva, through Mariano Votta, was officially appointed by the
EU Institutions to represent the Italian consumer associations from 2016 to 2019. As part of
the New Consumer Agenda, the ECCG has been replaced since 2021 by the Consumer Policy
Advisory Group (CPAG) and, of course, Cittadinanzattiva has also contacted the new
members of the CPAG.
BEUC, the European Consumer Organisation, is an umbrella consumers' group, founded in
1962 to represent the voice of consumers. Some of its member organizations have
voluntarily supported the NUDGE project and disseminated the survey through the social
media channels. For instance, here you can find the tweet by Confederacion de
Consumidores y Usuarios (CECU), a Spanish consumer organization, Member of BEUC and
of Consumers International.
CA entered in direct contact with different consortia of European projects in which
Cittadinanzattiva has been involved in the past or is still actively participating. Some of the
partners of these consortia have supported the NUDGE project by filling in the survey
and/or disseminating the survey via their social media platforms.
CITIZENENERGY
CropBooster-P

Promoting European EneRgy communitieS (PEERS)

Monitoring Experiences with Energy Tool Station (MEETS)

Creating Energy efficiency common Actions for energy COMMunities (CREA-COMM)
DIGltal transition in public services for the promotion of the citizens’ WELLbeing
(DIGIWELL)

SmartConsumergoPlus

Fair Energy for All con Fondazione (FETA)


https://twitter.com/eccspain/status/1384909998170509321?s=20
https://twitter.com/ECC_Nederland/status/1387667973477969921
https://www.ekoenergy.org/
https://twitter.com/EKOenergy_/status/1389151002536914944
https://www.linkedin.com/feed/update/urn:li:activity:6782580988590473216/?commentUrn=urn%3Ali%3Acomment%3A(ugcPost%3A6782580988070379520%2C6782581552011337728)
https://www.cittadinanzattiva.it/files/primo_piano/consumatori/Nomination_Letter_to_Full_-_Votta.pdf
https://www.cittadinanzattiva.it/files/primo_piano/consumatori/Nomination_Letter_to_Full_-_Votta.pdf
https://ec.europa.eu/info/policies/consumers/consumer-protection/consumer-strategy_en
https://twitter.com/CECUconsumo/status/1380116306440163328
http://activecitizenship.net/consumers-rights/projects/146-citizenergy-european-citizens-for-renewable.html
https://www.cropbooster-p.eu/
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@

To reach as many consumers as possible from all across Europe, Cittadinanzattiva/ACN has built
partnerships with over twenty consumer organizations, as well as other private and academic
bodies, in 12 European countries, including NUDGE pilot countries. These organizations have
agreed to support Cittadinanzattiva, and the NUDGE project overall, contributing to translating
and/or disseminating the general profiling survey via their email contacts, social media platforms,
newsletters, and websites.

List of organizations that have contributed to the translation and dissemination activities:

e Association of Consumer
e CEIP-Center for Education and

Consumer Information (Croatia)

Organization in Slovakia (Slovakia)

e 7ZPS-Slovene Consumers’ Association

e HUZP- Croatian Association for (Slovenia)

Consumer Protection (Croatia) e Social Mentes Canarias (Spain)

e Indecosa-Information et défense CONSUMUR (Spain)

Desconsommateurs Salariés (France) o Association For Consumer Rights

e Ifok (Germany) (Malta)

* EEKE- Union of Working Consumers e Consumer Association of Malta

(Greece) (Malta)

* Talented Borders (Latvia) e UNWE Eco Club, University of Sofia
e Lithuanian Consumer Association

(Bulgaria)
(Lithuania)
e Infocons — Protectia Consumatorilor
(Romania)
Moreover, ACN has interacted with ECU, the , and demanded to

disseminate the survey by involving the associations in its network (24 associations in 17 countries).

As Cittadinanzattiva has collaborated with DG COMM on different communication campaigns, and
it is thus in touch with the “Partnerships team” of the secretariat of the European Parliament —
which leads a dedicated newsletter information regarding campaigns, news, meetings, events, and
surveys from the European Parliament — it was given the opportunity to share the news about the
NUDGE survey in the newsletter sent last 22 March 2021 and titled "The Conference on the Future
of Europe begins & more”, as visible in the following screenshot.


https://europeanconsumersunion.eu/?lang=en

Energy transition for a more sustainable Europe: Join the online survey now!

What role can citzens play in the energy transiton? Help the H2020 project NUDGE find out by fillng out this survey
on consumers' benaviour = terms of energy eMiciency and iransition, avaiable in several European ianguages. Click
here fo participate in the survey!

T sy has eenlmched acss Blrope on s Workd Condumer Rghts Day of 15 March and s dasemination
s carried out by the Halian NGO Citadinanzattva, The deadline for the survey is 31 May.

The ro y through behavioural science, is

1od o9  mliclscpioaytnem of 10 EU parinre. i o est a7 niob (o Pl O ahvioud
inferventions towards achieving higher energy eficincy, paving the way fo the generalised use of such interventions
35 2 worthy additon 10 the polcy-making t0olbox

For more information, cliek here.

Do you have any upcoming campaigns or Information that you would like to share? Get I touch with us and
we Wil heip spread the word 10 our vast network of partner organisations!

Have a wongertul rest of your week
Best regards

Sol on benalf of the Partnerships team

The Partnerships team are Paima. Sol and Tom.

Courtney and Valentin are our trainees,

Disclaimer

We are zending ‘Shod you for any reasan no
‘ongar ah 10 CHH/8 CoTmLAICHRON 1O LS, YOU CaN Wt & kPow by UnSuBAcorg.

4312 1 processed n crder o send you IoMation 109aing CampaIgNS. naws, Meetrgs, everts, and surveys Yom he Exropean
Pactament. You can find the prvacy statement here

The terms contanad herein are craed by ropean
inks o
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To further promote the T1.1 survey, additional press releases were prepared and published by
national media (by ACN, domX, IEECP, etc.):

Media outlet Language Date

canaleenergia.com T 30-03-21

innovationnewsnetwork.com EN 01-04-21

energypress.gr GR 30-04-21

ZEZ website HR 14-4-21.

HUZP, the Croatian Association for consumen HR

protection - http://www.huzp.hr/?p=3933 14-04-2021
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https://www.canaleenergia.com/rubriche/efficienza-energetica/diventare-piu-efficienti-con-il-questionario-di-nudge/
https://www.innovationnewsnetwork.com/nudge-project-releases-new-survey-energy-consumption-consumer-behaviour/10471/
https://energypress.gr/news/paneyropaiki-ereyna-analysis-tis-energeiakis-symperiforas-katanaloton
https://www.zez.coop/sudjelujte-u-istrazivanju-navika-potrosnje-elektricne-energije/
http://www.huzp.hr/?p=3933
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@ ®
Suvremena.hr HR 19-04-21
AUEB Mobile Multimedia Laboratory (MMlab) GR/EN No date
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A digital monitoring file, available on the project shared drive and therefore accessible and
modifiable by all, was created at the project start, in order to track all partners’ communication and
dissemination activities, and report some Key Performance Indicators per activity. Reminders are
regularly sent to partners to fill the document.

Columns to be filled are:

Partner

[IEECP]

Partner (list to pick from)
Activity (list to pick from)

Title (event, article, etc.)

Country
Language

Date

Description

Target audience and reach

Outreach (total n® of reached people, even if estimation)

Proof (Y/N) - please if Yes, upload
Link if any

Additional comments

Activity

Press release

MONITORING FILE - NUDGE PROJECT

Name of "medium"

|5 countries to become the field
of behavioural experiments to
encourage EE habits

Language

English

29/09/2020

This.
column is.
Outreach:
total n° of
reached

people,
Coriat

10000 UV /

is project has received funding from the European Union’s Horizon 2020
esearch and innovation programme under grant agreement No 957012
Proof
(Y/N) -
please if
Yes,
upload

http://www.ieecp.ory

efficiency-habits/

[IEECP]

social media post

Promoting press release

english

29/09/2020

impression
s, 28

https://www.linkedin.cc

https://www.facebook.

[IEECP]

Website news or page

g project start

English

29/08/2020

Viewed 379
[times until
09/11/2020

x X X X not avail,

https://www.constru
encourage-energy-effi

[IEECP]

Website news or page

Promoting project start

English

29/05/2020

NA

% X X  |x yes

https://www.buildup
efficiency-habits

[Cittadinanzatt|

[Cittadinanzatt]
[AUEB]

\Website news or page

Promoting project start

English

29/09/2020

please fill

yes

http://www.activeciti
efficiency-through-be

'Website news or page

Promoting project start

EU
EU

english

29/09/2020

please fill

yes

http://www.activecit
09.pdf

\Website news or page

Promoting project start

EU

english

29/09/2020|

[Spring-Stof]

Social media post

Promoting project start

BE

Dutch

01/10/2020

8078249

[zE2]

Social media post

Promoting project start

HR

Croatian

19/10/2020

1.028

https://www.aueb.gr
https://www.linkedin
yes

https://www.faceboc
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Nudging consumers
towards energy efficiency
through behavioura | sclence

As many projects and organisations, the project was impacted by the COVID1g situation with
events being moved online and facing a lot of competition, and some delays in the website delivery.
Less events happened than foreseen and, in addition, not “much” was available this first year to
disseminate, yet new ideas are in the pipeline for the months to come (briefing in collaboration
with our sister projects group, infographics, dissemination actions).

The partners are involved in helping make sure we support them in the right way and with the
proper tools.
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Nudging consumers
towards energy efficiency
through behavioural science

In the coming year, the effort to maintain what can be considered a great first year for outreach
will be maintained.

The project first steps in terms of research will be summarised in the communication activities
(website, newsletters, to be able to demonstrate what is happening in our pilots, what nudges are
used and studied, the web platforms and apps developed, etc.).

Additional newsletters will be produced, linking to website news and blogs. Partners will be asked
to share more news about the project in their own, SPRING-STOF and IEECP therefore already
foresee to include news in September/October 2021 (over 250 recipients each).

Infographics/factsheets using WP2 results, the definition of the NUDGE principle, best-practice
cases and related barriers, targeting policy-makers, citizens and others will be produced later in the
project.

Towards the end of the project, NUDGE will prepare policy briefings to show the effectiveness of
the nuding applied to policy planning and build on the policy recommendations from WPs.

A project video will also be produced at a later stage, showcasing the project goals and pilots and
presenting first results.

In terms of events, several will now be planned, hopefully as face-to-face events. Co-creation
workshops are kick-starting in September, in the pilot countries. SPRING-STOF will introduce the
project and the NUDGE course on September, 15th in their general information evening, more than
50 people are already registered. SPRING-STOF will organize an event for teachers and parents
(about 5o participants) in October 2021 to announce the NUDGE course developed.

Finally, more efforts will be done to organise activities with sister projects.



@UDGE

Nudging consumers
towards energy efficiency
through behavioural science

This document is a screenshot of activities happened in a year time, showing results from our
actions for communication and dissemination, and their impact.

It confirms the necessary involvement and support of all partners and we will keep pushing partners
to be involved until the project end — and further — allowing the project to get the attention it
deserves.

NUDGE D6.3 — Reporting on communication and dissemination activities — August 31, 2021



@uoce

Nudging consumers
towards
through behavioura

energy efficiency

| science

ZEZ's linkedin profile -

call for the express of cro | 3.5.

interest in joining the atia | 202 | https://www.linkedin.com/feed/update/urn:li:act
[ZEZ] project n 1. ivity:6794966857330782208/

ZEZ's Facebook profile -

call for express of cro | 3.5.

interest in joining the atia | 202 | https://www.facebook.com/zelenaenergetskaza
[ZEZ] project n 1. druga/posts/4142737259106553

ZEZ facebook group

Solar Club - call for cro | 13.5.

express of interest in atia | 202 | https://www.facebook.com/groups/solarniklub/p
[ZEZ] joining the project n 1. ermalink/530901534711111/

ZEZ's Facebook profile -

call for express of cro | 21.5

interest in joining the atia | .202 | https://www.facebook.com/zelenaenergetskaza
[ZEZ] project n 1. druga/posts/4198306263549652

ZEZ's Facebook profile -

call for express of cro | 1.6.

interest in joining the atia | 202 | https://www.facebook.com/zelenaenergetskaza
[ZEZ] project n 1. druga/posts/4232356153477996

Promotion of the

webinars Dec 2020 - cro | 171

Geotechnical faculty in atia | 2.20 | https://www.facebook.com/unizg.gfv/posts/306
[ZEZ] the city of Varazdin n 21. 4221260472023

Promotion of the

webinars Dec 2020 - cro | 14.1

Geotechnical faculty in atia | 2.20 | https://www.facebook.com/unizg.gfv/posts/3061
[ZEZ] the city of Varazdin n 21. 828757377940
Active
Citizenship
Network 29/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 3/20 | work/photos/a.178384782209655/3797303053651
zattiva) Facebook G 21 | 125/
Active
Citizenship
Network 30/0 | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 3/20 | work/photos/a.178384782209655/3800337993347
zattiva) Facebook G 21 | 631/
Active
Citizenship
Network 31/0 | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN | 3/20 | work/photos/a.178384782209655/380387431299
zattiva) Facebook G 21 | 3999/
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https://www.facebook.com/zelenaenergetskazadruga/posts/4198306263549652
https://www.facebook.com/zelenaenergetskazadruga/posts/4198306263549652
https://www.facebook.com/zelenaenergetskazadruga/posts/4232356153477996
https://www.facebook.com/zelenaenergetskazadruga/posts/4232356153477996
https://www.facebook.com/unizg.gfv/posts/3064221260472023
https://www.facebook.com/unizg.gfv/posts/3064221260472023
https://www.facebook.com/unizg.gfv/posts/3061828757377940
https://www.facebook.com/unizg.gfv/posts/3061828757377940
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3797303053651125/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3797303053651125/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3797303053651125/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3800337993347631/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3800337993347631/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3800337993347631/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3803874312993999/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3803874312993999/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3803874312993999/

Active

Citizenship

Network 31/o0 | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 3/20 | work/photos/a.178384782209655/380402957964
zattiva) Facebook G 21 | 5139/

Active

Citizenship

Network o1/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 420 | work/photos/a.178384782209655/380744830930
zattiva) Facebook G 21 | 3266/

Active

Citizenship

Network 02/o0 | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN | 4/20 | work/photos/a.178384782209655/380745799263
zattiva) Facebook G 21 | 5631/

Active

Citizenship

Network 02/o

(Cittadinan EN | 4/20 | https://www.facebook.com/InfoCons/photos/a.2
zattiva) Facebook G 21 | 62322357154386/3752862711433649/

Active

Citizenship

Network 06/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 420 | work/photos/a.178384782209655/382541210750
zattiva) Facebook G 21 | 6886/

Active

Citizenship

Network 12/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN | 4/20 | work/photos/a.178384782209655/384509363887
zattiva) Facebook G 21 | 2066/

Active

Citizenship

Network 13/0 | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 4/20 | work/photos/a.178384782209655/384765235528
zattiva) Facebook G 21 | 2861/

Active

Citizenship

Network 17/0 | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 5/20 | work/photos/a.178384782209655/394866828184
zattiva) Facebook G 21 | 7934/

Active

Citizenship

Network 18/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 5/20 | work/photos/a.178384782209655/395257660479
zattiva) Facebook G 21 | 0435/

Active 25/o | https://www.facebook.com/activecitizenshipnet
Citizenship EN 5/20 | work/photos/a.178384782209655/3974653175916
Network Facebook G 21 | 121/
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https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3804029579645139/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3804029579645139/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3804029579645139/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3807448309303266/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3807448309303266/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3807448309303266/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3807457992635631/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3807457992635631/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3807457992635631/
https://www.facebook.com/InfoCons/photos/a.262322357154386/3752862711433649/
https://www.facebook.com/InfoCons/photos/a.262322357154386/3752862711433649/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3825412107506886/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3825412107506886/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3825412107506886/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3845093638872066/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3845093638872066/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3845093638872066/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3847652355282861/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3847652355282861/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3847652355282861/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3948668281847934/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3948668281847934/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3948668281847934/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3952576604790435/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3952576604790435/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3952576604790435/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3974653175916111/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3974653175916111/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3974653175916111/

ers

(Cittadinan

zattiva)

Active

Citizenship

Network 25/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN | 5/20 | work/photos/a.178384782209655/397530552918
zattiva) Facebook G 21 | 4209/

Active

Citizenship

Network 26/0 | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN | 5/20 | work/photos/a.178384782209655/397532936918
zattiva) Facebook G 21 | 1825/

Active

Citizenship

Network 26/0 | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 5/20 | work/photos/a.178384782209655/397533665918
zattiva) Facebook G 21 | 1096/

Active

Citizenship

Network 27/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN | 5/20 | work/photos/a.178384782209655/398047293866
zattiva) Facebook G 21 | 7468/

Active

Citizenship

Network 27/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 5/20 | work/photos/a.178384782209655/398047976533
zattiva) Facebook G 21 | 3452/

Active

Citizenship

Network 28/0 | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 5/20 | work/photos/a.178384782209655/3983675875013
zattiva) Facebook G 21 | 841/

Active

Citizenship

Network 28/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN | 5/20 | work/photos/a.178384782209655/398368726501
zattiva) Facebook G 21 | 2702

Active

Citizenship

Network 28/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 5/20 | work/photos/a.178384782209655/398369774834
zattiva) Facebook G 21 | 4987/

Active

Citizenship

Network 29/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN | 5/20 | work/photos/a.178384782209655/398370344501
zattiva) Facebook G 21 | 1084/
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https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3975305529184209/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3975305529184209/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3975305529184209/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3975329369181825/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3975329369181825/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3975329369181825/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3975336659181096/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3975336659181096/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3975336659181096/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3980472938667468/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3980472938667468/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3980472938667468/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3980479765333452/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3980479765333452/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3980479765333452/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983675875013841/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983675875013841/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983675875013841/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983687265012702
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983687265012702
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983687265012702
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983697748344987/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983697748344987/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983697748344987/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983703445011084/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983703445011084/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983703445011084/

DUDGE

® ®

Active

Citizenship

Network 29/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 5/20 | work/photos/a.178384782209655/3983711115010
zattiva) Facebook G 21 | 317/

Active

Citizenship

Network 29/o

(Cittadinan EN 3/20 | https://twitter.com/activecitnet/status/13764859
zattiva) Twitter G 21 | 08971683844

Active

Citizenship

Network 29/o

(Cittadinan EN 3/20 | https://twitter.com/activecitnet/status/13764908
zattiva) Twitter G 21 | 35282432003

Active

Citizenship

Network 29/0

(Cittadinan EN 3/20 | https://twitter.com/activecitnet/status/1376488q
zattiva) Twitter G 21 | 75779688451

Active

Citizenship

Network 30/0

(Cittadinan EN 3/20 | https://twitter.com/activecitnet/status/13768554
zattiva) Twitter G 21 | 73492660226

Active

Citizenship

Network 31/0

(Cittadinan EN 3/20 | https://twitter.com/activecitnet/status/13771997
zattiva) Twitter G 21 | 94628747270/photo/a

Active

Citizenship

Network 31/0

(Cittadinan EN 3/20 | https://twitter.com/activecitnet/status/13772603
zattiva) Twitter G 21 | 91953272833/photo/a

Active

Citizenship

Network o1/o

(Cittadinan EN | 4/20 | https://twitter.com/activecitnet/status/13776248
zattiva) Twitter G 21 | 53302370308

Active

Citizenship

Network 02/o

(Cittadinan EN 4f20 | https://twitter.com/activecitnet/status/13779690
zattiva) Twitter G 21 | 64308510720/photo/1

Active 06/o

Citizenship EN 420 | https://twitter.com/activecitnet/status/13794337
Network Twitter G 21 | 25302218762
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https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983711115010317/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983711115010317/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983711115010317/
https://twitter.com/activecitnet/status/1376485908971683844
https://twitter.com/activecitnet/status/1376485908971683844
https://twitter.com/activecitnet/status/1376490835282432003
https://twitter.com/activecitnet/status/1376490835282432003
https://twitter.com/activecitnet/status/1376488975779688451
https://twitter.com/activecitnet/status/1376488975779688451
https://twitter.com/activecitnet/status/1376855473492660226
https://twitter.com/activecitnet/status/1376855473492660226
https://twitter.com/activecitnet/status/1377199794628747270/photo/1
https://twitter.com/activecitnet/status/1377199794628747270/photo/1
https://twitter.com/activecitnet/status/1377260391953272833/photo/1
https://twitter.com/activecitnet/status/1377260391953272833/photo/1
https://twitter.com/activecitnet/status/1377624853302370308
https://twitter.com/activecitnet/status/1377624853302370308
https://twitter.com/activecitnet/status/1377969064308510720/photo/1
https://twitter.com/activecitnet/status/1377969064308510720/photo/1
https://twitter.com/activecitnet/status/1379433725302218762
https://twitter.com/activecitnet/status/1379433725302218762

@UDGE

® ®

(Cittadinan

zattiva)

Active

Citizenship

Network 12/0

(Cittadinan EN 420 | https://twitter.com/activecitnet/status/13816444
zattiva) Twitter G 21 | 06734880780

Active

Citizenship

Network 13/0

(Cittadinan EN | 4/20 | https://twitter.com/activecitnet/status/13819701
zattiva) Twitter G 21 | 41819330564/photo/1

Active

Citizenship

Network 17/0

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13942162
zattiva) Twitter G 21 | 85253292035

Active

Citizenship

Network 18/0

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13945780
zattiva) Twitter G 21 | 25824624640/photo/1

Active

Citizenship

Network 19/0

(Cittadinan EN | 5/20 | https://twitter.com/activecitnet/status/13950280
zattiva) Twitter G 21 | 04817022980/photo/1

Active

Citizenship

Network 25/0

(Cittadinan EN | 5/20 | https://twitter.com/activecitnet/status/13971695
zattiva) Twitter G 21 | 93752465410

Active

Citizenship

Network 25/o

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13972329
zattiva) Twitter G 21 12154112

Active

Citizenship

Network 26/o

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13974884
zattiva) Twitter G 21 | 2930 2

Active

Citizenship

Network 26/0

(Cittadinan EN | 5/20 | https://twitter.com/activecitnet/status/13975908
zattiva) Twitter G 21 | 55586824195
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https://twitter.com/activecitnet/status/1381644406734880780
https://twitter.com/activecitnet/status/1381644406734880780
https://twitter.com/activecitnet/status/1381970141819330564/photo/1
https://twitter.com/activecitnet/status/1381970141819330564/photo/1
https://twitter.com/activecitnet/status/1394216285253292035
https://twitter.com/activecitnet/status/1394216285253292035
https://twitter.com/activecitnet/status/1394578025824624640/photo/1
https://twitter.com/activecitnet/status/1394578025824624640/photo/1
https://twitter.com/activecitnet/status/1395028004817022980/photo/1
https://twitter.com/activecitnet/status/1395028004817022980/photo/1
https://twitter.com/activecitnet/status/1397169593752465410
https://twitter.com/activecitnet/status/1397169593752465410
https://twitter.com/activecitnet/status/1397232954712154112
https://twitter.com/activecitnet/status/1397232954712154112
https://twitter.com/activecitnet/status/1397488429307473923
https://twitter.com/activecitnet/status/1397488429307473923
https://twitter.com/activecitnet/status/1397590855586824195
https://twitter.com/activecitnet/status/1397590855586824195

EUDGE

® ®

Active

Citizenship

Network 27/0

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13978539
zattiva) Twitter G 21 | 20656084992

Active

Citizenship

Network 27/0

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13979456
zattiva) Twitter G 21 | 97463242755

Active

Citizenship

Network 28/o

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13982198
zattiva) Twitter G 21 | 18147450881/photo/1

Active

Citizenship

Network 28/o

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13982778
zattiva) Twitter G 21 | 83655704576

Active

Citizenship

Network 28/o

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13983231
zattiva) Twitter G 21 | 85343361025/photo/1

Active

Citizenship

Network 29/0

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13985496
zattiva) Twitter G 21 | 76048097280

Active

Citizenship

Network 29/0

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13986100
zattiva) Twitter G 21 | 75174965250

Active

Citizenship

Network 29/o

(Cittadinan EN | 5/20 | https://twitter.com/activecitnet/status/13986858
zattiva) Twitter G 21 | 29502796803

Active

Citizenship

Network 30/0

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13989120
zattiva) Twitter G 21 | 59698552833

Active 30/0

Citizenship EN 5/20 | https://twitter.com/activecitnet/status/13990061
Network Twitter G 21 | 80022779909
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https://twitter.com/activecitnet/status/1397853920656084992
https://twitter.com/activecitnet/status/1397853920656084992
https://twitter.com/activecitnet/status/1397945697463242755
https://twitter.com/activecitnet/status/1397945697463242755
https://twitter.com/activecitnet/status/1398219818147450881/photo/1
https://twitter.com/activecitnet/status/1398219818147450881/photo/1
https://twitter.com/activecitnet/status/1398277883655704576
https://twitter.com/activecitnet/status/1398277883655704576
https://twitter.com/activecitnet/status/1398323185343361025/photo/1
https://twitter.com/activecitnet/status/1398323185343361025/photo/1
https://twitter.com/activecitnet/status/1398549676048097280
https://twitter.com/activecitnet/status/1398549676048097280
https://twitter.com/activecitnet/status/1398610075174965250
https://twitter.com/activecitnet/status/1398610075174965250
https://twitter.com/activecitnet/status/1398685819502796803
https://twitter.com/activecitnet/status/1398685819502796803
https://twitter.com/activecitnet/status/1398912059698552833
https://twitter.com/activecitnet/status/1398912059698552833
https://twitter.com/activecitnet/status/1399006180022779909
https://twitter.com/activecitnet/status/1399006180022779909

ers

(Cittadinan
zattiva)
Active
Citizenship
Network 31/0
(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13992442
zattiva) Twitter G 21 | 52950024194
31/0
Cittadinanz 3/20 | https://twitter.com/Cittadinanzatti/status/13772
attiva Aps | Twitter IT 21 | 89586489970694
18/o
Cittadinanz 5/20 | https://twitter.com/Cittadinanzatti/status/13945
attiva Aps | Twitter IT 21 | 78788915294210
29/0
Cittadinanz 5/20 | https://twitter.com/Cittadinanzatti/status/13986
attiva Aps Twitter IT 21 | 25174363131906
Ger | o7/o
Promoting the T1.1 ma | 5/20
[Beegy] survey n 21 | https://twitter.com/beegy team?lang=de
Ger | o2/o
Promoting the T1.1 ma 6/20
[Beegy] survey n 21 | https://twitter.com/beeqy team?lang=de
https://twitter.com/ieecp org/status/1310881232
578895873
https://www.linkedin.com/feed/update/urn:li:act
29/o | ivity:6716639695536713728
Eng | 9/20 | https://www.facebook.com/ieecp.org/posts/125
[IEECP] Promoting press release | lish 20 | 6680064683127
01/1 | https://www.linkedin.com/feed/update/urn%3Ali
[Spring- Dut | o/20 | %3Aactivity%3A6717171494599847936/?actorCo
Stof] Promoting project start | ch 20 | mpanyld=18078249
Cro | 19/1 | https://www.facebook.com/zelenaenergetskaza
atia | o/20 | druga/photos/a.556110017769313/358915967113
[ZEZ] Promoting projectstart | n 20 | 0984/
Cro | 191
atia | o/20 | https://www.linkedin.com/feed/update/urn:li:act
[ZEZ] Promoting projectstart | n 20 | ivity:6723872117290491904/
Cro | 13.5.
ZEZ Facebook page post | atia | 202 | https://www.facebook.com/zelenaenergetskaza
[ZEZ] Profiling survey n 1. druga/posts/4173833312663614
Cro | 25.5
ZEZ Facebook page post | atia | .202 | https://www.facebook.com/zelenaenergetskaza
[ZEZ] Profiling survey n 1. druga/posts/4210733745640237
Ger | og/o
Promoting the T1.1 ma | 6/20
[MVV] survey n 21
Marine o1/o
Cornelis EN | 4/20 | https://www.linkedin.com/feed/update/urn:li:act
(CITTADIN | LinkedIn G 21 | ivity:6790620522691604480/
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https://twitter.com/activecitnet/status/1399244252950024194
https://twitter.com/activecitnet/status/1399244252950024194
https://twitter.com/Cittadinanzatti/status/1377289586489970694
https://twitter.com/Cittadinanzatti/status/1377289586489970694
https://twitter.com/Cittadinanzatti/status/1394578788915294210
https://twitter.com/Cittadinanzatti/status/1394578788915294210
https://twitter.com/Cittadinanzatti/status/1398625174363131906
https://twitter.com/Cittadinanzatti/status/1398625174363131906
https://twitter.com/beegy_team?lang=de
https://twitter.com/beegy_team?lang=de
https://www.linkedin.com/feed/update/urn%3Ali%3Aactivity%3A6717171494599847936/?actorCompanyId=18078249
https://www.linkedin.com/feed/update/urn%3Ali%3Aactivity%3A6717171494599847936/?actorCompanyId=18078249
https://www.linkedin.com/feed/update/urn%3Ali%3Aactivity%3A6717171494599847936/?actorCompanyId=18078249
https://www.facebook.com/zelenaenergetskazadruga/photos/a.556110017769313/3589159671130984/
https://www.facebook.com/zelenaenergetskazadruga/photos/a.556110017769313/3589159671130984/
https://www.facebook.com/zelenaenergetskazadruga/photos/a.556110017769313/3589159671130984/
https://www.linkedin.com/feed/update/urn:li:activity:6723872117290491904/
https://www.linkedin.com/feed/update/urn:li:activity:6723872117290491904/
https://www.facebook.com/zelenaenergetskazadruga/posts/4173833312663614
https://www.facebook.com/zelenaenergetskazadruga/posts/4173833312663614
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