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Efforts to induce energy-friendly behaviour from end-users through behavioural interventions are
characterized by a lack of customer personalization (“one-size-fits-all interventions”), a partial
understanding about how different interventions interact with each other and contrasting evidence about
their effectiveness, as a result of poor testing under real world conditions.

NUDGE has been conceived to unleash the potential of behavioural interventions for long-lasting energy
efficiency behaviour changes, paving the way to the generalized use of such interventions as a worthy
addition to the policy-making toolbox. We take a mixed approach to the consumer analysis and intervention
design with tasks combining surveys and field trials. Firmly rooted in behavioural science methods, we will
study individual psychological and contextual variables underlying consumers’ behaviour to tailor the design
of behavioural interventions for them, with a clear bias towards interventions of the nudging type.

The designed interventions are compared against traditional ones in field trials (pilots) in five different EU
states, exhibiting striking diversity in terms of innovative energy usage scenarios (e.g., PV production for EV
charging, DR for natural gas), demographic and socio-economic variables of the involved populations,
mediation platforms for operationalizing the intervention (smart mobile apps, dashboards, web portals,
educational material and intergenerational learning practices).

The project has received funding from the European Union’s Horizon 2020 research and innovation
programme under grant agreement No 957012.
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Communication and dissemination activities are key to ensure the project is known by our target
audiences and engages them, as well as to allow further replication of the results across Europe
and internationally.

The purpose of this deliverable is to provide a comprehensive summary of the communication and
dissemination activities undertaken at this stage of the project life, in the period M1-M12, as
reported by all project partners or monitored.

The actions undertaken in the period build upon the activities outlined in the Dissemination and
Communication Strategy (D6.1) to increase the project outreach, make our target audiences
familiar with the project and disseminate the first research results. Our target audiences are also
defined in this first project deliverable, :

This deliverable follows up on the strategy and the KPIs related to the communication and
dissemination activities, presenting the results after a year of efforts through links, screenshots and
statistics, and it provides a roadmap for the activities in the coming period to ensure that all KPIs
are reached.

The report builds on various inputs:

J Partners’ submissions in the Excel file of monitoring activities,

J On media pieces found online and/or reported by partners,

. On the analytics’ tools of social media accounts and the website,

. The organised activities (various events and meetings), and

. The effort to connect and create synergies with projects focusing on similar topics.

It concludes by providing a picture of what is coming up until the project end.


https://www.nudgeproject.eu/wp-content/uploads/2021/08/NUDGE_CDPlan_D6.1_2020_IEECP.pdf
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A specific identity was developed for the project as first step, to ensure recognition and a strong
presence. It includes colour codes, fonts, logotypes and how to use them. Templates were also
defined for coordination among partners, including PowerPoint, Word (reports and press releases)
and HTML (newsletter) templates. Guidelines assemble the “rules” to use them. For more
information, see D6.1.
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The communication and dissemination strategy, the first deliverable serving as “*how to” for project
partners to communicate about the project, included social media posts ideas, a press release and
came with a brochure and poster.

The brochure and poster have been adapted to two languages so far: Portuguese and Croatian. A
roll up is being designed this month in Croatian to serve during the first events from September
2021. Additional marketing material, mainly to support the dissemination of the survey (WP1) have
been developed and adapted in 14 languages: Croatian, Dutch, English, French, German, Greek,
ltalian, Latvian, Lithuanian, Portuguese, Romanian, Slovakian, Slovenian and Spanish.
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Figure 5. Project poster

THE ENERGY TRANSITION AND YOU

JOIN OUR SURVEY
AVAILABLE IN 9 LANGUAGES!

HOW DO YOU CONSUME OR SAVE ENERGY AT HOME?
WHAT APPLIANCES DO YOU USE?

TELL US MORE!
L]
. .

ABOUT THE PROJECT L
Reducing energy consumption at home requires behavioural changes, when using heaters and electrical appliances for instanca.
NUDGE, a project funded by the European Horizon 2020 programme, led by 10 partners from 7 EU countries, will implement and UDGE
evaluate different beh i for energy effici paving the way for new policies and human behaviour, with 5 pilets
in different EU states. Find the project an Twitter: aNL and dgeproj L L

Nudging consumers
- This project hos received funding from the European Union's Horizon 2020 research and innovation programme under towards energy efficiency

through behavioural science

Grant Agreement no. 957012,
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Survey

THE ENERGY TRANSITION AND YOU open until
May 31

ABOUT THE PROJECT
Reducing energy consumption at home requires behavioural changes, when using heaters and electrical appliances for instance
U'D G E  WuDGE, o project funded by the European Horizon 2020 programme, led by 10 partners from 7 EU countries, will implement ond evaluate different

. L behavioural inferventions for energy efficiency, paving the way for new policies and human behaviour, with 5 pilots in different EU states.
. .

Find the project on Twitter: eNL and www. project.eu

- This project has received funding from the European Unian’s Horizon 2020 research and innovation programme under Grant Agreement no. 957012

The project website, simple yet complete, avoids project jargon as end-users will access it to be
updated about the project activities (as well as younger target audiences from the Belgian pilot).

Public pages of the website include generic project information such as:
Information about nudging and the various techniques,
the project in general, work steps, objectives and partners,
upcoming events, news,
embedded social media items,
major project developments (reports, videos, factsheets, pilot news, and the WPg
recommendations tool, publicly accessible).
The website domain is: www.nudgeproject.eu

NUDGE D6.3 — Reporting on communication and dissemination activities — August 31, 2021


http://www.nudgeproject.eu/

UDGE
&

Nudging consumers
towards energy efficiency
through behavioural science

-
u DGE MUOGIG  THEPROJECT  PLOTE  KNOWLEDGEMUER - NEWS & EVENTS  COMTACT

SURSCAIEE
10 oue
MEWSLETTER

-
Sho IntroouEnanen

Achieving the full energy transition potential calis for a
paradigm shifl. and many solutions ore investigated te
POIve Many peopie and Support them in roducing their

Ny consumantion

NVCGE wil yhudy. test and ovehaste Yor erarey Wy 2nd 2030
Paving the way for new paliciken and aman behaviowr. The 3sugimd riavertons s TITLE OF THIS
COODME RPRIT TR S0 ad 0 003 0 M Geeece, BT Redgann " ey B Portugal UPCOMING EVENT

3 Some aMore Semaew bet by
) SR Croetha, with (heri arwd Sranative eYRTyy Une SUCreees o g . PV omadarben fer £V o Sosar il

chasgeg. devesd reasonue for rutasl ges). Gersogariic and 300k crossmic vareies of B
IVOhAQ PPLEIINg, B0d PAMACHTIL 13 MIAKD Tho | DMVVEATIONE ASAAGOe! (AT MaSae O,
oy (neiey, R L T eavwng peaines

PILOTS

desipiney prauch & . BScart contrel of heging
st oA Nl a0 o1 honve Wﬂuﬁ o Qi ek Winer
EPEgy COMMETRUOY bt sener s L
e i fedgam i Germvmy = 9 -

e
LATEST NEWS ‘

.
P g
'L

1 |

Anattmt 3ne WS an Third stmmmmat &> thes et Lot moymmrent o thas fst

with a longer tise

PARTNERS

IEEEP o8 domx ‘umec @megt = frounhater

_— o === A

NUDGE D6.3 — Reporting on communication and dissemination activities — August 31, 2021



Nudging consumers
towards energy efficiency
through behavioural science

Six newsletters (depending on the work flow but at least twice per year) will be designed based on
the identity guidelines and sent to the subscribers from the website. The first one was sent in March
2021, following the design below.
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Figure 8. Project newsletter #1
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This section provides an overview of the communication and dissemination work completed
between M1 and Ma12. It includes a summary of both the activities conducted (e.g., workshops,
conferences, papers, meetings) and the tools used to support the delivery of NUDGE messaging
(e.g. newsletter, social media, press, videos).

All the efforts allowed reaching our target audiences:

J The scientific community

J End consumers (households, schools & representatives
. Civil Society & NGOs

. Policy makers at local, regional, national & EU levels

J Public authorities

. Media

. Energy agencies

As part of the project’s dissemination efforts, NUDGE partners have participated and given
presentations in the following events.

Event Partner Presentation title / link Date Attendees

Webinars presenting | ZEZ https://www.varazdinske- 15+17-12-20 unknown

the project - First vijesti.hr/aktualno/zelena-

webinar was named energetska-zadruga-varazdinci-

"How to install PV prijavite-se-na-online-

system and what are predavanja-o-suncanim-

the benefits", elektranama-44903/

Second webinar was

named "What to do

after the installation

of the PV system"

Webinar for promo- | MVV Projekt NUDGE: Web-Seminar | 09-02-21 50 attendees

ting NUDGE and for fur Bewerber

answering quest-

ions from potential

participants

BEHAVE conference | DOMX & | Presentation of the NUDGE | 21-04-21 unknown
IEECP project
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https://www.varazdinske-vijesti.hr/aktualno/zelena-energetska-zadruga-varazdinci-prijavite-se-na-online-predavanja-o-suncanim-elektranama-44903/
https://www.varazdinske-vijesti.hr/aktualno/zelena-energetska-zadruga-varazdinci-prijavite-se-na-online-predavanja-o-suncanim-elektranama-44903/
https://www.varazdinske-vijesti.hr/aktualno/zelena-energetska-zadruga-varazdinci-prijavite-se-na-online-predavanja-o-suncanim-elektranama-44903/
https://www.varazdinske-vijesti.hr/aktualno/zelena-energetska-zadruga-varazdinci-prijavite-se-na-online-predavanja-o-suncanim-elektranama-44903/
https://www.varazdinske-vijesti.hr/aktualno/zelena-energetska-zadruga-varazdinci-prijavite-se-na-online-predavanja-o-suncanim-elektranama-44903/
https://www.varazdinske-vijesti.hr/aktualno/zelena-energetska-zadruga-varazdinci-prijavite-se-na-online-predavanja-o-suncanim-elektranama-44903/
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Partners have uploaded news about the project on their websites:

eceee summer study | DOMX & | Nudging the delivery of the EED | 11-06-21 30 attendees
IEECP through home-loT and digital
user interfaces

Online consumer | MVV Projekt NUDGE - mit Anreizen zu | 08-06-21 Over 140

research forum mehr Energieeffizienz attendees -

“Nudging in Ministry  of

Consumer Policy” of Food, Rural

the Ministry of Food, Affairs and

Rural  Affairs and Consumer

Consumer Protection;

Protection Zeppelin
University;
ConPolicy;
Robert
Schuman
Centre  for
Advanced
Studies

© Tkrich s 0821 220 980

Active Citizenship Network website
(activecitizenship.net)

October 2020,
February 2021

IEECP website EN 28-09-20 199 pageviews
IMEC website EN 29-09-20 -
ENandIT September 2020, -
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https://ieecp.org/five-countries-to-become-the-field-of-behavioural-experiments-to-encourage-energy-efficiency-habits/
https://www.imec-int.com/en/press/five-countries-become-field-behavioural-experiments-encourage-energy-efficiency-habits
http://www.activecitizenship.net/consumers-rights/projects/366-nudging-consumers-towards-energy-efficiency-through-behavioral-science-nudge.html
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- NUDging consumers towards|

enerGy  Efficiency through

behavioral science (Last]

updated: March 2021)
- Transizione energetica e

consumatori: il nostro

impegno europeo (March 11,

2021)
- Lascienza comportamentale

per aiutare i cittadini nella

transizione energetica

(February 11, 2021)
- AL via NUDGE: Nuovo
progetto europeo in tema di

efficienza energetica (October

1st, 2020)
- NUDging consumers towards

enerGy Efficiency through
behavioral science (NUDGE)
(September 29, 2020)

AUEB website GR 29-09-20 -

ZEZ website HR 16-11-20

INEGI website PT 26-11-20 -

INEGI website EN 26-11-20 -

MVV website DE 14-12-20 -

AUEB website — OPA News GR 12-04-21 5000 university|
recipients

ZEZ - Public call for the express of HR 03-05-21 -

interest on the ZEZ official webpage

CEIP — ACN partner HR March 2021 -

ZPS- ACN partner SLOVENIAN April 2021 -

EEKE — ACN Partner GR March 2021 -

EEKE — ACN Partner EN March 2021 -

Association of consumer organizationsy SLOVAKIAN March 2021 -

of Slovakia

Vartotojy teisiy gynimo centras LITHUANIAN March 2021 -

SPRING-STOF DUTCH June 2021 -
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http://www.activecitizenship.net/consumers-rights/news/381-nudging-consumers-towards-energy-efficiency-through-behavioral-science.html
http://www.activecitizenship.net/consumers-rights/news/381-nudging-consumers-towards-energy-efficiency-through-behavioral-science.html
http://www.activecitizenship.net/consumers-rights/news/381-nudging-consumers-towards-energy-efficiency-through-behavioral-science.html
https://www.cittadinanzattiva.it/notizie/europa/13967-transizione-energetica-e-consumatori-il-nostro-impegno-europeo.htmlhttps:/www.cittadinanzattiva.it/notizie/europa/13967-transizione-energetica-e-consumatori-il-nostro-impegno-europeo.html
https://www.cittadinanzattiva.it/notizie/europa/13967-transizione-energetica-e-consumatori-il-nostro-impegno-europeo.htmlhttps:/www.cittadinanzattiva.it/notizie/europa/13967-transizione-energetica-e-consumatori-il-nostro-impegno-europeo.html
https://www.cittadinanzattiva.it/notizie/europa/13967-transizione-energetica-e-consumatori-il-nostro-impegno-europeo.htmlhttps:/www.cittadinanzattiva.it/notizie/europa/13967-transizione-energetica-e-consumatori-il-nostro-impegno-europeo.html
https://www.cittadinanzattiva.it/notizie/europa/13870-la-scienza-comportamentale-per-aiutare-i-cittadini-nella-transizione-energetica.html
https://www.cittadinanzattiva.it/notizie/europa/13870-la-scienza-comportamentale-per-aiutare-i-cittadini-nella-transizione-energetica.html
https://www.cittadinanzattiva.it/notizie/europa/13870-la-scienza-comportamentale-per-aiutare-i-cittadini-nella-transizione-energetica.html
https://www.cittadinanzattiva.it/notizie/europa/13570-al-via-nudge-nuovo-progetto-europeo-in-tema-di-efficienza-energetica.html
https://www.cittadinanzattiva.it/notizie/europa/13570-al-via-nudge-nuovo-progetto-europeo-in-tema-di-efficienza-energetica.html
https://www.cittadinanzattiva.it/notizie/europa/13570-al-via-nudge-nuovo-progetto-europeo-in-tema-di-efficienza-energetica.html
https://www.cittadinanzattiva.it/progetti-e-campagne/europa/13571-nudging-consumers-towards-energy-efficiency-through-behavioral-science-nudge.html
https://www.cittadinanzattiva.it/progetti-e-campagne/europa/13571-nudging-consumers-towards-energy-efficiency-through-behavioral-science-nudge.html
https://www.cittadinanzattiva.it/progetti-e-campagne/europa/13571-nudging-consumers-towards-energy-efficiency-through-behavioral-science-nudge.html
https://www.aueb.gr/el/content/symmetohi-toy-oikonomikoy-panepistimioy-athinon-opa-se-ereynitiko-ergo-gia-tin-entharrynsi
https://www.zez.coop/en/nudge/
https://www.inegi.pt/pt/noticias/inegi-integra-projeto-europeu-que-aposta-na-ciencia-comportamental-para-combater-desperdicio-energetico/?fbclid=IwAR0B5vqVqz_lmnvW9IpQF8PTFrF4bMztQmbAoh6G_SvuPvOGDlOd-62TSQ0
http://inegi.pt/en/news/inegi-joins-european-project-that-uses-behavioral-science-to-combat-energy-waste/
https://www.mvv.de/de/journalisten/pressemitteilungen/detail/mvv-entwickelt-gemeinsam-mit-fraunhofer-isi-anreize-fuer-ein-energieeffizientes-laden-von-elektroautos
https://www.aueb.gr/sites/default/files/OPA%20NEWS%2038_11-05-2021_PAGES.pdf
https://www.zez.coop/budite-medu-100-gradana-kojima-ce-zez-osigurati-besplatne-pametne-uredaje-za-pracenje-potrosnje-proizvodnje-elektricne-energije/
https://www.zez.coop/budite-medu-100-gradana-kojima-ce-zez-osigurati-besplatne-pametne-uredaje-za-pracenje-potrosnje-proizvodnje-elektricne-energije/
https://old.ceip.hr/11-naslovnica/136-sveuc-ilis-te-ghent-i-imec-istraz-uju-potros-nju-energije-u-kuc-anstvima
https://www.zps.si/okolje/energija/10849-sodelujte-v-mednarodni-raziskavi-o-porabi-energije
https://eeke.gr/publication/nudge/
https://eeke.gr/en/publication/nudge/
https://spotrebitelinfo.sk/nudge
https://spotrebitelinfo.sk/nudge
https://www.vartotojucentras.lt/apklausa.php
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To mark the begining of the project, NUDGE prepared a press release titled: 5 countries to become
the field of behavioural experiments to encourage EE habits, which was translated by project partners

and published in the following outlets — it is worth noting that all partners have contributed to this

effort:
Media outlet Language Date Statistics if available]
Construction21 EN 29-09-20 777 views
buildup.eu EN September 2020 -
The innovation platform EN 29-09-20 -
energetika-net.com HR 03-11-20 8 articles followed
h-alter.org HR 03-11-20 the press release
oie.hr HR 03-11-20 with about 5000
aktualno.hr HR 03-11-20 readers
varazdinski.net.hr HR 03-11-20
poslovnifm.com HR 03-11-20
varazdinske-vijesti.hr HR 03-11-20
sjeverozapad.hr HR 03-11-20
startupper.gr GR 05-11-20 -
CORDIS EN 20-11-20 -
zfk.de DE 14-12-20 -
Canale Energia IT 25-01-20 -
EnergyPost.eu EN 27-01-21 -
AUEB magazine GR March-April 2021 -
Presscut energia HR November 2020 -
SUvremena.hr online news HR 19-04-21 -
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https://www.construction21.org/articles/h/five-countries-to-become-the-field-of-behavioural-experiments-to-encourage-energy-efficiency-habits.html
https://www.buildup.eu/en/news/five-countries-become-field-behavioural-experiments-encourage-energy-efficiency-habits
http://www.activecitizenship.net/files/clippings-web-press-articles/The_Innovation_Platform_ISSUE_3_2020-09.pdf
http://www.energetika-net.com/
http://h-alter.org/vijesti/zelena-energetska-zadruga-pomaze-varazdincima-ustedjeti-pri-potrosnji-elektricne-energije
https://oie.hr/zelena-energetska-zadruga-inovativnim-projektima-varazdincima-donosi-dodatne-ustede-energije/
https://aktualno.hr/zelena-energetska-zadruga-novim-ce-projektima-varazdincima-pomoci-dodatno-ustedjeti-pri-potrosnji-elektricne-energije/
https://varazdinski.net.hr/%20arazdinom-testirat-ce-inovativne-modele-energetske-ucinkovitosti/
https://www.poslovnifm.com/gia/gia-hrvatska/zelena-energetska-zadruga-novim-ce-projektima-varazdincima-pomoci-dodatno-ustedjeti-pri-potrosnji-elektricne-energije/
https://varazdinske-vijesti.hr/gospodarstvo/zelena-energetska-zadruga-novim-projektima-za-dodatne-ustede-pri-potrosnji-elektricne-energije-43932/
http://www.sjeverozapad.hr/index.php?content=novosti&id=572
https://startupper.gr/vipnews/65137/i-startup-domx-kai-to-opa-stochevoun-na-kanoun-tous-katanalotes-energeiaka-ypefthynous/
https://cordis.europa.eu/article/id/423167-five-countries-to-become-the-field-of-behavioural-experiments-to-encourage-energy-efficiency-
https://www.zfk.de/mobilitaet/e-mobilitaet/mvv-beteiligt-sich-an-eu-projekt-fuer-energieeffizienz-zu-hause
https://www.canaleenergia.com/rubriche/efficienza-energetica/nudge-ovvero-la-scienza-comportamentale-a-servizio-dellefficienza-energetica/
https://energypost.eu/five-countries-to-become-the-field-of-behavioural-experiments-to-encourage-energy-efficiency-habits/
https://www.aueb.gr/sites/default/files/OPA%20NEWS%2038_11-05-2021_PAGES.pdf
http://www.presscut.hr/Web%20Sharing%20ZON/11-2020/10-11-2020/Vara%C5%BEdinske%20vijesti/Presscut_19369644.pdf?fbclid=IwAR1bVw_b9nyI8dDYzCWQBaRx4HB7KoRGDONVT4vWbDPwZSQINd3AhBS0mxk
http://suvremena.hr/nudge-projekt-sudjelujte-u-istrazivanju/
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NUDGE partners have prepared the following articles published in the national and international
press:

ACN Innovation news | 15-09-20 & | EN
e NUDGE project network 01-04-21
releases new survey on

energy consumption

and consumer

behaviour
® The role of citizens in

achieving a low-carbon

future (for the
download, click here)

NUDGE promotion on radio ZEZ Radio Sjeverozapad | 16-11-20 HR

Investigadores vao criar 'app' | Inegi Lusa,  Sicnoticias, | 03-12-20 PT

para mudar habitos e combater noticiasaominuto,
desperdicio energético Eco sapo, MSN.
INEGI desenvolve app para | Inegi Viva Porto 07-12-20 PT
combater desperdicio
energético

ACN Canale Energia 30-03-21 IT
Diventare piu_efficienti con il

questionario di Nudge (Italian)
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https://www.innovationnewsnetwork.com/nudge-project-releases-new-survey-energy-consumption-consumer-behaviour/10471/
https://www.innovationnewsnetwork.com/nudge-project-releases-new-survey-energy-consumption-consumer-behaviour/10471/
https://www.innovationnewsnetwork.com/nudge-project-releases-new-survey-energy-consumption-consumer-behaviour/10471/
https://www.innovationnewsnetwork.com/nudge-project-releases-new-survey-energy-consumption-consumer-behaviour/10471/
https://www.innovationnewsnetwork.com/nudge-project-releases-new-survey-energy-consumption-consumer-behaviour/10471/
https://www.innovationnewsnetwork.com/the-role-of-citizens-in-achieving-a-low-carbon-future/6945/
https://www.innovationnewsnetwork.com/the-role-of-citizens-in-achieving-a-low-carbon-future/6945/
https://www.innovationnewsnetwork.com/the-role-of-citizens-in-achieving-a-low-carbon-future/6945/
https://edition.pagesuite-professional.co.uk/html5/reader/production/default.aspx?pubname=&edid=21816bd5-0a3c-4b96-a35e-59ef5dd6416d&pnum=134
https://www.lusa.pt/article/KhFjqjYlOMzk6BSnREMRujMSZM5iuSI1/investigadores-v%C3%A3o-criar-app-para-mudar-h%C3%A1bitos-e-combater-desperd%C3%ADcio-energ%C3%A9tico
https://sicnoticias.pt/pais/2020-12-03-Investigadores-vao-criar-app-para-mudar-habitos-e-combater-desperdicio-energetico
https://www.noticiasaominuto.com/tech/1639917/investigadores-vao-criar-app-para-combater-desperdicio-energetico
https://eco.sapo.pt/2020/12/03/investigadores-vao-criar-app-para-mudar-habitos-e-combater-desperdicio-energetico/
https://www.msn.com/pt-pt/financas/noticias/investigadores-v%C3%A3o-criar-app-para-mudar-h%C3%A1bitos-e-combater-desperd%C3%ADcio-energ%C3%A9tico/ar-BB1bBt81
https://viva-porto.pt/inegi-desenvolve-app-para-combater-desperdicio-energetico/
https://www.canaleenergia.com/rubriche/efficienza-energetica/diventare-piu-efficienti-con-il-questionario-di-nudge/
https://www.canaleenergia.com/rubriche/efficienza-energetica/diventare-piu-efficienti-con-il-questionario-di-nudge/
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Nudge, ovvero la scienza | ACN Canale Energia 25-01-21 IT
comportamentale _a _servizio

dell’efficienza energetica

Promoting NUDGE and the | ACN Canale Energia 04-02-21 IT

launch of the online survey: La
scienza comportamentale per

aiutare i cittadini a fare piu

efficienza energetica

To ensure visibility of the Nudge project, and a proper dissemination of the survey,
Cittadinanzattiva has built different media partnerships with national, European, and international

media, as follows:

At national level (Italy):

e National media partner: Canale Energia, Italian specialized magazine focusing on the

energy sector

At European level & beyond:

e European media partner: Innovation News Network, focused on the latest science, research
and innovation news, with a dedicated session called “sustainable planet” able to host news

on energy issues

INNOVATION

NEWSNETWORK

e International media partner: Resources and Environmental Economics (REE) (ISSN:2630-
4457), an international peer-reviewed journal to discuss, analyze and evaluate the trend of

resources economics and environmental economics.
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http://mailserver03.mydonor.eu/cittadinanzattiva/phplist/lt.php?id=KU8AUQBWS1BXAk0KV1xQAwkJ
http://mailserver03.mydonor.eu/cittadinanzattiva/phplist/lt.php?id=KU8AUQBWS1BXAk0KV1xQAwkJ
http://mailserver03.mydonor.eu/cittadinanzattiva/phplist/lt.php?id=KU8AUQBWS1BXAk0KV1xQAwkJ
http://mailserver03.mydonor.eu/cittadinanzattiva/phplist/lt.php?id=KU8AUQFeS1BXAk0KV1xQAwkJ
http://mailserver03.mydonor.eu/cittadinanzattiva/phplist/lt.php?id=KU8AUQFeS1BXAk0KV1xQAwkJ
http://mailserver03.mydonor.eu/cittadinanzattiva/phplist/lt.php?id=KU8AUQFeS1BXAk0KV1xQAwkJ
http://mailserver03.mydonor.eu/cittadinanzattiva/phplist/lt.php?id=KU8AUQFeS1BXAk0KV1xQAwkJ
https://www.canaleenergia.com/
https://www.innovationnewsnetwork.com/
https://www.innovationnewsnetwork.com/category/sustainable-planet-news/
https://www.syncsci.com/journal/REE

NUDGE partners have prepared the following scientific publications based on the preliminary
results of the project:

Title Partner Outlet & Link Date
SDGs and the engagement of EU | ACN Resources and | 08-03-21
citizens: The role of behavioral Environmental

science in the energy transition Economics

NUDGE aims to create connections with other initiatives and projects funded by the EU. A key
element of the synergy networking strategy was to establish a group of Horizon 2020-funded sister
projects. NUDGE contacted EU projects with a similar background / objective to identify the
common interests and aims of the group and come up with ideas to further increase each project
outreach as well as connect research results.

Subsequently, the Horizon 2020 sister projects group has grown and currently consists of:
eTEACHER, WHY, ENCHANT, INTERCONNECT, UtilitEE, SocialRES, EVIDENT.

Three of the above-mentioned sister projects (WHY, ENCHANT, EVIDENT) where brought
together by EASME/CINEA in the 11" of February online conversation on Behavioural Insights for
Energy Efficiency Policy. A first outcome of this interaction has been the forthcoming Symposium
of these four projects in the context of the International Conference of Environmental Psychology
(ICEP) to be held in October 2021 in Ciracussa Italy.

First additional activities to report are:

J On the NUDGE side, inclusion of news from the projects on social media and in the
first newsletter, as well as logos of the sister projects added on the Knowledge hub
page of the website

. The E-teacher project shared news about NUDGE in their newsletter as well:

Six newsletters over the course of the project (sent approximately twice per year) aim to present
the project, its results, objectives and regular updates. Mailchimp, the newsletter service provider,
is allowing for monitoring and maintenance of the newsletter list. The first newsletter audience was
quite low (25 recipients), as per GDPR law we cannot add recipients to our list. These are therefore


https://www.syncsci.com/journal/REE/article/view/536/428
http://www.eteacher-project.eu/?na=v&nk=92-bb0391d9f1&id=65
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contacts who subscribed on the website between January and March 2021. The 2" newsletter will
reach more stakeholders as now the list comprises 65 recipients.

NUDGE is also featured in the newsletters of partners. The following table presents the progress

so far and outreach.

Date Recipients Opens &
clicks
NUDGE Newsletter No. 1 24-03-21 25 76%
opens,
40% clicks
IEECP Newsletter: nudging consumers to energy | 25-02-21 274 45% open
efficiency behaviours, e-learning platform for F&B
enerqy efficiency & more
ACN Newsletter promoting NUDGE project and | 22-03-21 9,748 18.1%
survey (EN—IT) opens,
13.4%
- (Cittadinanzattiva Informa, N. 621 (March 11, clicks
2021)
- (Cittadinanzattiva Informa, N. 617 (February
11, 2021)
- (Cittadinanzattiva Informa, N. 601 (October
1st, 2020)
- Active Citizenship Network News, N. 83
(September 2020), “SPECIAL EDITION ON
CONSUMERS AND ENERGY ISSUES”
- Active Citizenship Network News, N. 89
(March 2021) “SPECIAL EDITION ON THE
H2020 PROJECT NUDGE NUDging
consumers towards enerGy Efficiency
through behavioral science”
IEECP newsletter: Support behavioural policies by | 15-04-21 277 38% open
completing the NUDGE survey!
ZEZ newsletter promoting the Ta.1 profiling survey | 12-05-21 25-50 -
ZEZ - Public call for express of interest in the ZEZ | 22-04-21 - -
newsletter
EEKE and ZPS — ACN partners 30-03-21 - -
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https://ieecp.org/ieecp-newsletter-february-2021/
https://ieecp.org/ieecp-newsletter-february-2021/
https://ieecp.org/ieecp-newsletter-february-2021/
https://www.cittadinanzattiva.it/newsletter-archivio/13979-cittadinanzattiva-informa-numero-621-11-marzo-2021.html
https://www.cittadinanzattiva.it/newsletter-archivio/13979-cittadinanzattiva-informa-numero-621-11-marzo-2021.html
https://www.cittadinanzattiva.it/newsletter-archivio/13884-cittadinanzattiva-informa-numero-617-11-febbraio-2021.html
https://www.cittadinanzattiva.it/newsletter-archivio/13884-cittadinanzattiva-informa-numero-617-11-febbraio-2021.html
https://www.cittadinanzattiva.it/newsletter-archivio/13580-cittadinanzattiva-informa-numero-601-01-ottobre-2020.html
https://www.cittadinanzattiva.it/newsletter-archivio/13580-cittadinanzattiva-informa-numero-601-01-ottobre-2020.html
http://www.activecitizenship.net/newsletter/2020_09-83/index.html
http://www.activecitizenship.net/newsletter/2020_09-83/index.html
http://www.activecitizenship.net/newsletter/2020_09-83/index.html
http://www.activecitizenship.net/newsletter/2020_09-83/index.html
https://ieecp.org/?wysija-page=1&controller=email&action=view&email_id=28&wysijap=subscriptions&user_id=16
https://ieecp.org/?wysija-page=1&controller=email&action=view&email_id=28&wysijap=subscriptions&user_id=16
https://mailchi.mp/2d49c2412648/posljednji-poziv-za-besplatnu-sunanu-elektranu
https://mailchi.mp/b82f3633ca71/novosti-i-zanimljivosti-iz-zez-a
https://mailchi.mp/b82f3633ca71/novosti-i-zanimljivosti-iz-zez-a
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Allissues of the newsletter are accessible through an updated archive on the project website. Each

newsletter is also published via the social media channels and disseminated via the partners’ own

tools as well. Interested stakeholders register to the newsletter from the website through a GDPR-

compliant form.

Through its networking office, over the years, partner Cittadinanzattiva has developed several

thematic formal and informal mailing lists, which have been used between March and May 2021 to

disseminate information about NUDGE and the link to the survey. More precisely:

Cliccare gui per visuaizzare la versione web

Ciao Mariano

Cittadinanzattiva ha realizzato un breve
questionario per conoscere I'impegno
dei cittadini Europei in tema di
risparmio energetico.

Aiutaci a capire come | cittadini italiani
stanno adotiando comportamenti pits
sostenibili nel consumare energia in casa

@UDCE
. °

[+ B B rveet B sree Forward

Questa email ¢ stata inviats & m votta@activecitizenship net

APS - 80436250585
6, Roma, 00183, RM, Itafia
tadinanzattiva.it - +3906367181

Via Cer
donazion

Non vuoi pil ficev ? Clicca oui per disiscriverti

At national level (Italy):

® Survey sent via email to a range of Italian contacts
working in the energy sector (ca. 1000).

e A dedicated email was sent twice to all adherents to
Cittadinanzattiva (volunteers, employers, etc.) (ca.
36000).

e A dedicated email was sent to external contacts of
Cittadinanzattiva through a paid dedicated platform

specialized in Mailing service: web version of the email

sent to the mailing.
At European level & beyond:

® The survey link was disseminated via email to a range
of European contacts working in the sectors of energy
and civic activism (ca. 300).

In the period up to M12, three videos have presented the NUDGE project. The first is describing the
core of the project through an easy to follow narrated powerpoint presentation.

Title

Description Date Views

Nudging consumers towards energy efficiency

Project introduction | 11-02-21 70

through behavioural science:

discover

H2020 | video

NUDGE in 15

ZEZ webinars (2 videos) -link not yet available

Coming soon Coming soon -
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https://mailchef.4dem.it/user/signin/?redirect=https%3A%2F%2Fmailchef.4dem.it%2Fuser%2Fsignin%2Fundefined
https://mailchef.4dem.it/user/signin/?redirect=https%3A%2F%2Fmailchef.4dem.it%2Fuser%2Fsignin%2Fundefined
https://mailchef.4dem.it/wbs1.php?p=5vnj/59wq/rs/97i/1cfn/rs/rs
https://www.youtube.com/watch?v=owqEAkNWqbE&ab_channel=IEECP
https://www.youtube.com/watch?v=owqEAkNWqbE&ab_channel=IEECP
https://www.youtube.com/watch?v=owqEAkNWqbE&ab_channel=IEECP

NUDGE has its own Twitter account where news from the project but also related to our topics are
being shared: https://twitter.com/NUDGEH2020. The NUDGE2020 project on Twitter has, by
August 2021:

J 60 tweets and retweets
J 107 followers
o 4,222 tweet impressions

Specific hashtags are used for monitoring purposes: #NUDGEH2020 and #NUDGEPROJECT.

NUDGE builds on each partners’ existing accounts for Facebook and LinkedIN to share
information and get visibility with a multiplier effect, rather than creating too many new accounts.
The social media impact is measured through each media statistics (Twitter analytics for the
project-owned account, each partners’ own social media analytics for other accounts).

A few social media dissemination activities of all partners are summarized in the following table
while the full activity can be found in the annexes — representing an impressive amount of posts:

Promoting press release IEECP 29-09-20 388 Twitter
Promoting press release IEECP 29-09-20 Linkedin
Promoting press release IEECP 29-09-20 Facebook
Project Start promotion Spring-Stof | 1-10-20 LinkedIn
Project Start promotion ZEZ 19-10-20 1028 Facebook
Project Start promotion ZEZ 19-10-20 861 LinkedIn
Introduction to Nudging IEECP 15-02-21 448 Twitter
General engagement IEECP 5-02-21 216 Twitter
Promoting the T1.1 survey IEECP 31-03-21 2428 Twitter
Promoting the T1.1 survey Beegy 07-05-21 Twitter
Promoting the T1.1 survey Beegy 02-06-21 Twitter
Promoting the Ti1.1 survey at the | ZEZ - Facebook
Solar Club Facebook group
Promoting the T1.1 survey ZEZ - ZEZ Facebook
Promoting the T1.1 survey ZEZ - ZEZ linkedin
profile
INEGI integra projeto europeu que | Inegi - LinkedIN
aposta na ciéncia comportamental
para combater desperdicio
energético
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https://twitter.com/NUDGEH2020
https://twitter.com/
https://www.linkedin.com/feed/update/urn:li:activity:6716639695536713728
https://www.facebook.com/ieecp.org/posts/1256680064683127
https://www.linkedin.com/feed/update/urn%3Ali%3Aactivity%3A6717171494599847936/?actorCompanyId=18078249
https://www.facebook.com/zelenaenergetskazadruga/photos/a.556110017769313/3589159671130984/
https://www.linkedin.com/feed/update/urn:li:activity:6723872117290491904/
https://twitter.com/NUDGEH2020/status/1361267862795608065
https://twitter.com/NUDGEH2020/status/1357631918406311940
https://twitter.com/NUDGEH2020/status/1377159423274098692
https://twitter.com/beegy_team?lang=de
https://twitter.com/beegy_team?lang=de
https://www.facebook.com/groups/solarniklub
https://www.linkedin.com/feed/update/urn:li:activity:6737769384703537152/

INEGI integra projeto europeu que | Inegi -
aposta na ciéncia comportamental
para combater desperdicio
energético

INEGI integra projeto europeu que | Inegi -
aposta na ciéncia comportamental

para combater desperdicio
energético
As presented in section 1, the project website is available at the domain .The

website is easy-to-use and intuitive, providing well-structured information, including contact
information and a box to register to the newsletter as well as external resources for clustering
dissemination activities with other EU projects. Its public pages include generic project information
such as:

information about nudging and the various techniques,

the project in general, work steps, objectives and partners,

upcoming events, news,

embedded social media items,

major project developments (reports, videos, factsheets, pilot news, and the WPsg

recommendations tool, publicly accessible).

subscription to the project newsletter

all dissemination documents and public deliverables available for download.

IEECP keeps track of the visits on the website through Google Analytics. The cookie policy allows
people to decide not to be tracked, following the requirements of the General Data Privacy
Regulation (GDPR).

New features are added when needed, for instance, in summer 2021, the option to split events and
news was added.

Below statistics can be reported for the first project year.
1,518 users have visited the project website, coming from various countries, and visiting, for over

5o persons per language, the website in the different languages available. 41 downloads are to be
reported (so far only the brochure and poster are available for download).


https://www.facebook.com/inegi.portugal/posts/4702289923145697
https://twitter.com/INEGIPORTO/status/1332003708167737344
http://www.nudgeproject.eu/
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Users * by Language

engich |
German -
Portuguese -
French -
Italian -
Dutch .
Greek .
0 200 400 600 800
Users ~ by Country
COUNTRY USERS
Belgium 150
Germany 120
Greece e
Netherlands "z
Portugal .
France &
United States Bo

An activity that has generated efforts from almost all partners is the WP1 survey dissemination.
The main steps and efforts are summarised below.

ACN and IEECP have been involved from the first stage of thinking by IMEC, to plan on how to
promote the survey, to whom, ensuring therefore a high completion rate.

ACN reported below actions as part of the WP1 survey dissemination:

NUDGE D6.3 — Reporting on communication and dissemination activities — August 31, 2021



Kristina Petljak, Vice President of the Croatian Association HUZP, has informed the
students about the NUDGE project on the course “Consumer Protection”, which she
holds at University of Zagreb, Faculty of Economics and Business Zagreb, and asked
them to take an active part and participate in the research. On April 20, 2021 on the
national television - HTV, in the show "We are all consumers" the president of HUZP,
Mrs. Ana Knezevi¢ announced the participation of HUZP in the NUDGE project and
survey data collection. Link to the research was published on the web site of portal
Suvremena trgovina.
The ECC-Net (European Consumer Centres Network) is a Network of 28 Centres
established in every EU Country — Norway and Island included — which offers free
help and advice to consumers on cross-border purchases. The Network was founded
in 2005 by the European Commission in collaboration with the national
governments of each Member State. There is an ECC in each EU country (Italy;
Belgium; Germany; Portugal; Greece; Croatia; etc.). Cittadinanzattiva has contacted
the European Consumer Centers present in all EU countries and we have received
the support of some of them for the dissemination of the survey. More specifically,
the ECC from the Netherlands, Bulgaria, Poland, and Spain have positively
embraced our initiative and posted the link to the survey in their social media and
newsletters. For instance: ECC Spain:
ECC Netherlands:

EKOenergy is an international not-for-profit ecolabel for energy (renewable
electricity as well as renewable gas, heat and cold). EKOenergy is also an
international network of environmental NGOs. Their aim is to promote the use of
sustainable energy. After being contacted by Cittadinanzattiva, EKOenergy
provided its support via Twitter (here to find an example) and LinkedIn ( to find
an example).

The European Consumer Consultative Group was the Commission's main forum to
consult with national and European consumer organisations. Since its establishment
in 1973, the European Consumer Consultative Group (ECCG) assisted the
Commission by providing expert advice on EU consumer related issues, issuing
opinions and participating in different fora. The European Consumer Consultative
Group was the Commission's main forum to consult with national and European
consumer organisations. In order to raise awareness among the institutions,
Cittadinanzattiva has contacted via email the members of the , to which
Cittadinanzattiva, through Mariano Votta, was officially appointed by the EU
Institutions to represent the Italian consumer associations from 2016 to 2019. As
part of the New Consumer Agenda, the ECCG has been replaced since 2021 by the


https://ec.europa.eu/info/live-work-travel-eu/consumer-rights-and-complaints/resolve-your-consumer-complaint/european-consumer-centres-network-ecc-net_en
https://www.ecc-netitalia.it/it/
https://www.eccbelgium.be/
https://www.eccbelgium.be/
https://www.eccbelgium.be/
https://www.evz.de/index.html
https://www.evz.de/index.html
https://cec.consumidor.pt/
https://cec.consumidor.pt/
https://www.eccgreece.gr/en/greek-european-consumer-centre/
https://www.eccgreece.gr/en/greek-european-consumer-centre/
http://ecc-croatia.hr/
http://ecc-croatia.hr/
https://twitter.com/eccspain/status/1384909998170509321?s=20
https://twitter.com/ECC_Nederland/status/1387667973477969921
https://www.ekoenergy.org/
https://twitter.com/EKOenergy_/status/1389151002536914944
https://www.linkedin.com/feed/update/urn:li:activity:6782580988590473216/?commentUrn=urn%3Ali%3Acomment%3A(ugcPost%3A6782580988070379520%2C6782581552011337728)
https://www.cittadinanzattiva.it/files/primo_piano/consumatori/Nomination_Letter_to_Full_-_Votta.pdf
https://ec.europa.eu/info/policies/consumers/consumer-protection/consumer-strategy_en

Consumer Policy Advisory Group (CPAG) and, of course, Cittadinanzattiva has also
contacted the new members of the CPAG.

. BEUC, the European Consumer Organisation, is an umbrella consumers' group,
founded in 1962 to represent the voice of consumers. Some of its member
organizations have voluntarily supported the NUDGE project and disseminated the
survey through the social media channels. For instance, here you can find the tweet
by Confederacion de Consumidores y Usuarios (CECU), a Spanish consumer
organization, Member of BEUC and of Consumers International.

J CA entered in direct contact with different consortia of European projects in which
Cittadinanzattiva has been involved in the past oris still actively participating. Some
of the partners of these consortia have supported the NUDGE project by filling in
the survey and/or disseminating the survey via their social media platforms.

o CITIZENENERGY

o CropBooster-P

o Promoting European EneRgy communitieS (PEERS)

o Monitoring Experiences with Energy Tool Station (MEETS)

o Creating Energy efficiency common Actions for energy COMMunities (CREA-
COMM)

o DIGltal transition in public services for the promotion of the citizens’ WELLbeing
(DIGIWELL)

SmartConsumergoPlus
Fair Energy for All con Fondazione (FETA)

To reach as many consumers as possible from all across Europe, Cittadinanzattiva/ACN has built
partnerships with over twenty consumer organizations, as well as other private and academic
bodies, in 12 European countries, including NUDGE pilot countries. These organizations have
agreed to support Cittadinanzattiva, and the NUDGE project overall, contributing to translating
and/or disseminating the general profiling survey via their email contacts, social media platforms,
newsletters, and websites.

List of organizations that have contributed to the translation and dissemination activities:

e EEKE- Union of Working Consumers
o CEIP-Center for Education and

Consumer Information (Croatia)

(Greece)
e Talented Borders (Latvia)
¢ HUZP- Croatian Association for e Lithvanian Consumer Association
(Lithuania)

e Infocons — Protectia Consumatorilor

Consumer Protection (Croatia)
e [ndecosa-Information et défense
Desconsommateurs Salaries (France) (Romania)
* Ifok(Germany) e Association of Consumer

Organization in Slovakia (Slovakia)


https://twitter.com/CECUconsumo/status/1380116306440163328
https://twitter.com/CECUconsumo/status/1380116306440163328
http://activecitizenship.net/consumers-rights/projects/146-citizenergy-european-citizens-for-renewable.html
https://www.cropbooster-p.eu/
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ZPS- Slovene Consumers’ Association
(Slovenia)

Social Mentes Canarias (Spain)
CONSUMUR (Spain)

Association For Consumer Rights
(Malta)

Consumer Association of Malta
(Malta)

UNWE Eco Club, University of Sofia
(Bulgaria)

Moreover, ACN has interacted with ECU, the European Consumer Union, and demanded to
disseminate the survey by involving the associations in its network (24 associations in 17 countries).

As Cittadinanzattiva has collaborated with DG COMM on different communication campaigns, and
it is thus in touch with the “Partnerships team” of the secretariat of the European Parliament —
which leads a dedicated newsletter information regarding campaigns, news, meetings, events, and

surveys from the European Parliament — it was given the opportunity to share the news about the
NUDGE survey in the newsletter sent last 22 March 2021 and titled "The Conference on the Future
of Europe begins & more”, as visible in the following screenshot.

Energy transition for a more sustainable Europe: Join the online survey now!

Have a wongertul rest of your week

Best ragards

Sol on benalf of the Partnerships team

ergy transiton? Help the H2020 project NUDGE
energy eficiency and ransition, avaiadle in sew

5 March and its dis
1 May.

ash the potential of
9 the way to the generalised use of su

& Paima, Sol and To

Beece

out by flling out this survey
European languages. Click

ation that you would like to share? Get i touch with us and
tons!
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Rast vrijednosti izvoza
proizvoda ribarstva za 31%
u2021.

@!lip 24,2021 By: suvremenahr

Tefal IXEO Power nudi

sveobuhvatno rjesenje za
glaganje i odrzavanje vasih
thanina

@ lip 24, 2021 By:suvremendhr,

(OLOGIA INSPEKCISKE SLUZBE  KARNERE  KORISNO OSIGURANJA
IZLOZBE  STATISTIKA  VIJESTI IZ SVIJETA ZAPOSLENOST / PLACE inw‘\vu;

Wine EnoGASTRO Vip Event
odrzan u Splity
©lip 25 2921 By suvremenchr
Postovna klima Ilm

y; Njemackoj ulipnju na
najvisoj pzlnl u dvije i pol
godine

suvsemdpl, i

Inflacijau SAD- trebala bi
oslabiti do kraja wdlm )

]

To further promote the T1.1 survey, additional press releases were prepared and published by
national media (by ACN, domX, IEECP, etc.):

Media outlet Language Date
canaleenergia.com IT 30-03-21
innovationnewsnetwork.com EN 01-04-21
energypress.gr GR 30-04-21
ZEZ website HR No date
HUZP, the Croatian Association for consumen HR

protection - http://www.huzp.hr/?p=3933 14-04-2021
AUEB Mobile Multimedia Laboratory (MMlab) GR/EN No date
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https://www.canaleenergia.com/rubriche/efficienza-energetica/diventare-piu-efficienti-con-il-questionario-di-nudge/
https://www.innovationnewsnetwork.com/nudge-project-releases-new-survey-energy-consumption-consumer-behaviour/10471/
https://energypress.gr/news/paneyropaiki-ereyna-analysis-tis-energeiakis-symperiforas-katanaloton
https://www.zez.coop/sudjelujte-u-istrazivanju-navika-potrosnje-elektricne-energije/
http://www.huzp.hr/?p=3933
https://mm.aueb.gr/
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A digital monitoring file, available on the project shared drive and therefore accessible and
modifiable by all, was created at the project start, in order to track all partners’ communication and
dissemination activities, and report some Key Performance Indicators per activity. Reminders are
regularly sent to partners to fill the document.

Columns to be filled are:
e Partner (list to pick from)
e Activity (list to pick from)
o Title (event, article, etc.)
e Country
e lLanguage
e Date
e Description
e Target audience and reach
e Outreach (total n°® of reached people, even if estimation)
e Proof (Y/N) - please if Yes, upload
e Linkifany
e Additional comments

IS0l project has received funding from the European Union’s Horizon 2020
MONITORING FILE - NUDGE PROJECT EPEal csearch and innovation programme under grant agreement No 957012
This Proof
columnis | Target audience & reach: for events or newsletters, put figures instead of crosses! [ [AAMAS
Outreach: 7 r please if

& B
Partner total n° of . g Z J & & Yes,
Activity Name of "medium" Language reached S 5 upload

people,
Social
5 countries to become the field

of behavioural experiments to http://www.ieecp.or,
[1EECP] Press release encourage EE habits EU English 29/09/2020{10000 UV /{X  |X X X X X X ves efficiency-habits/

impression Ihttps://www.linkedin.cc
[IEECP] Social media post Promoting press release U English 29/09/2020]s, 28 X |x x X X X |x ves https://ww.facebook

Viewed 375
times until https://www.constry
[IEECP] \Website news or page Promoting project start |ev English 29/09/2020(09/11/2020 [X X X X X not availjencourage-energy-eff
https://www.buildup

[IEECP] Website news or page Promoting project start EU English 29/09/2020|NA X X X X X yes efficiency-habits
http://www.activeciti
[Cittadi t| Website news or page Promoting project start U english 29/03/2020| please fill ves |efficiency-through-be
http://www.activeciti
[Cittadi t|Website news or page Promoting project start EU English 29/09/2020| please fill yes 09 pdf

[AUEB] \Website news or page Promoting project start EU English 29/09/2020 https://www.aueb.gr

https://www.linkedin
[Spring-Stof] _|Social media post Promeoting project start BE Dutch 01/10/2020 8078249

[ZEZ] Social media post Promoting project start HR Croatian 19/10/2020/1.028 X |x X X X X X yes https://www.faceboc
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As many projects and organisations, the project was impacted by the COVID1g situation with
events being moved online and facing a lot of competition, and some delays in the website delivery.
Less events happened than foreseen and, in addition, not “much” was available this first year to
disseminate, yet new ideas are in the pipeline for the months to come (briefing in collaboration
with our sister projects group, infographics, dissemination actions).

The partners are involved in helping make sure we support them in the right way and with the
proper tools.
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In the coming year, the effort to maintain what can be considered a great first year for outreach
will be maintained.

The project first steps in terms of research will be summarised in the communication activities
(website, newsletters, to be able to demonstrate what is happening in our pilots, what nudges are
used and studied, the web platforms and apps developed, etc.).

Additional newsletters will be produced, linking to website news and blogs. Partners will be asked
to share more news about the project in their own, SPRING-STOF and IEECP therefore already
foresee to include news in September/October 2021 (over 250 recipients each).

Infographics/factsheets using WP2 results, the definition of the NUDGE principle, best-practice
cases and related barriers, targeting policy-makers, citizens and others will be produced later in the
project.

Towards the end of the project, NUDGE will prepare policy briefings to show the effectiveness of
the nuding applied to policy planning and build on the policy recommendations from WPs.

A project video will also be produced at a later stage, showcasing the project goals and pilots and
presenting first results.

In terms of events, several will now be planned, hopefully as face-to-face events. Co-creation
workshops are kick-starting in September, in the pilot countries. SPRING-STOF will introduce the
project and the NUDGE course on September, 15th in their general information evening, more than
50 people are already registered. SPRING-STOF will organize an event for teachers and parents
(about 5o participants) in October 2021 to announce the NUDGE course developed.

Finally, more efforts will be done to organise activities with sister projects.
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This document is a screenshot of activities happened in a year time, showing results from our
actions for communication and dissemination, and their impact.

It confirms the necessary involvement and support of all partners and we will keep pushing partners
to be involved until the project end — and further — allowing the project to get the attention it
deserves.
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Partner

Medium
ZEZ's linkedin profile -

call for the express of cro | 3.5.

itnerest in joinging the atia | 202 | https://www.linkedin.com/feed/update/urn:li:act
[ZEZ] project n 1. ivity:6794966857330782208/

ZEZ's Facebook profile -

call for express of cro | 3.5.

interest in joining the atia | 202 | https://www.facebook.com/zelenaenergetskaza
[ZEZ] project n 1. druga/posts/4142737259106553

ZEZ facebook group

Solar Club - call for cro | 13.5.

express of interest in atia | 202 | https://www.facebook.com/groups/solarniklub/p
[ZEZ] joining the project n 1. ermalink/530901534711111/

ZEZ's Facebook profile -

call for express of cro | 21.5

interest in joining the atia | .202 | https://www.facebook.com/zelenaenergetskaza
[ZEZ] project n 1. druga/posts/4198306263549652

ZEZ's Facebook profile -

call for express of cro | 1.6.

interest in joining the atia | 202 | https://www.facebook.com/zelenaenergetskaza
[ZEZ] project n 1. druga/posts/4232356153477996

Promotion of the

webinars Dec 2020 - cro | 171

Geotechnical faculty in | atia | 2.20 | https://www.facebook.com/unizg.gfv/posts/306
[ZEZ] the city of Varazdin n 21. 4221260472023

Promotion of the

webinars Dec 2020 - cro | 14.1

Geotechnical facultyin | atia | 2.20 | https://www.facebook.com/unizg.gfv/posts/3061
[ZEZ] the city of Varazdin n 21. 828757377940
Active
Citizenship
Network 29/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 3/20 | work/photos/a.178384782209655/3797303053651
zattiva) Facebook G 21 | 125/
Active
Citizenship
Network 30/0 | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN | 3/20 | work/photos/a.178384782209655/3800337993347
zattiva) Facebook G 21 | 631/
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https://www.facebook.com/zelenaenergetskazadruga/posts/4198306263549652
https://www.facebook.com/zelenaenergetskazadruga/posts/4198306263549652
https://www.facebook.com/zelenaenergetskazadruga/posts/4232356153477996
https://www.facebook.com/zelenaenergetskazadruga/posts/4232356153477996
https://www.facebook.com/unizg.gfv/posts/3064221260472023
https://www.facebook.com/unizg.gfv/posts/3064221260472023
https://www.facebook.com/unizg.gfv/posts/3061828757377940
https://www.facebook.com/unizg.gfv/posts/3061828757377940
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3797303053651125/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3797303053651125/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3797303053651125/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3800337993347631/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3800337993347631/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3800337993347631/

@uncs

© @

Active

Citizenship

Network 31/0 | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 3/20 | work/photos/a.178384782209655/380387431299
zattiva) Facebook G 21 | 3999/

Active

Citizenship

Network 31/0 | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN | 3/20 | work/photos/a.178384782209655/380402957964
zattiva) Facebook G 21 | 5139/

Active

Citizenship

Network o1/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 4/20 | work/photos/a.178384782209655/380744830930
zattiva) Facebook G 21 | 3266

Active

Citizenship

Network 02/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN | 4/20 | work/photos/a.178384782209655/380745799263
zattiva) Facebook G 21 | 5631/

Active

Citizenship

Network 02/o

(Cittadinan EN | 4/20 | https://www.facebook.com/InfoCons/photos/a.2
zattiva) Facebook G 21 | 62322357154386/3752862711433649/

Active

Citizenship

Network 06/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN | 4/20 | work/photos/a.178384782209655/382541210750
zattiva) Facebook G 21 | 6886/

Active

Citizenship

Network 12/0 | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 4/20 | work/photos/a.178384782209655/384509363887
zattiva) Facebook G 21 | 2066/

Active

Citizenship

Network 13/0 | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 420 | work/photos/a.178384782209655/384765235528
zattiva) Facebook G 21 | 2861/

Active

Citizenship

Network 17/0 | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN | 5/20 | work/photos/a.178384782209655/394866828184
zattiva) Facebook G 21 | 7934/

Active 18/0 | https://www.facebook.com/activecitizenshipnet
Citizenship EN | 5/20 | work/photos/a.178384782209655/395257660479
Network Facebook G 21 | 0435/
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https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3803874312993999/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3803874312993999/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3803874312993999/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3804029579645139/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3804029579645139/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3804029579645139/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3807448309303266/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3807448309303266/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3807448309303266/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3807457992635631/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3807457992635631/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3807457992635631/
https://www.facebook.com/InfoCons/photos/a.262322357154386/3752862711433649/
https://www.facebook.com/InfoCons/photos/a.262322357154386/3752862711433649/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3825412107506886/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3825412107506886/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3825412107506886/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3845093638872066/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3845093638872066/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3845093638872066/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3847652355282861/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3847652355282861/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3847652355282861/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3948668281847934/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3948668281847934/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3948668281847934/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3952576604790435/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3952576604790435/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3952576604790435/

guocs

© @

(Cittadinan

zattiva)

Active

Citizenship

Network 25/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 5/20 | work/photos/a.178384782209655/3974653175916
zattiva) Facebook G 21 | 111/

Active

Citizenship

Network 25/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 5/20 | work/photos/a.178384782209655/397530552918
zattiva) Facebook G 21 | 4209/

Active

Citizenship

Network 26/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN | 5/20 | work/photos/a.178384782209655/397532936918
zattiva) Facebook G 21 | 1825/

Active

Citizenship

Network 26/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 5/20 | work/photos/a.178384782209655/397533665918
zattiva) Facebook G 21 | 1096/

Active

Citizenship

Network 27/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 5/20 | work/photos/a.178384782209655/398047293866
zattiva) Facebook G 21 | 7468/

Active

Citizenship

Network 27/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN | 5/20 | work/photos/a.178384782209655/398047976533
zattiva) Facebook G 21 | 3452/

Active

Citizenship

Network 28/0 | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 5/20 | work/photos/a.178384782209655/3983675875013
zattiva) Facebook G 21 | 841/

Active

Citizenship

Network 28/0 | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 5/20 | work/photos/a.178384782209655/398368726501
zattiva) Facebook G 21 | 2702

Active

Citizenship

Network 28/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN | 5/20 | work/photos/a.178384782209655/398369774834
zattiva) Facebook G 21 | 4987/
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https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3974653175916111/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3974653175916111/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3974653175916111/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3975305529184209/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3975305529184209/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3975305529184209/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3975329369181825/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3975329369181825/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3975329369181825/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3975336659181096/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3975336659181096/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3975336659181096/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3980472938667468/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3980472938667468/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3980472938667468/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3980479765333452/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3980479765333452/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3980479765333452/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983675875013841/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983675875013841/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983675875013841/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983687265012702
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983687265012702
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983687265012702
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983697748344987/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983697748344987/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983697748344987/

@uncs

® ®

Active

Citizenship

Network 29/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN 5/20 | work/photos/a.178384782209655/398370344501
zattiva) Facebook G 21 | 1084/

Active

Citizenship

Network 29/o | https://www.facebook.com/activecitizenshipnet
(Cittadinan EN | 5/20 | work/photos/a.178384782209655/3983711115010
zattiva) Facebook G 21 | 317/

Active

Citizenship

Network 29/0

(Cittadinan EN 3/20 | https://twitter.com/activecitnet/status/13764859
zattiva) Twitter G 21 | 08971683844

Active

Citizenship

Network 29/o

(Cittadinan EN 3/20 | https://twitter.com/activecitnet/status/13764908
zattiva) Twitter G 21 | 35282432003

Active

Citizenship

Network 29/o

(Cittadinan EN | 3/20 | https://twitter.com/activecitnet/status/13764889
zattiva) Twitter G 21 | 75779688451

Active

Citizenship

Network 30/0

(Cittadinan EN 3/20 | https://twitter.com/activecitnet/status/13768554
zattiva) Twitter G 21 | 73492660226

Active

Citizenship

Network 31/0

(Cittadinan EN 3/20 | https://twitter.com/activecitnet/status/13771997
zattiva) Twitter G 21 | 94628747270/photo/1

Active

Citizenship

Network 31/0

(Cittadinan EN 3/20 | https://twitter.com/activecitnet/status/13772603
zattiva) Twitter G 21 | 91953272833/photo/a

Active

Citizenship

Network o1/o

(Cittadinan EN 420 | https://twitter.com/activecitnet/status/13776248
zattiva) Twitter G 21 | 53302370308

Active 02/o

Citizenship EN | 4/20 | https://twitter.com/activecitnet/status/13779690
Network Twitter G 21 | 64308510720/photo/1
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https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983703445011084/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983703445011084/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983703445011084/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983711115010317/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983711115010317/
https://www.facebook.com/activecitizenshipnetwork/photos/a.178384782209655/3983711115010317/
https://twitter.com/activecitnet/status/1376485908971683844
https://twitter.com/activecitnet/status/1376485908971683844
https://twitter.com/activecitnet/status/1376490835282432003
https://twitter.com/activecitnet/status/1376490835282432003
https://twitter.com/activecitnet/status/1376488975779688451
https://twitter.com/activecitnet/status/1376488975779688451
https://twitter.com/activecitnet/status/1376855473492660226
https://twitter.com/activecitnet/status/1376855473492660226
https://twitter.com/activecitnet/status/1377199794628747270/photo/1
https://twitter.com/activecitnet/status/1377199794628747270/photo/1
https://twitter.com/activecitnet/status/1377260391953272833/photo/1
https://twitter.com/activecitnet/status/1377260391953272833/photo/1
https://twitter.com/activecitnet/status/1377624853302370308
https://twitter.com/activecitnet/status/1377624853302370308
https://twitter.com/activecitnet/status/1377969064308510720/photo/1
https://twitter.com/activecitnet/status/1377969064308510720/photo/1

EUDGE

® @

(Cittadinan

zattiva)

Active

Citizenship

Network 06/0

(Cittadinan EN 420 | https://twitter.com/activecitnet/status/13794337
zattiva) Twitter G 21 | 25302218762

Active

Citizenship

Network 12/0

(Cittadinan EN | 4/20 | https://twitter.com/activecitnet/status/13816444
zattiva) Twitter G 21 | 06734880780

Active

Citizenship

Network 13/0

(Cittadinan EN 420 | https://twitter.com/activecitnet/status/13819701
zattiva) Twitter G 21 | 41819330564/photo/1

Active

Citizenship

Network 17/0

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13942162
zattiva) Twitter G 21 | 85253292035

Active

Citizenship

Network 18/o

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13945780
zattiva) Twitter G 21 | 25824624640/photo/a

Active

Citizenship

Network 19/0

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13950280
zattiva) Twitter G 21 | 04817022980/photo/1

Active

Citizenship

Network 25/0

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13971695
zattiva) Twitter G 21 | 93752465410

Active

Citizenship

Network 25/0

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13972329
zattiva) Twitter G 21 | 54712154112

Active

Citizenship

Network 26/o

(Cittadinan EN | 5/20 | https://twitter.com/activecitnet/status/13974884
zattiva) Twitter G 21 | 2930 2
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https://twitter.com/activecitnet/status/1379433725302218762
https://twitter.com/activecitnet/status/1379433725302218762
https://twitter.com/activecitnet/status/1381644406734880780
https://twitter.com/activecitnet/status/1381644406734880780
https://twitter.com/activecitnet/status/1381970141819330564/photo/1
https://twitter.com/activecitnet/status/1381970141819330564/photo/1
https://twitter.com/activecitnet/status/1394216285253292035
https://twitter.com/activecitnet/status/1394216285253292035
https://twitter.com/activecitnet/status/1394578025824624640/photo/1
https://twitter.com/activecitnet/status/1394578025824624640/photo/1
https://twitter.com/activecitnet/status/1395028004817022980/photo/1
https://twitter.com/activecitnet/status/1395028004817022980/photo/1
https://twitter.com/activecitnet/status/1397169593752465410
https://twitter.com/activecitnet/status/1397169593752465410
https://twitter.com/activecitnet/status/1397232954712154112
https://twitter.com/activecitnet/status/1397232954712154112
https://twitter.com/activecitnet/status/1397488429307473923
https://twitter.com/activecitnet/status/1397488429307473923

@uoce

Nudging consumers
towards energy efficiency
through behavioural science

Active

Citizenship

Network 26/o

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13975908
zattiva) Twitter G 21 | 55586824195

Active

Citizenship

Network 27/o

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13978539
zattiva) Twitter G 21 | 20656084992

Active

Citizenship

Network 27/o

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13979456
zattiva) Twitter G 21 | 97463242755

Active

Citizenship

Network 28/o

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13982198
zattiva) Twitter G 21 | 18147450881/photo/1

Active

Citizenship

Network 28Jo

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13982778
zattiva) Twitter G 21 | 83655704576

Active

Citizenship

Network 28Jo

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13983231
zattiva) Twitter G 21 | 85343361025/photo/1

Active

Citizenship

Network 29/0

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13985496
zattiva) Twitter G 21 | 76048097280

Active

Citizenship

Network 29/o

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13986100
zattiva) Twitter G 21 | 75274965250

Active

Citizenship

Network 29/0

(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13986858
zattiva) Twitter G 21 | 19502796803

Active 30/0

Citizenship EN | 5/20 | https://twitter.com/activecitnet/status/13989120
Network Twitter G 21 | 59698552833
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https://twitter.com/activecitnet/status/1397590855586824195
https://twitter.com/activecitnet/status/1397590855586824195
https://twitter.com/activecitnet/status/1397853920656084992
https://twitter.com/activecitnet/status/1397853920656084992
https://twitter.com/activecitnet/status/1397945697463242755
https://twitter.com/activecitnet/status/1397945697463242755
https://twitter.com/activecitnet/status/1398219818147450881/photo/1
https://twitter.com/activecitnet/status/1398219818147450881/photo/1
https://twitter.com/activecitnet/status/1398277883655704576
https://twitter.com/activecitnet/status/1398277883655704576
https://twitter.com/activecitnet/status/1398323185343361025/photo/1
https://twitter.com/activecitnet/status/1398323185343361025/photo/1
https://twitter.com/activecitnet/status/1398549676048097280
https://twitter.com/activecitnet/status/1398549676048097280
https://twitter.com/activecitnet/status/1398610075174965250
https://twitter.com/activecitnet/status/1398610075174965250
https://twitter.com/activecitnet/status/1398685819502796803
https://twitter.com/activecitnet/status/1398685819502796803
https://twitter.com/activecitnet/status/1398912059698552833
https://twitter.com/activecitnet/status/1398912059698552833

@uncs

© @
(Cittadinan
zattiva)
Active
Citizenship
Network 30/0
(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13990061
zattiva) Twitter G 21 | 80022779909
Active
Citizenship
Network 31/0
(Cittadinan EN 5/20 | https://twitter.com/activecitnet/status/13992442
zattiva) Twitter G 21 | 52950024194
31/0
Cittadinanz 3/20 | https://twitter.com/Cittadinanzatti/status/13772
attiva Aps | Twitter IT 21 | 89586489970694
18/o
Cittadinanz 5/20 | https://twitter.com/Cittadinanzatti/status/13945
attiva Aps | Twitter IT 21 | 78788915294210
29/o
Cittadinanz 5/20 | https://twitter.com/Cittadinanzatti/status/13986
attiva Aps | Twitter IT 21 | 25174363131906
Ger | oy/o
Promoting the T1.1 ma | 5/20
[Beegy] survey n 21 | https://twitter.com/beegy team?lang=de
Ger | 02/o
Promoting the T1.1 ma | 6/20
[Beegy] survey n 21 | https://twitter.com/beegy team?lang=de
https://twitter.com/ieecp org/status/1310881232
578895873
https://www.linkedin.com/feed/update/urn:li:act
29/o | ivity:6716639695536713728
Eng | 9/20 | https://www.facebook.com/ieecp.org/posts/125
[IEECP] Promoting press release | lish 20 | 6680064683127
o1/1 | https://www.linkedin.com/feed/update/urn%3Ali
[Spring- Dut | o/20 | %3Aactivity%3A6717171494599847936/?actorCo
Stof] Promoting project start | ch 20 | mpanyld=18078249
Cro | 19/1 | https://www.facebook.com/zelenaenergetskaza
atia | o/20 | druga/photos/a.556110017769313/358915967113
[ZEZ] Promoting project start n 20 | 0984/
Cro | 19/1
atia | of20 | https://www.linkedin.com/feed/update/urn:li:act
[ZEZ] Promoting projectstart | n 20 | ivity:6723872117290491904/
Cro | 13.5.
ZEZ Facebook page post | atia | 202 | https://www.facebook.com/zelenaenergetskaza
[ZEZ] Profiling survey n 1. druga/posts/4173833312663614
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https://twitter.com/activecitnet/status/1399006180022779909
https://twitter.com/activecitnet/status/1399006180022779909
https://twitter.com/activecitnet/status/1399244252950024194
https://twitter.com/activecitnet/status/1399244252950024194
https://twitter.com/Cittadinanzatti/status/1377289586489970694
https://twitter.com/Cittadinanzatti/status/1377289586489970694
https://twitter.com/Cittadinanzatti/status/1394578788915294210
https://twitter.com/Cittadinanzatti/status/1394578788915294210
https://twitter.com/Cittadinanzatti/status/1398625174363131906
https://twitter.com/Cittadinanzatti/status/1398625174363131906
https://twitter.com/beegy_team?lang=de
https://twitter.com/beegy_team?lang=de
https://www.linkedin.com/feed/update/urn%3Ali%3Aactivity%3A6717171494599847936/?actorCompanyId=18078249
https://www.linkedin.com/feed/update/urn%3Ali%3Aactivity%3A6717171494599847936/?actorCompanyId=18078249
https://www.linkedin.com/feed/update/urn%3Ali%3Aactivity%3A6717171494599847936/?actorCompanyId=18078249
https://www.facebook.com/zelenaenergetskazadruga/photos/a.556110017769313/3589159671130984/
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